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State of the Nation’s Economy: 
Up 

IroN Ore Suppty—Stocks on hand 
March 1 were 5,000,000 tons great- 
x than year ago, although blast 
‘urnaces used nearly 6,000,000 tons 
nore ore in January and February 
his year than in first two months 
ff 1951. Lake Superior Iron Ore 
Assn. reports that ore at furnaces 
ind docks March 1 totaled 29,207,005 
‘ross tons, compared with 24,123,- 
94 at the same time last year. 
‘Vacuum C.Leaners—Factory sales 
n February totaled 235,936 units, a 
tain of 2.5 percent over 230,226 
old in January. February sales, 
iowever, were 9.8 percent below the 
61,572 units sold in same month 
ast year. 

AMERICAN CHEESE—In week end- 
ed March 13, production rose 7 
percent from preceding week for 
‘the sharpest increase since the 
seasonal upturn in December. 
Cruve Omw—World production of 
1,874,400 barrels a day during Jan- 
‘ry surpassed the December (1951) 
ark of 11,846,500 barrels a day and 
he January (1951) total of 11,292,- 
90 barrels daily. 

Sree, PLrants—They were aiming 
aust week for a record output of 
131,000 tons of ingot and steel for 
astings, with operations scheduled 
t 102.6 percent of capacity. 

> + * * 











Down 


Tin—World production in Jan- 
ary was 13,300 long tons against 
4,000 in December, but Indonesia 
eported an increase in its tin ore 
i¢d for February. 

MBER SHIPMENTS—F or the week 
2d March 15, they were off 6.9 
sent, while new orders were 17.7 
«cent below the corresponding 
951 week. 


. 
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* * 


* 

General 
Pre-Fass—A quarter of a million 
ave been built in the U. S. since 
Vorld War II, representing one out 
f every 25 new dwelling units 
rected in non-farm areas. Pre- 
abricators expect to supply 8 per- 
ent of all new homes projected 
or this year. 





Top Cars 
New-car registrations for one 
month, plus 20 states for Febru- 
ary: 

1952 Pos. Make 1951 Pos. 
1— 89,547 Chev. 143,908— 1 
2— 53,635 Ford 102,250— 2 
3— 52,417. Plym. 54,837— 3 
4— 32,150 Buick 50,183— 4 
5— 28,801 Pontiac 416,9938— 5 
6— 22,566 Dodge 32,033— 6 
7— 21,384 Olds. 30,021— 7 
8— 20,467 Stude. 25,139— 9 || 
9— 16,266 Mercury 29,649— 8 || 
10— 12,699 Nash 14,573—11 

1l— 12,540 Chrysler 16,091—10 

12— 8670 DeSoto 12,737—13 

13— 7,299 Hudson 13,305—12 
14— 6,751 Cadillac 12,451—14 

15— 5,886 Packard 9,065—15 
16— 3,720 Kaiser 7,481—16 
1lj— 2,985 Henry J 6,218—17 

18— 2,400 Willys 3,082—19 

19— 1,366 Lincoln 3,598—18 

20— 479 Austin 468—21 

21— 386 Brit.Ford 366—22 

22— 353 Crosley 713—20 

23— 91 Allstate 

aa All Makes 
404,60 616,628 
For further details see page 
24, today’s issue. 

















27 Millionth Chevrolet Produced— 


The 27,000,000th Chevrolet built in the 


U. S. and Canada since 1911 rolled off the 


line at the Kansas City assembly plant March 20. Mayor Kemp, of Kansas City, drove 


the car off the line. Shown at the ceremony are, left to right, 


Kemp; William G. 


Wilson, plant manager, and W. J. Scott, Chevrolet general manufacturing manager. 





Production Hits 120,854. 
For Another ’52 High 


By Bernie Thomas 
Associate Editor 

| er emgpreee the effects of a possi- 

ble steel strike on second-quar- | 
ter production quotas, U. S. plants | 
last week pushed car and truck} 
output to another new high for the 
year. 

Built last week in this country, 


according to Automotive News | 


estimates, were 94,073 cars and 
26,781 trucks—a total of 120,354 
vehicles. The previous week’s 
output was made up of 90,273 
cars and 26,451 trucks—a total of 
116,724 units. 

Ford and General Motors were 
the main factors in last week’s 
production upsurge. Ford was try- | 
ing to build as much of its first- 
quarter car quota as possible, while 
GM was already building a small 


portion of its second-quarter out- | 


put assignment. 

March production is expected to) 
comprise 375,000 cars and 108,500 | 
trucks for a total of 483,500 ve- | 
hicles, or the best monthly produc- 
tion performance since last Octo-| 
ber. In March, 1951, U. S. plants} 
produced 607,500 cars and 139,468 | 
trucks—a total of | 746, 968 vehicles. 


ITH iter 3 one on Pee day left, 

U. S. plants likely will wind up 

the first quarter of this year hav- 
ing built 992,000 cars, or only 14,000 | 
less than the 1,006,000 called for | 
under the government’s quota. In| 
the first quarter of 1951, U. S. car | 
production totaled 1,615,184. | 
This year’s first-quarter truck! 


172,745 
| 
120,854 = 116,724 
| 
| i | : 
Last Prev. 1951 
Week Week Week 
For complete production totals 
by makes, see table, page 37. 


production will reach about 313,000 
| as compared with 379,001 produced 
| in the same period last year. 

The possibility of a steel strike 
wrinkled the brows of auto mak- 
| ers last week, especially those 
who have not been able to build 
up to production limits in the 
first quarter this year. 
| A prolonged tieup of steel pro- | 
| duction could result in defense | 
| planners nullifying the increased | 
vehicle production quotas 


| quarters of this year. 
* * x 


| STEEL has been in better supply | 


at nearly all auto plants since 
| the first of the year. However, 
stocks are not in too good a bal- 


(Continued on Page 37, Col. 1) 
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Automotive News Estimates, 
U. 8. Cars, Trucks 
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Korean Truce Might End 


By William Ullman 

Washington Correspondent 
ASHINGTON.—As DPA boost- 
ed authorized production to 
1,150,000 cars and 300,000 trucks for 
the third quarter, veteran capital 
observers last week noted a feeling 
in the air that the lid might sud- 
denly blow off the 
whole civilian 
control program. 

The feeling is 
that a sudden set- 
tlement of the 
Korean war and 
differences with 
Red China is in 
the cards, and 
that high govern- 
ment officials 
know this. 

Such an event 
probably would revolutionize the 
automotive outlook for makers and 
dealers, although a steel strike 
might gum up the works. 

The civilian war mobilization 
program, DPA, NPA and Regula- 
tion W would go out the window. 
The assembly lines would roll fast- 


M. Fleischmann 





Reg. W Easing Due 
The Federal Reserve Board 
soon will ease Regulation W terms 
either to 21 or 24 months, it was 
learned on good authority last 
| week by Automotive News. 





an- 
| nounced for the second and third | 





j 


| er and dealers would be in a tough 
| competitive market. 
+ * + 
6 he military would go ahead 
with arming under full priori- 
ties, but the pressure and stockpil- 
ing would ease. Price stabilization 
probably would continue, however. 
This feeling of something big 
about to break comes not alone 
from the progressive easing of auto 


factor. 


Even the relaxation already an- 
nounced would make possible the 
production of 4,400,000 cars and 
1,100,000 trucks in 1952. And 
Manly Fleischmann, DPA chief, 
said last week that the question 
of the continuation of the unit 
limitation on autos is being re- 














viewed. 


| But it goes deeper than that. 
| There is a lot of moving around in 
government jobs, as though the 
men in the know want to avoid the 








NLRB Backs Multi-Dealer Pact 


By Mac Gordon 
Associate Editor 

HE National Labor Relations 

Board last week upheld a multi- 
dealer bargaining contract against 
an attack by an outside union. 

In a significant case involving 
a Cleveland Chrysler - Plymouth 
dealership, an NLRB panel ruled 
unanimously that dealer members 
of a collective bargaining group 
are bound by the group interest 
and need not recognize claims by 
a non-group union. 

The decision, in effect, strength- 
ens the principle behind multi- 
dealer labor agreements and ac- 
cords group interest a priority 





over individual precedent in nego- 
tiating with unions. 


| legedly disguised its role in send- 


nm employes an anti-union letter 


It may, although Cleveland sales-| written by a clerical worker. The 


men are not directly involved, in- 
duce renewed efforts: by salesmen’s 
unions for group contracts in Chi- | 
cago, Milwaukee and other cen- 
ters. 








* 


LRB also last week issued a de- | 
cision more clearly defining the | 
employe-relations channels open to 
employers on the eve of collective- | 
bargaining elections. 
By a 2-to-1 vote, a board panel | 
ordered a new election among of- 
fice workers at Timken-Detroit 
Axle Co. because the company al- 


” * 


| UAW-CIO, which lost the election, 


claimed that this constituted illegal 
coercion under the Taft-Hartley 
| Act. 

As employers facing unionizing 
drives, dealers have in several 
instances run afoul of NLRB reg- 
ulations regarding their rights to 

(Continued on Page 34, Col, 1) 
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output controls, although that is a 
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ear 


Peace with Chinese 
In Washington Air 


Most Civilian Curbs, Leave 


Only OPS and Military Priorities Remaining 


upsets that come with closing up 
shop. 
There is more talk to the effect 
that war with Russia is not likely. 
And there is the admission on the 
part of some close to the credit 
picture that Regulation W controls 
on cars are making less sense every 
day. The problem, as some see it, 
will be to promote car sales rather 
than stifle them. 
+ * . 
S° MUCH for the feeling in Wash- 
ington, which may turn out to be 
a bad guess but looks like a good 
one from here. Back to the record: 


Fleischmann said that enough 
steel, copper and aluminum would 
be doled out through the Con- 
trolled Material Program for 
1,050,000 cars and 270,000 trucks, 
adding that plants might build 
up to the larger quota levels by 
stretching supplies and dipping 
into inventories. 

Fleischmann emphasized _ that 
unit limitations on car and truck 
production in the third quarter 
were still under review, but prom- 

ised that they would not be less 
than 1,150,000 cars and 300,000 
trucks. 
7 + * 
“— government’s unit limita- 
tions on car and truck output 
already have a good deal of lati- 
tude. 

For example, on this last day of 
March, General Motors, Chrysler 
and Studebaker have already got 
substantial starts on their second- 
quarter production quotas. All mak- 
ers are permitted now to get as 
much as a 15-day start on their 
next quarter’s production allow- 
ance. 

As a result, car and truck mak- 
ers may build all of their sec- 
ond quarter production allowance 
by early June, and then use the 
last 15 working days of that 


(Continued on vou 37, Col. 3) 


Robins or No, 
It’s Not Spring 
On Sales Floor 


By Bob Gordon 
Associate Editor 

OR those who reckon the sea- 

sons by the rise and fall of 

new-car sales volume, it is still not 
spring, no matter what the cal- 
endar says. 

The situation on new-car sales 
is still a case of “too few.” It’s 
“too few” cars for dealers han- 
dling certain makes in boom 
areas and “too few” customers for 
dealers in opposite circumstances. 
One of the best things that can 

be said about the market in the 

first quarter of 1952 was that sellers 

fared somewhat better than the 

makers, from a volume standpoint. 
- - * 


RODUCTION of new automo- 
biles in the first three months 
of the year fell about 40 percent 
| under the comparable 1951 quarter, 
| while sales slipped an estimated 36 
| percent. 
| While reports of new-car sales in 
ithe first quarter are still incom- 
it appears very likely that 
(Continued on Page 35, Col. 1) 
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But There’s a Lot of ‘Ifs’... 
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Talk of Car Price Cuts Returns 


By Mac Gordon 
Associate Editor 

RICE decreases, unknown to the 

vehicle industry for two full 

years, edged hesitantly back into 
factory thinking last week. 

To say that new-car price cuts 
are a lead-pipe cinch would be 
@ gross overstatement in_ the 
midst of a top-level steel wage 
hassle certain to bring higher 
steel costs to vehicle builders. 
But the privately-expressed opin- 

ions of auto leaders tend to rein- 
force predictions of a price-cutting 
“atmosphere” in the second half 
and maybe earlier, if the outlook 
at the start of the second quarter 
pans out. 

+ * + 

HE situation admittedly is 

charged with “ifs.” A formid- 

able steel price boost could con- 
ceivably wreck price-cutting pros- 
pects and bring on the sixth round 
of dealer price advances since the 
outbreak of Korean hostilities in 
June, 1950. 

Factors supporting the establish- 
ment of a price-cutting “atmos- 
phere” are as follows: 

1. Use of costly conversion steel 
has virtually ceased, and auto mak- 
ers must file with OPS for lower 
car prices in April if their savings 
exceed $10 a car. 

2. The government’s 


Overdrive Added 
By Plymouth at 
Price of $102.15 


DETROIT.—Plymouth has added 
overdrive transmission to its op- 
tional equipment line and deliv- 
eries to dealers of cars so equipped 
have begun, the division announced 
Sunday. 

Advertised delivered price of 
Plymouth overdrive is $102.15. 
Plymouth is the ninth U. S. make 
to offer factory-installed overdrive 
on its 1952 cars, the others being 
Ford, Hudson, Kaiser, Mercury, 
Nash, Packard, Studebaker and 
Willys-Overland. 

The overdrive transmission, man- 
ufactured by Borg-Warner, will be 
optional on all Plymouth models. 
The Plymouth overdrive “kicks in” 
at about 25 miles per hour when 
the driver lifts his foot from the 
accelerator. It “kicks out” when en- 
gine speed drops below 22 miles 
per hour. 

If a driver wishes greater pick- 
up while overdrive is in effect, he 
can restore conventional drive by 
pressing the accelerator to the 
floor. A hand control on the dash- 
board permits the driver to use 
overdrive or lock it out and re- 
main in conventional drive. 

“When the overdrive is engaged,” 
said Plymouth President D. S. Ed- 


cost-of- 





dins, “the engine operates at 7/10}} 


the propeller shaft speed. This sav- 
ing of engine effort naturally re- 
sults in fuel economy, and it gives 
the engine longer life with less 
maintenance expense.” 

Overdrive is said to make possi- 
ble a saving of up to 10 percent in 
fuel consumption. 








Dealers in Chamber— 
Del Thompson (left), president of Contra 


Costa Motors (Buick), and William D. 
McNevin, president of Richmond Motors 
(Pontiac-Cadillac), have been elected to 
the two top offices of the Richmond 
(Calif.), chamb of ¢ ce. McNevin 
was reelected for a second term. 








living index has staged its first 
sharp decline since Korea. If this 
decline continues, auto workers 
pay will decline June 1—an oc- 
currence which General Motors 
has met on three past occasions 
with price cuts. 

3. Dealers in many lines report 


an upsurge of “psychological” sales | 


resistance on the premise that new 
cars are overpriced. “Overpricing” 
was disputed recently by Chrysler 
Vice-President Ed Quinn and other 
factory executives, but March sales 
reports indicate resistance in many 
areas. 

4. It’s an election year, and the 
Defense Production Act is up for 
extension. OPS has one automatic 


Hudson’s 751 Loss 
Hits $1,125,210; 
Sales Off 30% 


DETROIT.—Hudson’s operations 
for 1951 resulted fn a loss of $1,- 
125,210.06 after all charges, includ- 
ing interest, de- 
preciation and in- 
come taxes and 
after a tax carry- 
back of $2,183, 
485.12, the firm 
announced last 
week. This com- 
pares with a 
profit of $12,002,- 
274.45 for 1950. 

Sales volume 
totaled $186,050,- 
832.92 in 1951, 





A. E. Barit 
compared with $267,219,749.92 for 


the previous year. The company 
also reported that dividends paid 
last year amounted to $1 per share 
as compared with $2.50 per share 
in the previous year. Book value 
of the stock on Dec. 31, 1951, was 
$36.61 per share. 

Although three major problems 
severely handicapped business of 
the company in 1951, it is again 
operating on a profitable basis and 
results thus far in 1952 are very 
satisfactory, A. E. Barit, president 
and general manager, reported in 
the company’s annual statement. 

The problems, Barit said, were 
shortage of sheet steel at mill 
prices; delays on the part of OPS 
in the approval of price increases to 
cover rising costs, and_ strikes 
which occurred intermittently in 
the company’s plants during the 
greater part of the summer. 

Barit also mentioned the adverse 
effect of credit controls on 1951 
new-car sales. He said that ship- 
ments of Hudson’s new light car 
are expected to start during the 
summer. In commenting on de- 
fense work, the Hudson president 
said the company has four “very 
substantial” assignments. 


price-cutting chance in the conver- 
sion steel formula, but will be dig- 


| ging hard for further vehicle price 


cuts to substantiate its claim as an 


| Office of Price “Stabilization.” 





* * = 
I IKELIHOOD of a substantial 

4 steel price increase is, of course, 
the largest single argument against 
new-car price rollbacks. But auto 
executives are hopeful that the up- 
shot of Economic Stabilizer Wil- 
son’s intervention in the steel wage 
conference will be a formula of 
moderation which, also, will head 
off the CIO’s threatened strike. 

Not to be overlooked is the un- 
compensated climb in auto maker 
labor costs since the Capehart 
amendment’s cutoff date of July 26, 
1951. Cost-of-living wage raises 
since last summer have added five 
cents per manhour to labor ex- 
penses—which has shown up in the 
prevailing reductions in 1951 net 
earnings for nearly all companies. 

Moreover, auto makers are com- 
mitted to a June 1 payment of 
the annual productivity factor to 
all workers. This will lift base 
wage scales of auto workers by 
four cents an hour, but makers 
are prevented by a WSB ruling 
from using the productivity fac- 
tor as price-hike ammunition. 

The effect of the conversion- 
steel formula on new-car and truck 
prices was difficult to determine 
last week, although the OPS for- 
mula appears to bind makers to 
price ceiling reductions if use of 
conversion steel has appreciably 
diminished. 

* * + 

Aa coming into heavy play 

shortly after the Korean war 
began, conversion steel went out of 
vogue around the first of this 
year. The conversion-steel formula 
was written into CPR 1 last Dec. 
7, and the amendment states: 

“You (the new-car manufacturer) 
must recompute your increased ma- 
terials costs due to the use of con- 
version steel on Apr. 1, 1952, and 
every three months thereafter .. . 
If this recomputation results in a 
reduction of your conversion steel 
cost increase adjustment last de- 
termined, you must within 30 days 
after the required date of recompu- 
tation use this reduced adjustment 
to recompute your price increase 
adjustment factor . . . If, however, 
the reduction of the conversion 
steel cost increase adjustment re- 
sults in a decrease of less than ten 
dollars in the ceiling price, as last 
determined, you need not recom- 
pute your ceiling price.” 

Reduction of conversion-steel 
price adjustments may not direct- 
ly show up in car ceilings on cer- 
tain makes which did not take 
the full increases allowed by the 
Capehart amendment. Ford and 

(Continued on Page 35, Col. 1) 








Parts Trust Case Up 


Supreme Court Hears Appeal This Week 
On Richfield Distribution 


WASHINGTON. — The Supreme 
Court will hear oral arguments to- 
morrow (Apr. 1) or Wednesday in 
a case expected to have far-reach- 
ing influence on the parts distribu- 
tion setup between car makers and 
dealers. 

The case involved is the appeal of 
the Richfield Oil Corp., of Los 
Angeles, against an anti-trust con- 
viction last July. The Supreme 
Court verdict is expected before 
adjournment in June. 

Richfield was found guilty by 
Chief Judge Leon R. Yankwich in 
Los Angeles of suppressing compe- 
tition by requiring its service sta- 
tion operators to sell Richfield oil 
products exclusively as well as 
“company - sponsored” automotive 
parts. The company has appealed 
the decision. 

Richfield, which manufactures its 
own products and “sells them 
through its service stations, is an 
integrated oil company, and ac- 
cording to Sun Oil Co., of Phila- 
delphia, there are 12,500 service 
stations operating under the inte- 
grated companies. 

-In February, 1949, Standard Oil 
Co. of California and its subsid- 
iary, Standard Service, Inc., were 
convicted by the courts of making 








exclusive dealing contracts and 
agreements between major oil com- 
panies and operators of their serv- 
ice stations. 

The auto accessories charge is a 
variation of anti-trust suits which 
the Supreme Court has decided in 
the government’s favor. 

Charges in earlier cases stated 
that major companies ruled and 
controlled stations and deprived 
competitors of access to retail out- 
lets. 
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Packard's ‘Pan American’ Bows at Sports Show— 


The 1952 Packard Pan American sports car, created by Henney Motor Co., Inc., 
Freeport, Ill., takes its bow this week at the International Motor Sports Show in New 
York. The car is 221 inches long, 36 inches tall with the top down and has reduced 
chrome to emphasize the ‘‘structural contours."’ The air scoop on the hood provides 
air for increased carburetion to the modified Packard 175-horsepower Thunderbol} 


engine. 





Sealed Power Takes Over 
Koppers’ Auto Pistons 


MUSKEGON, Mich.—Sealed Pow- 
er Corp. has acquired the automo- 
tive replacement piston ring busi- 
ness of Koppers Co., Inc., it was 
announced last week by Paul C. 
Johnson, executive vice-president of 
Sealed Power. 

Included in the sale are all con- 
signed, branch and factory inven- 
tories of piston rings, all lease 
agreements to Koetherizer piston 
resizing machines and all rights 
to the trade name American 
Hammered, under which Koppers 
sold automotive replacement pis- 
ton rings. 

Sealed Power will continue to sell 
American Hammered piston rings 
through a new American Ham- 
mered Automotive Replacement di- 
vision of Sealed Power Corp. 

A week ago, Koppers announced 
it was going to discontinue the 


Whitewalls Freed; 
Natural Rubber 


Quota Increased 


WASHINGTON. — Immediate re- 
laxation of the Government’s ban 
on production of white sidewall 
tires was announced here last week 
by NPA. 

In addition to removing the ban 
on white sidewalls, the NPA also 
increased the amount of natural 
rubber that may be used in pas- 
senger car tires. 

Effective Apr. 1 and in each 
quarter thereafter, tire makers will 
be permitted to use 110,000 long 
tons of natural rubber, instead of 
the 105,000 long tons now allowed, 
the NPA said. 

The actions were part of a gen- 
eral revision and relaxation of the 
NPA’s basic rubber order because 
of improved supply prospects. The 
NPA promised there would be fur- 
ther easing of rubber controls “in 
the near future.” 

The order increasing the amount 
of natural rubber that may be used 
specified that in sizes up to 7.10 and 
6.50, natural rubber use may be in- 
creased from the present 14 per- 
cent to 17 percent. 





Tallahassee Dealers Elect 


Mingledorff Head for 52 

TALLAHASSEE. — Tallahassee 
Automobile Dealers Assn. an- 
nounces the following officers have 
been elected for 1952: 

Tom Mingledorff (DeSoto-Plym- 
outh), president; Fred O. Drake jr. 
(Dodge-Plymouth), vice-president; 
James M. Alford (Chevrolet), secre- 
tary, and Alton Dean (Studebaker), 
treasurer. 








Crowds at Kansas City Auto Show— 

Public response was reported as enthusiastic at the 35th annual Kansas City auto 
show, which drew 176,000 persons during its eight-day run. The 1952 show set a new 
record, officials said, since it drew 39,000 more people than the 1950 show, previous 


record holder. 





automotive replacement phase of its 
piston ring business. Sealed Power 
then commenced negotiations for 
the purchase of the business, and 
final terms of purchase were com- 
pleted in Muskegon March 22. 

Koppers has been a major sup- 
plier of piston rings through auto- 
motive distributors for many years, 
with nationwide distribution. The 
main plant is in Baltimore but 
Johnson emphasized that under the 
new setup, American Hammered 
piston rings will be manufactured 
and packaged in the Muskegon 
plant of Sealed Power. 

Koppers will continue to manu- 
facture piston rings for aircraft 
and industrial engines. This busi- 
ness is not included in the trans- 
action. 

Sealed Power has long been a 
major supplier of piston rings to 
the automotive trade through job- 
bers. In addition to piston rings 
they also sell pistons, cylinder 
sleeves, valves, water pumps, tie 
rods and other metal parts through 
these channels. 

In addition to the Muskegon 
plant, Sealed Power operates fac- 
tories in St. Johns, Mich.; Roches- 
ter, Ind., and Stratford, Ont. Total 
employment is approximately 2,000. 

In addition to the replacement 
business, Sealed Power is a large 
supplier of piston rings for original 
equipment to car and truck manu- 
facturers. 

The amount involved in 
transaction was not disclosed. 

Representing Koppers in the ne- 
gotiations were: L. T. Ford, J. L. 
Tunstead, J. M. Crimmins and Lee 
Doty. Sealed Power was represent- 
ed by Paul C. Johnson, R. J. Mason 
jr., Rick E. Murbarger, Gorden E. 
Reynolds, W. G. Leichen jr. and 
E. P. Wright. 


the 





Cooper Succeeds 
Jordan as Chief 
Of OPS Auto Unit 


WASHINGTON.—Fred R. Coop- 
er, former sales vice-president of 
Kaiser-F razer, 


has been named 
chief of the OPS 
automotive 
branch, succeed- 
ing W. LeRoy 

Jordan. 

Cooper, who 
has been in the 
auto business 
more than 30 
years, started 
with Chrysler's 
forerunner, the 
old Maxwell com- 
pany, serving 
with the company for about 20 
years in various executive and sales 
capacities. 

He became district manager of 
the Chrysler division and later was 
named assistant regional manager 
of the Chrysler and DeSoto divi- 
sion. He left the company as direc- 
tor of distribution in 1939. 

Cooper served as assistant to the 
president at Willys until 1943, leav- 
ing that post to join the Warren 
City Mfg. Co. in Warren, O. 

He left the Warren company 4 
year later to join Graham-Paize 
Motors in the Detroit sales divi- 
sion, and in 1947 was named direc- 
tor of sales at K-F. He was a> 
pointed vice-president in charge >f 
sales the same year. Cooper left 
K-F in 1948. 





Fred R. Cooper 
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A. C. Hall (Chevrolet), Milwau- 
kee, needs no introduction. He is 
a past president of the Wisconsin 
dealers association and a director 
of NADA. 

During his 38 years in business, 
he has found solutions to most 
of the problems in this field, and 
the problems have been many 
and varied. 

While he is a veteran, he looks 
to the future rather than the past 
as you will discover when you 
read the following column that 
he has contributed so that I may 
take a vacation: 

* oe * 


M* 38 years in the automobile 
+" business can be divided roughly 
into three parts. The first years 
were spent in a seven-day week 
endeavor to establish myself as a 
respected and successful dealer. It 
was an all-consuming job and not 
without its temporary discourage- 
ments and disappointments. 

The second phase of my business 
life found me interesting myself 
more in the affairs of my com- 
munity and in training my two 
sons in the operation of our dealer- 
ship. I can say with pardonable 





Cleveland Dealers Cited 


For Red Cross Work 


CLEVELAND.—The Cleveland 
Dealers Assn. was congratulated 
for its “excellent cooperation 
during the past 50 days” in 
which dealers transported more 
than 1,200 persons to Red Cross 
blood donor program. 

Ernest S. Dowd, chairman of 
the Red Cross chapter, said “in- 
creased donations were proof of 
the success of the program.” 
Called “Operation Transporta- 
tion,” the program called for 
members of CADA to provide 
free transportation to blood don- 
or centers. 





pride that I was successful with 
the latter project and have relin- 
quished all but nominal responsi- 
bility to the boys. 

The third phase of my business 
life, in which I now find myself 
involved, is proving to be a very 
interesting and busy one. My time 
is divided between a farm, a con- 
tinuing interest in community 
affairs, the benevolent super- 
vision of the dealership, and 
work for NADA. It is about the 
last that I now want to write. 


As NADA director for Wiscon- 
sin, I have had an opportunity to 
meet and talk with most of the 
dealers in the state. Most of them 
are located in small towns; many 
of them have been in business for 
many years, and all of them have 
experienced a phenomenal growth 
since the war—a growth which has 
taken them somewhat by surprise. 
They knew things were booming, 
but they were so busy trying to be 
salesman, clerk, bookkeeper, parts 
man and mechanic, all at the same 
time, that there was little chance 
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| Sealers toll me 


By John 0. Munn 





for them to stand back and view 


| the total operation. 
x * * 


Four Operations 


S BUSINESS has leveled off 

during the last six months, 
this chance has come to most of 
them. They have been amazed to 
find that they have done more busi- 
ness than they thought and have 
accumulated more assets than they 
had dreamed possible. These dis- 
coveries have produced in many 
dealers a feeling of fear. How can 
they handle this larger enterprise? 
How can they protect the business 
and the assets they have gained? 

Some dealers in this situation 
are strongly tempted to sell out 
and spend the rest of their lives 
hanging onto what they’ve got. My 
answer to them is a loud and posi- 
tive: “No! Stick it out! See it 
through! The automobile future is 
a great future, full of undreamed 
of rewards.” 

However, certain safeguards 
should now be assumed against 
undue risk in going forward to 
meet this future, and by far the 
most important of these is an ac- 
curate and up-to-the-minute sys- 
tem of accounting. 

An automobile agency is a com- 
plex business. Actually it is four 
operations —a new-car and truck 
sales agency, used-car and truck 
sales agency, a parts depot, and a 
repair garage —all wrapped up in 
one package. Add to these four 
businesses a farm implement line, 
or a grain and feed business, and 
you may begin to see why Mr. 
Average Dealer is a busy man. 

x * * 


System Needed 


li IS very important for this 
dealer to be able to tell at any 
given time what his profit and loss 
picture is. The automobile business 
has always been very sensitive to 
general market fluctuations, and no 
dealer can afford to allow a time 
lag between what he reads in the 
morning paper and what he reads 
on his books. Accounts, kept up to 
date, are one of the best safety 
devices for weathering general eco- 
nomic storms. 

Not only must a dealer know 
how his business is doing as a 
whole; he must know how each 
part of it is doing in relation to 
that whole. Maybe the grain and 
feed business is not profitable 
enough to warrant his giving time 
to it, at the expense of his parts 
and service departments. Or maybe 
his used-car reconditioning costs 
are getting too high, and he must 
begin to be more careful in his 
appraisals. He must know where 
his time and money bring the best 
results and where his profits are 
leaking away. 

Too many small town dealers 
have been doing business out of 
their pockets, and the prospect of 
installing a more exacting system 
of accounting is appalling to 
them. Even admitting somewhat 
reluctantly the need for such a 
change, they don’t know how or 
where to start. 

Every automobile manufacturer 
offers an accounting system de- 
signed for the protection and con- 
venience of its dealers. The manu- 
facturers are anxious to have these 
systems put into use, since they 
provide them with a uniform sta- 
tistical basis from which to gather 
merchandising information. Fac- 
tory representatives are always 
available to help a dealer install a 
factory system and to teach him cr 
other personnel how to use it. 
These systems can be tailored to 
fit even those agencies too small to 
afford a fulltime accountant. 

If yours is a business that has 
mushroomed from a leisurely out- 
post of the automotive industry to 
a hustling dealership, don’t tempt 
your good fortune any further by 
trusting it to keep you solvent. 
Recognize your size and maturity 
by putting a full-fledged set of ac- 
counting controls into practice at 
once. No one thing will help you 
more to ride out the bad times or 
to make the most of the good! 











Sears Pleased with Sales 


In Allstate ‘Experiment’ 

CHICAGO.—Theodore V. Hous- 
er, merchandising vice-president 
of Sears, Roebuck & Co., report- 
ed heartening results from the 
Allstate car sales entry, but said 
the importance of the Sears ex- 


periment had been “exagger- 
ated.” 

Commenting on the Allstate 
program Wednesday in Sears’ 


annnual report, Houser said the 
project would have to be tested 
for another year before the com- 
pany could consider expansion. 
He noted that the 21 stores now 
handling Allstates penetrate a 
potential market of only about 
3.7 percent of national car regis- 
trations. 





Ease Herlong, but Not Reg. W .. . 





Senators Open Way 


To Restore 


WASHINGTON. Distinct gains 
for auto dealers were noted in 
Senate Banking committee votes on 
revision of the Defense Production 

| Act. 

The committee voted: 

| 1. To amend the Herlong amend- 
| ment in a manner that would open 
the way for restoration of dealer 
discount losses suffered when OPS 
permitted makers a 3% percent 
price increase in March, 1951. 

2, Against an Administration re- 





| 


Indiana Dealers Elect '52 Officers— 








New officers of the Automobile Dealers Assn. of Indiana, Inc., include, left to right, 
Fred M. Sutter (Dodge), Columbus, director to NADA; George R. Ranes (Oldsmobile- 
GMC), Terre Haute, vice-president; Arthur M. Vivian (Buick), Richmond, president; 


William R. Krafft (Buick), Indianapolis; an 


d C. H. Hildebrand (Ford), Bedford, vice- 


president. Paul A. Kuhn (Chevrolet), Indianapolis, recording secretary, was not present. 





Dealers Present Plaque— 


Haywood M. Davis (left), retiring head 
of the Automobile Dealers Assn. of Indi- 
ana, Inc., presents B. K. Elliott, executive 
vice-president of the Studebaker Corp., 
with a plaque commemorating the 100th 
anniversary of the company. The pre 
sentation took place at the annual con- 
vention in Indianapolis March 20-21. 


NADA to Stress 
Drive on Controls, 


Factory Relations 


WASHINGTON. — “Coordinated 
and aggressive activities directed in 
one concentrated and continuing 
effort toward the accomplishment 
of two major objectives” will con- 
stitute an overall NADA program 
for the remainder of this year, 
President J. Saxton Lloyd told 
AUTOMOTIVE News at the conclusion 
of the first 1952 session of the 
Executive committee. 


The first of these objectives, 
Lloyd said, will be an intensified 
drive to throw off those controls 
by government which hamper the 
free operation of a dealer’s busi- 
ness. 

The second will be an effort to 
improve all phases of relationships 
between dealers and the factories 
they represent. 

Lloyd emphasized that this pro- 
gram “will receive immediate at- 





Vivian Elected 


*52 President of 


Indiana Dealers 


INDIANAPOLIS. — Arthur M. 
Vivian, Richmond (Ind.) Buick 
dealer, was elected president of the 
Automobile Dealers Assn. of In- 
diana at the annual convention 
here March 20-21. He succeeds Hay- 
wood M. Davis, Fort Wayne Pon- 
tiac dealer, 

Other officials elected included 
William R. Krafft, Indianapolis 
Buick dealer, chosen treasurer for 
the 11th consecutive time; George 
R. Ranes, Terre Haute Oldsmobile- 
GMC dealer, and C. G. Hildebrand, 
Bedford Ford dealer, vice-presi- 
dents, and Paul A. Kuhn, Indianap- 
olis Chevrolet dealer, recording 
secretary. 

Edward C. Quinn, vice-president 
and general manager of Chrysler 
division, told the convention that 
there is a definite need for revi- 
sion of Regulation W. 

Another highlight of the two-day 
program was the awarding of the 
Herman R. Goodwin award to L. 
O. Gates, South Bend Chevrolet 
dealer. The award is presented an- 
nually to the state dealer who per- 
forms outstanding civic activities in 
his community. 





Discount 


quest to apply the Herlong amend- 
ment separately to dealers. NADA 
had pointed out that this, for ex- 
ample, would have permitted the 
price director to select the lowest 
delivery and conditioning charge 
made by any dealer and apply it 
to all dealers. 

Motions to relax the auto re- 
quirements of Regulation W were 
beaten down, however, despite 
support by Sen. Moody of Michi- 
gan, a Democrat. Moody said he 
would press again today (March 
31) for Regulation W changes 
after the committee hears testi- 
mony by OPS Chief Ellis Arnall 
on the effects of the Herlong 
amendment adjustments. 

It was indicated that a majority 
of dealers were in favor of relax- 
ing Regulation W, but disagreed as 

to the wording. 

The House Banking committee 
opened hearings Wednesday on the 
Defense Production Act. Alton 
Costley, vice-chairman of _ the 
NADA National Affairs committee, 
was scheduled to testify this week 
on the association’s backing of the 
Herlong and Capehart amendments 
and its opposition to Regualtion W. 

Another change in the Herlong 
clause, suggested by President Tru- 

man, was approved by the Senate 
committee. This would forbid the 
application of dealer markups to 
federal excise taxes, such as those 
on vehicles and parts. 

The committee raised dealer 
hopes for return of the lost dis- 
count amounts by voting to de- 
lete the word “hereafter” from 
the Herlong amendment sentence 
outlawing reduction of retail 
markup percentages. Thus, any 
cutbacks initiated by OPS since 
the advent of price ceilings would 
be annulled. 

The senators voted to extend the 
Defense Production Act for one 
year, instead of the two years 
asked by the President. The new 
expiration date would be June 30, 
1953, under the committee’s bill. 

A proposal by Sen, Capehart, In- 
diana Republican, for a nine-month 
extension of controls was rejected 
by a vote of 9 to 4. Sen. Dirksen, 
Illinois Republican, collected only 
three votes for a move to terminate 
controls June 30, 1952, with 10 sena- 
tors voting for extension. 





Md. Sets Meeting 
For June 13-15 


BALTIMORE. (UTPS) — The 
Automobile Trade Assn. of Mary- 
land is planning a three-day meet- 
ing in Ocean City on June 13-15. 

About 300 people are expected to 
attend, according to J. C. Darrell, 
manager of the association. 





On the House .. . 








‘Admiral’ Wemhoff 





tention and will be given the green 
light all the way.” 

A principal topic of discussion | 
during the executive committee | 
meeting, Lloyd said, was “the diffi- | 
culties dealers are encountering 
under confusing and complex OPS 
regulations affecting them.” 

Plans for the association’s 1953 
convention in San Francisco were 
presented to the Executive commit- 
tee by Hanford Crockard, chair- 
man, and Ray Chamberlain, man- 
ager, 


checker calls. Said 
straighten out any infractions 
attorney should be called in 


12 ads on public relations. 


tion director. . 
22-23 at Fargo.. 


closing, it’s reported. 








If you're still an auto dealer 15 to 20 years from now, you shouldn’t 
have to worry too much about new potential customers. Latest census 
estimates shows U. S. population increased 214,000 between Jan. 1 and 
Feb. 1 this year; that it’s up 2,695,000 over last year. 
At the present birth rate, there should be millions 
more potential auto buyers in the next decade or 
two—unless, of course, our present road and traffic 
mess is still unsolved . . . Cartoonist King’s Gasoline 
Alley comic strip offered a couple of interesting 
automotive suggestions the other day: A 
cracked-atom finish that lasts the life of the car” 
and “a red-sensitive electric eye that will apply the 
brakes at a stoplight”... After having driven some 
of the 1952 models with all the new gadgets, I’m 
sure anything is possible. 

Missouri association is dubious of NADA’s sug- 
gestion that a dealer call his attorney if an OPS 
its members believe a dealer himself could 
with the 


reports that Aberdeen (8S. D./ association is sponsoring a series of 


I. J. Novicki (Nash) succeeds Frank Barrow as Chicago associa- 
. North Dakota association will hold convention Sept. 
. Texas group has added five new members; ditto at 
Northern California association . . 
dealers in Milwaukee county are observing Tuesday-Thursday night 


“new 


checker; if not, then 
Burney Broderick 


Manager 


. 98 percent of new and used-car 


—Pete Wemuorr, Editor, 
Automotive News 
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Capsule Comment | 


The Inter-Industry Highway Safety Committee; B. B. 
Burns, Decatur (Ill.) Dodge-Plymouth dealer, and the Michi- 
gan and Massachusetts inter-industry highway safety com- 
mittees have been named winners of top safety honors by 
the National Committee for Traffic Safety. 

AUTOMOTIVE NEws salutes these front-line fighters in 
the war against recklessness. 
* * * 

Because Memphis police had no precedent or proper charge 
to place against a group of men accused of selling stolen auto 
inspection tags to jalopy owners, they were forced to book 
them for “malicious mischief.” 

“Malicious” seems like the right word, but this is far | 
more than “mischief.” | 
* * * 

By adding 319,050 employes in 1951, a rise of 15 percent, 
the federal payroll reached its highest level since 1947, re- 
ports the Senate Committee on Government Operation. 


Let’s hope that 1947 record stands up at least until 
November. 





* * * 

Despite prices generally far below the ceilings, retail used- 
car sales are reported lagging in many cities while dealers 
wait for the “spring surge.”’ The OPS points out in Washing- 
ton that used-car ceiling prices must be slashed 2 percent 
on Apr. 1. 

Is this the “break” the public has been waiting for? 
* * * 

With more and more cars being equipped with automatic 
transmissions, General Motors has now introduced a device 
which automatically dims headlights. 

This leaves absolutely nothing for the left foot to do— 
except scratch the right ankle. 
* * * 

Cash dividends paid by auto firms in January dropped to 
$2,600,000, compared with $5,700,000 in the same month last 
year, the Departmment of Commerce reports. 

The seed of government control bears this sort of 
fruit. 


* * * 


The Maryland road test was a “complete failure,” accord- 
ing to an independent report prepared by William S. Housel, 
University of Michigan civil engineering professor. 


Let’s hope this authoritative opinion will help put a 
stop to the malicious propaganda against trucks which 














Auto 
Forum 


“Old cars never die. 
go to Canada and keep on 
running.”—Reporter JAMes S. 
Poo.ter, writing in the Detroit 
Free Press about how Canada 
is booming. 

* 


They 


* 


No Politician 
“T think it’s better to tackle 
a job first and talk about it 
afterwards.” George Kennan, on 
being named U. S. Ambassador 
to Moscow. 
* * * 


Directions 


“The quickest way to get to 
Washington is to go to Harv- 
ard—and turn left.”—C. E. 
Wilson, GM president, in in- 
troducing a speaker. 

* * * 


Deplorable 


“It seems deplorable that with 
all we cherish ultimately at 
stake ... there should still be 
questioning at home as to why 
we are in Korea.”—Gen. Mat- 
thew Ridgway, UN commander 
in Korea. 


a * 
Still Successful 
“Women’s tears were the 


first successful fluid drive.”— 
Slogan on the stationery of 


Murray Motor Co. (DeSoto- 
Plymouth), Colby, Kans. 
* a +. 


Shy Beauty? 

“This election (the GOP presi- 
dential race) is like a beauty 
contest in which three of the 
four girls keep parading their 
long shanks in front of the 
judges, and the fourth sends her 
mother around with her pic- 
ture.”—James Reston, New York 
Times columnist. 

* * * 


Advice 

“Stop using the alibi: ‘One 
vote doesn’t count.’ It will not, 
only if not used. And our 
neighbor’s will not unless we 
make him use it.”—Gen. Eisen- 
hower, in an article in the 
book, “The Welfare State and 
the National Welfare.” 


x * * 


Rebuffed 


Vivien Kellems, owner of a 
Connecticut factory and vigor- 
ous opponent of federal tax pro- 
grams, in a letter telling Treas- 
ury Secretary Snyder why she 
was refusing to pay $81 for the 
new social security tax on Self- 
employed persons: 

“IT carry adequate insurance 
and do not wish any further 

coverage.” 
* * * 


Nuts and Jolts 


“It takes hundreds of nuts to 
hold and automobile together— 
and just one to tear it all apart.” 
—The Flint Journal. 


* * * 


U. S. Paradox 


“We are building automo- 
biles that loaf at 100 miles an 
hour, and they are being 
driven by those who should be 
in ox carts.” — JupGE ALFRED 
P. Murrau, Oklahoma City, 
new chairman of the National 
Committee for Traffic Safety. 


* * * 


Amen 


“Never in the history of our 
country have so many owed so 
much to so few for so little.”— 
L. W. Ward, Pontiac sales man- 
ager, commenting on the _ in- 
creased cost of government in 
relation to value received. 


| 
| 
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— Letterbox 


‘Sought by FBI... . .” 


This is an open forum for the discussion of any subject of interest to our 
readers. and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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Gausman is asked to notify the 
nearest FBI office or the Washing- 
ton headquarters in the Justice de- 
partment. 

Your cooperation in this matter, 
as well as your courtesies in the 
past, are indeed appreciated.—J. A. 
, Rosey, Special Agent in Charge, 
edie png FBI, P.O. Box 2118, Detroit 31. 


Arthur Powell : ££  * 
and Warren Lee Rental Care 


Scott are the most 
frequent. A few months ago you ran an 
The subject’s| article in Automotive News regard- 
modus operandi is| ing new-car dealers in the automo- 
to gain employ- bile rental business. I would like a 
ment with a legit-| copy of this article—Harotp Kess- 
imate business concern, usually an | ier, Nassau Mtr., Inc. (Plymouth), 
architectural firm, then steal the/ Hicksville, N. Y. 
company’s blank checks and forge Eprror’s Note: The article, “Car 
the same and purchase a car with! Leasing a Dilemma,” appeared in 
a forged check. Subject also steals our Jan. 14 issue 
ears and sells the stolen car to ; i 
new or used-car dealers. He may be > *& ® 


armed and is dangerous. Public Survey 
Gausman is 30, weighs 150 Ibs., We understand a recent issue of 


5’ 9”, has gray-blue eyes and Automotive News 

A . A gee , EWS gave results of a 
— a a the toft survey made of the public to as- 
SSCS ANE BAS Males On the Fe certain public confidence in car 
side of his face and a scar on the | gealers. 
tip of his chin and inside his left We would like to read this arti- 


wrist. cle, and would appreciate a copy.- 
Any person with information on|/P. D. Jackson, President, Blue 
Crown Spark Plug Co., Chicago. 


Steals Cars 


The Federal Bureau of Investiga- 
tion is looking for Allan Frederick 
Gausman for violation of the Inter- 
state Transporta- 
tion of a stolen 
Motor Vehicle 
Statute. The sub- 


Allan F. Gausman 








has resulted from the Maryland “test.” 





10 Years Ago... 





The Big Story 


Nash has announced a plan to aid its dealers in the cost of holding 
cars in stock—as they must do under the car rationing program. The 
government allows dealers to add 1 percent of the retail price for 
every month the car is held. The Nash plan underwrites this cost, 
allowing the dealers to draw $10 each month for every car kept in 
stock .. . Manufacturers of trucks, buses and trailers united to form 
the Automotive Council for War Production last week. The organi- 
zation will pool technical information and facilities to speed produc- 


tion of military vehicles. 


Epitor’s Note: Article appeared 
in our Dec. 17 (1951) issue. 


* * * 


Controlled Out? 


In the March 10 issue of Auto 
MOTIVE News, you ran an editoria 
on the price of cars compared tc 
farm commodities and other prod- 
ucts. May we have three copies of 
the article?—R. S. Brupaker, Bru- 
baker Buick Co., Grand Island, Neb 

Epiror’s Note: The _ editorial, 

“Priced Out of Market or Con- 

trolled Out?,”’ appeared in our 


—From the files of Automotive News. ° 
March 10 issue, 
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... because, among other reasons, 


more people buy Chevrolets 
than any other car! 


























| ___ CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAN 
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Bouillon Out of Alphabet Pea Soup? .. . 





AUTOMOTIVE NEWS, MARCH 31, 1952 


OPS, FRB Untie Dealer Knots 


By Mac Gordon 
Associate Editor 
(Ps and FRB are finally trying 
to make some sense out of the 
confusing terminology in the regu- 
lations for new and used-car deal- 
ers. 

In the past few weeks, the two 
agencies have come up with some 
“official interpretations” of 
phrases and clauses in Ceiling 
Price Regulation 83 (new cars), 
Ceiling Price Regulation 94 (used 
cars) and Regulation W (both). 

These “interpretations” were not 
wholly spontaneous, it’s true. 
NADA, NUCDA and the home- 
based Washington Automotive 
Trade Assn. have hammered at the 
two agencies steadily for explana- 
tions of unresolved issues affecting 
their members. 

* * * 

T LONG last, OPS and FRB 

appear to be taking cognizance 

of the rife confusion in the auto 
rows. Not all the befuddlement has 
been boiled out, but here is an 
Automotive News-compiled listing 
of what’s been “officially inter- 
preted” so far this year: 

Q. What does OPS regard as a 
“new car?” 

A. CPR 83 defines a “new auto- 
mobile” as one which “has never 
been sold at retail.” A car is sold 
at retail when it is sold to an 
“ultimate user.” The determining 
factor is whether the car has been 
sold to the “ultimate user,” and 
the term “ultimate user” means a 
person who purchases and takes 
possession of a car on his own 
behalf. 

Q. What does OPS regard as a 
“used car?” 

A. CPR 94 defines a “used au- 
tomobile” as one which “has been 





sold at retail.” This means sold | 
at retail to an “ultimate user.” } 
Q. How is a demonstrator classi- | 


| fied? 


A. CPR 83 declares: “A demon- 
strator or dealer-owned executive 
car, however, is new if the model is 
currently being sold by the manu- 
facturer or was sold by the manu- 
facturer within the preceding four 
(4) months, and if the dealer sells 
the demonstrator or dealer-owned 
executive car with a new-car guar- 
antee.” OPS considers an untitled 
car as a “demontrator” or “execu- 
tive car” only in the hands of the 
original dealer using that car for 
these stated purposes, The “preced- 
ing four (4) months” means four 


Fields Estate Set 
At $1,169,403 


ST. CLAIR, Mich.—The estate of 
Joseph E. Fields, former sales vice- 
president of Chrysler division, who 
died March 12, 
1951, has been ap- 
praised at $1,169,- 
403, it was an- 
nounced last 
week. 

Included in the 
estate are 10,000 
shares of Chrys- 
ler Corp. stock, 
valued at $777,500, 
7% on which $20,000 
Joseph Fields Meg au = 
Fields’ home and a farm, both north 
of St. Clair, valued at $105,850. 
Beneficiaries are the widow and 
two sisters. 











AFC Blasts Reg. W 


Bankers Told of Regulation’s Stifling Effects; 
Rogers Asks Immediate Easing 


CHICAGO.—Harmful effects of 
Regulation W were pointed out last 
week by Thomas W. Rogers, execu- 
tive vice-president of the American 
Finance Conference, in a bristling 
address here before the national in- 
stallment credit conference of the 
American Bankers Assn. 


Rogers advocated relaxation to at 
least 21 months and preferably 24 
months for payment on new and 
late models, or, better still, the com- 
plete elimination of credit con- 
trols. 

The speaker called attention to 
these situations under terms which 
now exist: 

Recent increases in the price of 
automobiles have wiped out the 
benefits of longer payment terms. 

Although the Defense Trans- 
port Administration has stressed 
the importance of good automo- 
biles in the hands of production 
workers and other essential per- 

sons, Regulation W prevents such 
workers from buying new or even 
good used cars. 

The man of average income who 
once was able to buy a new Chev- 
rolet or Ford, for instance, when 
24-month terms were available, is 
now often forced to settle for a 
five-year-old model because of pres- 
ent high monthly payments under 
Regulation W. 

Those who formerly bought a re- 
liable used car must, under pre- 
vailing credit terms, purchase a 
prewar automobile which is likely 
to be a traffic hazard and is more 
costly to operate. 

Rogers emphasized the experi- 
ence of the automobile sales credit 
industry over the past 40 years in 
insisting upon a policy whereby no 
worker can safely spend more than 
25 percent of his take-home pay on 
installment payments. 

There is no basis for claims 
that Regulation W combats infla- 
tion, he contended, and cited gov- 
ernment statistics on the volume 
of installment credit showing that 
its percentage as compared with 
current disposable income was 
much less at the close of 1951 
than in the years of 1939 to 1941. 
He further emphasized that the 
percentage now is “still below 
the safety level.” 

“Installment credit volume fol- 
lows the movement of production, 


rather than leads it,” Rogers said. 
“Through the years, under all con- 
ditions, the level of credit and the 
level of production have been close- 
ly related. Credit moves up only 
after production. This refutes the 
claim that availability of install- 
ment credit in itself creates de- 
mand for durable goods.” 

Rogers strongly urged that re- 
strictions placed upon the authority 
of the Federal Reserve Board by 
Congress must be retained until 





controls are entirely eliminated. 


months from the date that the fac- 
tory ceases billing that year model. 
* + * 

WHAT'S the classification for 

* an unused car sold by a fran- 

chised dealer directly to a sub-deal- 

er or to another new or used-car 
dealer? 


A. The purchasing dealer may re- 


sell the car as a “new” car under 
CPR 83, whether or not the car has 
been titled, provided the car has 
not been used. 


Q. What’s the status of a “dem- | 


onstrator” or “executive car” sold 
by a franchised dealer to any car 
dealer? 

A. After the car leaves the 
ownership of the original dealer, 
it is “used” and the purchasing 
dealer must determine his ceiling 
price under CPR 94. 

Q. What’s the category of an un- 
used car sold by a franchised deal- 
er to a private individual who, with- 
out taking physical possession, re- 
sells it, or his equity, to a dealer? 

A. In such instances, the private 
individual and the purchasing deal- 

er will determine their ceiling 
prices for the car under CPR 83, 
providing the car has not been 
used. 
* * * 
WHAT about an unused car 

* sold by a franchised dealer to 

an individual who is acting as a 
“dummy” or “agent” for an undis- 
closed principal? 

A. The principal, whether he be 
another private individual or a 
dealer, may determine his ceiling 
price for the car upon resale as a 
“new” car under CPR 83, provid- 
ing that the car has not been used, 
whether or not the car has been 
titled in the name of the “dummy” 
or “agent.” OPS officials deem an 
employment relationship as one of 
agency, but are inclined to classify 
as “used” cars those sold at cost to 
salesmen for subsequent resale by 
the franchised dealer after opera- 
tion by the salesmen. 

Adds OPS: “We cannot agree 
with you (the WATA) that a car 
sold by a dealer to his salesmen 
and used by that salesman for 
his own use, can later be retrans- 
ferred to the original dealer and 
sold as a new car.” 

* * * 

HOW are retail prices of new- 

* and used trucks regulated? 
A. Ceiling Price Regulation 67 

governs new trucks, the General 

Ceiling Price Regulation controls 

used trucks. Each sets a base pe- 

riod for determining ceilings, but 
(See OPS, Page 38, Col. 1) 











Used-Car Bulletin from Detroit .. . 





March 26 


(Bidding was not very brisk, Sold 
61 units out of 102 offerings.) 


BUICK-—’51 Special Riviera coupe, $1,- 
790*. ‘50 Super 4-dr., $1,515*; Spe- 
cial 2-dr., $1,250* ‘49 RM 4-dr., 
$1,090; 2-dr., $990. 

CADILLAC — ’51 (62) 4-dr., $3,550", 
$3,500". °'48 (62) 4-dr., $1,630*. 
CHEVROLET — ‘51 FL Deluxe 2-dr., 
$1,405, °50 SL Deluxe 4-dr., $1,190*; 
FL Special 2-dr., $1,000. "47 SM 

2-dr., $550. 


CHRYSLER—’48 Royal 4-dr., $725. '46 
Windsor club coupe, $600; Royal club 
coupe, $455. 

DeSOTO—’'50 Custom 4-dr., $1,465. '49 
Custom 4-dr., $1,185* 

DODGE—’51 Coronet club coupe, 
400. '50 Coronet 4-dr., $1,225*. 
Custom 4-dr., $700. ’41 4-dr., $135. 

FORD—'51 Custom (8) 2-dr., $1,525. 
"50 Deluxe (6) 2-dr., $960; Crest- 
liner, $1,285. °49 Custom (8) club 
coupe, $925; Deluxe (6) 2-dr., $725. 
‘48 SD (8) 2-dr., $765. °47 Deluxe 
(8) 4-dr., $490; 2-dr., $485. 

HUDSON—’'51 Pacemaker 2-dr., $1,300 
48 Super (8) club coupe, $760. 





KAISER—’51 4-dr., $1,275. 

MERCURY—’51 4-dr., $1,795*, $1,755". 
$1,660". 50) 4«62-dr., $1,275"; club 
coupe, $1,120. 

OLDSMOBILE—’'50 (S88) 4-dr., $1,475"; 
2-dr., $1,385*. °49 (88) conv., $1,- 
225*; (76) 2-dr., $1,000*, ‘47 (78) 
4-dr., $760*. ‘46 station wagon, 
$330*. 

PACKARD—'4S 4-dr., $600 

PLYMOUTH —'49 SD club coupe, §1,- 
025; Deluxe club coupe, $875. 

PONTIAC.—’51 (8) conv., $2,250*. ‘50 
Chieftain (8) 2-dr., $1,500*, $1,440, 
$1,415. ‘49 SL (8) 2-dr., $1,050, $1,- 
000. ‘46 (6) 2-dr., $430, $400. 

STUDEBAKER — ‘50 Champion club 
coupe, $1,050; 4-dr., $1,050. "48 
Champion 4-dr., $500*. ‘47 Com- 
mander 2-dr., $700. 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday) 


*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 26, 27 


March 19 
(Sale very fast. Buyers demand 
clean cars. Sold 72 units out of 93 
offerings.) 


BUICK—’51 Super Riviera 4-dr., $2,- 
165*. °50 Special 2-dr., $1,245. °49 
RM 4-dr., $1,240*. ‘48 RM 4-dr., 
$840*; Super 2-dr., $715. °47 RM 
4-dr., $550. ‘46 Super 4-dr., $545. 

CADILLAC—’50 (61) club coupe, §$2,- 
760*. ‘49 (60) Special 4-dr., $2,140*. 

CHEVROLET — '51 SL Deluxe 2-dr., 
$1,525; 4-dr., $1,485; Bel-Air, $1,- 
865*, ‘50 SL Special club coupe, $1,- 
175; 4-dr., $1,150; 2-dr., $1,080; Bel- 

. $1,485. °'49 FL Deluxe 2-dr., 
$1,105. ‘48 SM club coupe, $825. 

CHRYSLER—’50 Windsor club coupe, 
$1,500. 

DODGE—'49 Coronet 4-dr., $1,065. °48 
Custom 4-dr., $885, $882. °47 Deluxe 
4-dr., $535. 

—'51 Custom (8) 2-dr., $1,650, 

Custom (6) 4-dr., $1,410; 

2-dr., $1,365. °50 Custom (8) 4-dr., 

$1,215; Deluxe (6) 2-dr., $980, $955, 
$930; %4-ton panel, $785. °49 Custom 

(8) 2-dr., $900, $875; station wagon, 

$925; Deluxe (8) 2-dr., $785. °47 SD 

(8) 2-dr., $575; station wagon, $495. 


FRAZER—’'51 4-dr., $1,375. 

MERCURY—’50 conv., $1,375; 4-dr., 
$1,165; 2-dr., $1,555. ‘49 4-dr., $1,- 
040. 

NASH—'49 (600) 2-dr., $835. °47 (600) 
4-dr., $400. 

OLDSMOBILE— ‘51 (S88) 4-dr., $2,150*. 
'50 (76) 2-dr.. $1,295°. "48 (98) 
4-dr., $1,030*, $1,000*. 

PACKARD—'49 club coupe, $900. ‘48 
2-dr., $750*. 

PLYMOUTH—'50 conv., $1,200. °49 SD 
4-dr., $950. °'46 Deluxe 4-dr., $420. 


PONTIAC—’51 Chieftain (8) 2-dr., $1,- 


950; Catalina, $2,250. °50 Chieftain 
(8) 2-dr., $1,475. ‘49 SL (8) 2-dr., 
$1,235*. ‘48 (8) conv., $755; (6) 
4-dr., $560. 

STUDEBAKER — '50 Champion 4-dr., 


$950; 2-dr., $895. 
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Alabama Public Relations Committee— 


Planning a series of public relations meetings to be held in Birmingham, Montgom- 
ery and Mobile, Ala., is this committee of the Alabama Automobile Dealers Assn. Le!t 
to right are W. M. Turner, president of the AADA; Rush Stallings, chairman of the 
public relations and safety committee; Frank Davidson, co-chairman; Frank R. Broad- 
way, executive vice-president; William R. Lynn, public relations consultant; Rhea 
Fayssoux and Harry Hooper, committee members, and Harold Streetman, assistant 


director of the association. 


* 


‘Dealer 


+ +. 


of Year’ Contest 


Sparks Alabama PR Drive 


MONTGOMERY, Ala. — Selection 
of a “Mr. Alabama Automobile 
Dealer of 1952” will be a feature of 
this year’s public relations program 
of the Automobile Dealers Assn. of 
Alabama, which is currently plan- 
ning a series of statewide public 
relations meetings. 

President W. M. Turner, of Sel- 
ma, has announced the acceptance 
of three of the state’s leading citi- 
zens as a committee of judges who 
will select “Mr. Alabama Automo- 
bile Dealer.” 

They are Dr. Ralph B. Draughon, 
president of Alabama polytechnic 
institute at Auburn; J. Ed Living- 
ston, chief justice of the Alabama 
supreme court, and Bishop C. C. J. 
Carpenter, of the Episcopal Diocese 
of Alabama. 

The award will be based upon 
good citizenship and civic lead- 
ership, and the winner will be 
chosen from entries to be submit- 
ted from each district of the state. 
Entries, which will be submitted 
direct to the judges, must be in 
their hands on or before Aug. 1, 
and the final selection will be an- 
nounced at the state association’s 
annual convention at _ Biloxi, 
Miss., Oct. 26-28. 


Plans are now being completed 
for a series of three public rela- 
tions meetings to be held by the 
Alabama association at Birming- 
ham Apr. 29, Montgomery Apr. 30 
and Mobile May 1. 

Executive Vice-President Frank 
R. Broadway has announced the 


Kaiser and Odlum 
Call Merger 
Talks Tentative 


DETROIT. — Discussion of a 
merger, involving Kaiser-Frazer, 
Atlas Corp and Consolidated Vul- 
tee, revived speculation that K-F 
might drop out of the auto busi- 
ness. 


Such speculation was promptly 
denied last week by K-F. Edgar F. 
Kaiser, president of K-F, has re- 
peatedly insisted that K-F is in the 
auto business to stay and that any 
maneuvering it participates in is 
designed to strengthen its auto 
position, rather than to abandon it. 

Kaiser and Floyd B. Odlum, pres- 
ident of Atlas Corp. and chairman 
of the board of Consolidated Vul- 
tee, admitted that merger talks 
were under way. 


However, they said that discus- 
sions were of a tentative and ex- 
ploratory nature. 

“Legal and independent engi- 
neering and financial experts,” they 
said in a statement, “are engaged 
in studying and evaluating the ad- 
vantages and disadvantages of such 
a combination.” 


Corbin Heads U p 


Akron Dealers 


AKRON.—D. C. Corbin has been 
named president of the Akron Au- 
tomobile Dealers Assn. 

Other officers are Willard Maloy, 
vice-president; Rudy Van Devere, 
treasurer, and E. John Lehman, 
secretary-manager. Directors are 
Vance C. Hall, Lloyd Begelow, 
George Taylor, Don Mentzer, James 
Kemp and William Keller. 








acceptance of two nationally known 
figures in the automotive field to 
appear at those sessions as main 
speakers. They are J. Eustace 
Wolfington, who has served for 
several years as chairman of the 
Public Relations committee of the 
National Automobile Dealers Assn., 
and Norman Damon, vice-president 
of the Automotive Safety Founda- 
tion. 

They will appear at noon sessions 
which will be attended ‘not only by 
dealers, but by city and county offi- 
cials, press and radio representa- 
tives and other opinion-forming 
public leaders. 

The noon sessions will be pre- 
ceded on each date by a clinic 
on dealer public relations in 
which leaders among the Ala- 
bama dealers will participate, 
with emphasis upon a review of 
the Roper report on dealer public 
relations and methods of improv- 
ing public attitudes toward deal- 
ers generally. 

Turner also has announced the 
appointment of association com- 
mittees for this year, as follows: 

Public relations and _  safety— 
Rush Stallings, Montgomery, chair- 
man; Frank Davidson, Demopolis, 
co-chairman; W. H. Ray, Hunts- 
ville; Wilson Foote, Florence; Rhea 
Fayssoux, Tuscaloosa; H. L. Hoop- 
er, Selma, and Jim Burke, Birming- 
ham. 

Group insurance trustees—W. M. 
Turner, Selma, chairman; George 
W. Cox, Boaz; T. J. Kirven, Jack- 
son; Forrest McConnell, Montgom- 
ery, and Frank R. Broadway, Mont- 
gomery. 

Convention — David W. Canon, 
Opelika, chairman; M. B. Casler, 
Birmingham; B. G. DeVan, Mobile; 
Frank McGough, Montgomery; 
John Thomas, Gadsden; J. M. Stal- 
lings, Dothan; Wilson Foote, Flor- 
ence, and George W. Cox, Boaz. 

Membership — Rex Sikes, Lu- 
verne; R. G. McNelly, Decatur; H. 
W. Pearce jr., Jackson, and John 
J. Persse, Enterprise. 








Mortar Shells by Dodge— 
Shell bodies for 81-mm. mortar ammu- 

nition are lined up for shipment at the 

Dodge forge plant in Detroit. The she'ls 


are made in large forging presses in 
addition to regular automotive output. 
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Another Che List” 
tor Oklenobile Dealers / 
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Dims headlights—automatically— 
when another car approaches! 


Once again, Oldsmobile takes the auto- 
motive world by surprise! This time, it’s 
the exciting Autronic Eye, Oldsmobile’s 
new automatic, electronic headlight dim- 


mer. The Autronic Eye promotes greater 





safety on the highway—relieves driving 
tension—adds immeasurably to the comfort and convenience of 
modern motoring. It’s the first development of its kind ever intro- 
duced in the industry—another great selling “‘first”’ for Oldsmobile 
and Oldsmobile dealers everywhere. And they’re all unanimously 


convinced—it’s smarter than ever to be with Olds! 


YOUR LIGHTS ARE ON “BRIGHT” AS YOU SIGHT AN ONCOMING CAR, 


YOUR HEADLIGHTS DIM AUTOMATICALLY AS THE CAR APPROACHES. 





THE CAR PAST, YOUR LIGHTS FLASH TO BRIGHT AGAIN—AUTOMATICALLY! 


| LE 


Divistoun 0 F GENERAL MOTOR S 
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AUTOMOTIVE WASHINGTON 





Of Aluminu 





NPA Expert Sees End 





m Shortage 


By William Ullman 

Washington Correspondent 
CCORDING to Timothy Lynch, chief of the aluminum- 
magnesium division of NPA, “the worst is over” as far 
as the aluminum shortage is concerned. Before long, he said 
in a public speech last week, most users of the metal would 


be allocated 50 percent of* 
their base - period consump- 


tion. 

The NPA official gave five rea- 
sons for the easing of the alumi- 
num supply: 

1, New plants now in production 
or about to start production. 

2. Development of new sources of 
aluminum scrap. 

3. “Stretch-out” of the nation’s 
defense program, with consequent 
easing of demands for the metal 
by defense contractors. 

4. “A resurgence of faith” in the 


‘Ohio’ 


controlled materials plan evi- 
denced by the lack of haste on the 
part of aluminum users to “cash in 
tickets” good for specified alloca- 
tions of aluminum. 

5. Brightening of the interna- 
tional situation with, momentarily 
at least, less urgency for some war 
goods. 

Lynch said there was growing in- 
terest in Washington in “keeping 
the industry alive” and that, there- 
fore, every pound of aluminum not 








Principals in Hamco Reorganization— 


Hamco Motors, Inc. (Ford), Cincinnati, has announced a reorganization of its truck 
and fleet sales division. Involved in the program are, left to right, standing, Willard 
Frey, new-car manager; Harry Longo, truck manager; H. B. Crenoweth, fleet manager, 
and George Fahey, used-car and truck manager. Seated is William J. Long, general 


manager. 


needed for defense production 


is 


being allocated to civilian goods. 


+ * * 


Stockpiling Ceasing 


Brass eet ReORRE, he said, stock- 


piling has virtually ceased 


#4 


a 


5 Largest 


Daily : 


not 





because the NPA does not believe 
in stockpiling but because it be- 
lieves military and civilian needs 
should be met first. 

Lynch said concerns now can 
turn out double the annual produc- 
tion of 1,000,000,000 to 125,000,000,000 


pounds that was the limit at th 
start of the Korean war 
But the time for decontrol has 
not yet come, he warned. It will 
not come, he said, until there is 
a surplus after both defense and 
civilian needs have been met. 
Meanwhile, DPA Administrato 
Manly Fleischmann told a Hous 
Small Business subcommittee tha 
only all-out war or a steel industr 
strike will delay the government 
time-table for re- 
laxing allocation 
controls on alum- 
inum and steel. 
The DPA chief 
said controls will 
be removed on 
most forms of 
carbon steel by 
next fall or win- 
ter, and will be 
eased on alumi- 
num during the 
first half of 1952, 
leven if the mobilization 
should be stepped up. 
Fleischmann said that there is 
no sign as yet that controls can 
be relaxed on copper. Steps have 
been taken to boost production, but 
they will have no material effect 
in the near future, he pointed out. 
The key to copper is small arms 


William Ullman 





program 


ammunition requirements by the 
military, he said. 
* * * 


Dollar Dictatorship 

HE Joint Economic subcommit- 

tee was told last week that if 
Congress ever gives the President 
control over the central banking 
system, it will lead to dictatorship. 

Malcolm Bryan, president of 
the Federal Reserve Bank at 
Atlanta, defended the _ present 
arrangement under which the 
Federal Reserve Board is inde- 
pendent of the President and re- 
sponsible only to Congress. 
Carroll M. Shanks, president of 
Prudential Insurance Co. of Amer- 
ica, agreed with Bryan, saying that 
any move to bring the system 
under control of the chief executive 
would be against the public in- 
terest. 

* * * 


| 
Defense Buttress 


| gp rketee = Security Director W. 
+ Averell Harriman told the 
House Foreign Affairs committee 
that the item for “defense support” 
in Europe is the most important 
single item in the overall foreign 
aid bill. 

Although it is economic aid by 
nature, Harriman said, it has an 
“altogether different purpose” than 
had the Marshall plan. 

The latter funds, he stated, were 
designed to rebuild an economy in 
the European countries, while the 
defense-support funds in the pres- 
}ent program will be used to help 
|}expand Europe’s military produc- 
tion. 

* ” * 

Transport Appraisal 

HE new role being planned for 

the Department of Commerce 
in the field of transportation will 
be explained in detail by Secretary 
of Commerce Sawyer when he ad- 
dresses a special transportation 
luncheon to be staged by the U.S. 
Chamber of Commerce during its 
annual meeting here Apr. 28-30. 

The transportation luncheon is a 
yearly event with the chamber, The 
subject of this year’s session is 
“Government in Transportation.” 
Secretary Sawyer will outline his 
plans for carrying out his recom- 
mendations to the President on 
transportation objectives of the ex- 
ecutive branch of the government. 

* * ~ 


Along Pennsylvania Ave. 

OME interesting gossip—caustic 

and otherwise-—-picked up at the 
National Press Club: On the same 
day that President Truman prom- 
ised Britain 800,000 tons of steel. 
Gov. Lausche said Ohio couldn’t get 
American steel for its turnpike 
but had been offered steel by 
firms in seven foreign countrics, 
including England. 


* * * 


MPLOYES at the Wage Stabil- 

ization Board are reported to 
have had a birthday party recent'y 
to celebrate the first anniversary 
of a petition filed by a worried con- 
cern which sought to raise the 
wages of its employes. The petition 
had been in WSB for a full yeur 
without being acted upon, and eri- 
ployes thought it was time it r2- 

.| ceived some attention, 


10 








it. 











AUTOMOTIVE NEWS, MARCH, 31, 1952 9 


ORCELAINIZE 
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Dominant, Dynamic 


NATIONAL ADVERTISING 


PORCELAINIZE STANDS ALONE as the only 
company using national consumer magazines of 
tremendous circulation to guide customers to 
New Car Dealers for appearance service. 


























Dominant, dynamic advertisements appear reg- 
ularly before millions of readers stressing the 
PORCELAINIZE “command”: “See your New Car 
Dealer,” emphasizing “An exclusive New Car 
Dealer service.” 


Thus, by pre-selling customers and increasing 
service revenue in ALL Dealerships on the 
PORCELAINIZE program, PORCELAINIZE estab- 
lishes one more proof of the unique leadership 
of PORCELAINIZE in providing New Car Dealers 
with a complete service, completely satisfying, 
completely profitable. 












STEPS AHEAD 


Finest of materials. (Time-tested, 
time-proven.) 


© An exclusive New Car Dealer policy. 


€} Complete, specially designed 
equipment. 


(4 Dynamic, dominant national 
advertising. 





National field force. (Blankets the 
nation.) 


Complete dealer-designed 
merchandising program. 


FREEMAN & FREEMAN, Inc., Denver 3, Colo. 


= bl 


| UNCHALLENGED IN MERIT 
R FLAINITE” @ UNMATCHED IN POLICY 
UNEQUALLED IN PROGRAM 
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Bars to Break Bottlenecks . . . 





Slight Upturn Seen 


In Steel for 


ATLANTIC CITY. Availability of 
structural steel shapes and plate for | 
highway construction in the third | 
quarter of 1952 will continue to be 
“critical,” but an increase in the 
supply of reinforcing steel bars is | 
expected to cut down the number | 
of delayed road projects, according 
to A. C. Clark, deputy commission- 
er of the Bureau of Public Roads. | 

Improved supply of reinforcing | 
bars, Clark said, “should permit 
construction of reinforced con- 
crete structures in connection 
with grading operations, sub- 
structures for large steel bridges 
and the building of reinforced 
concrete pavements.” 

Speaking at the annual North 
Atlantic states meeting of the 
American Assn, of State Highway 
Officials in Atlantic City, Clark re- 
viewed the difficulties which have 
confronted the necessary road con- 
struction work under the Con- 
trolled Materials Plan. 

He discussed the following ac-| 
tions which are being considered or 
taken by BPR to permit more in- 
tensive construction planning and 
timing so that steel can be utilized 
in the calender quarter in which it 
is allotted. 

1. Permit state, county and local 
highway departments to self-certify 
road projects which will require 25 
tons or less of carbon steel—not 
more than two tons of which is 
structural shapes. 

Under this authority, hundreds 
of small projects throughout the 
nation could get under way almost 
immediately and the steel tonnage 
necessary to complete them would 
not be deducted from the total 
highway steel allotment, he said. 

2. Once a state has approved a 
road project which is under the 








NEW PLANS LAID... 


State Officials | 
Hail Safety Drive | 
Of Pa. Dealers 


HARRISBURG, Pa.— (UTPS) — 
Pennsylvania’s new-car dealers last 
week won the praise of state offi- 
cials for their efforts in the field 
of traffic safety. 

Some 60 dealers, representing 
virtually every county in the state, 
attending a one-day meeting of the 
Pennsylvania Automotive Assn.’s 
safety committee Wednesday, heard | 
the commendation of state officials | 
who were guests at a luncheon. | 

C. A. Snyder, Butler (Pa.) Pontiac 
dealer and chairman of the com- 
mittee, was in charge of the session, 
at which driver training education, 
pedestrian safety and motor vehicle 
inspection were discussed. 

Otto F. Messner, state secretary 
of revenue and chairman of the 
governor’s highway safety advisory 
committee, stressed the valuable 
service rendered the cause of traf- | 
fic safety by the dealers of Penn- 
sylvania. 

Col. C. M. Wilhelm, Pennsylvania | 
state police commissioner, said that | 
“no one can question the impor- | 
tance of Pennsylvania’s motor ve- | 
hicle inspections. 

“Such a program,” Col. Wilhelm 
said, “cannot be accomplished 
without the help of those directly 
concerned with keeping cars me- 
chanically sound.” 

Pedestrians are subject to traffic | 
laws just as motor vehicles are | 
subject to such laws under the| 
vehicle code, T. Elmer Transeau, | 
director of the bureau of highway | 
safety, told the group. He recom- 
mended that Pennsylvania’s dealers 
“give thought in trying to encour- 
age local authorities in the pro- 
tection of pedestrians.” 











| 
| 
| 
| 


—— 
Mosehart and Keller Feted | 
For 45 Years’ Service 

Mosehart & Keller Automobile 
Co. (Studebaker), Houston, was 
honored by the corporation recently 
for 45 years of continuous service. 

A special plaque was presented to 
the firm, which is the oldest Stude- 
baker dealership in the nation. 





Roads 


jurisdiction of a county or local 

highway department, BPR is con- 
sidering making a direct allot- 
ment for the necessary steel to 
the highway department con- 
cerned. Under present procedure, 

BPR has a quota for each state 
from which tonnages are allotted 
for each job. 

3. There is considerable lead-time 
required in the design of highway 
structures and the awarding of 
contracts and general preparation 


| of the work by steel fabricators be- 


fore the structure can be erected 
in the calendar quarter for which 
allotments are made. 

BPR is, therefore, asking for in- 
creased advance allotments of steel 
to permit this construction plan- 
ning. Through this method it is 
hoped to cut down cost of con- 
struction by avoiding “special de- 
livery” prices. 


2.900.000 HOMETOWN FAMILIES 
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Southwest Automotive Show, Houston, Tex.— 


Copper Allocation | 
To U.S. Cut by 


International Unit 


| WASHINGTON. — Copper alloc: - 
tions for the U. S. and 31 othrr 
nations were slashed here last wee « 
| by the International Materials Con- 
| ference, an organization which 
recommends distribution of criti - 
jally short materials for the free 


More than 260 exhibitors participated in the Southwest Automotive Show in the | World. 
Sam Houston Coliseum, Houston, March 20-23. The show featured the ‘Parade of 
Automotive Progress,”” showing automobiles from 1900 through 1952. The show is held 
each year to display the newest developments in automotive service each year, and to 
expand the practical knowledge of repair and replacement products. Official attend- 


ance was set at 22,000. 





St. Louis Elects 


James President 


ST. LOUIS.—J. Rush James, 
president of James Chevrolet, Inc., 
has been elected president of the 
Greater St. Louis Automotive 
Assn. by a newly elected board of 
directors. 

Other officers chosen by the 
board are: James W. Mueller, vice- 
president; George M. Berry, treas- 


|}urer; Joseph A. Schlecht, secre- 
| tary-treasurer, and Fay Hahn, as- 
sistant secretary. 

Elected for two-year terms as 
directors are James Berry, John E. 


Clark (Dodge-Plymouth), C.  F. 
McClure (Ford), A. H. Roeper 
(Ford). Holdover directors whose 


terms expire in 1953 are Chris 
Christen (Pontiac), M. Ray Crock- 
er (Ford), W. Mueller (Oldsmobile), 
Byron H. Roberts (DeSoto-Plym- 





outh) and W. W. Wilson (Buick). 


The group allocated 725,000 met- 
ric tons of copper for the second 
quarter, or 21,000 tons less than in 
the first quarter. The U. S. share 
for the second quarter was set at 
255,600 tons, a reduction of 11,000 
tons from the first-quarter alloca- 
tion. 

Total zinc allocations were raised 
|by the conference from the first 
quarter’s 487,650 metric tons to 
510,145 tons. The U. S. was granted 
235,800 tons of zinc. 
| The conference said the cut in 
copper was ordered after produc- 
tion estimates had to be revised 





downward. It predicted, however, 
that second-quarter production 
would increase. 
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AAA Observers for Mobilgas Economy Run— 


Dr. Peter Kyropoulos (center), professor of engineering at California Institute of 
Technology, instructs engineering students J. C. Noll (left), and Bill Wright on the 
use of an electronic wheel balancer which will be used to test cars participating in 
the 1952 Mobilgas Economy Run, Apr. 14-16, at Los Angeles. Engineering students 
are chosen as AAA observers, for it is felt that they have the technical background 
for the job, and are not connected professionally with any company. The AAA chose 
45 students out of 100 applicants. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry. every week throughout the year. 





‘Outstanding Success,’ Dealers Report. . . 





By Ernest W. Peterson 
Staff Correspondent 

PORTLAND, Ore.—Portland's 
1952 Motor Show, first in 13 years, 
was such an outstanding success 
that before it closed, the dealers 
were talking about a “bigger and 
better” show next year. 

The nine-day event played to 
115,909 persons. This figure does not 
include an estimated 5,000 preview- | 
ers from the industry who ogled 
the $2,000,000 production before the | 
show was opened to the public. The 
1939 classic, in the same building, 
played to 44,000 persons. 

Not only is the sponsoring Au- 
tomobile Dealers Assn. of Port- 
land happy, but the salesmen also. 
are wearing smiles, as the week 
is credited with chalking up at 
least 100 new deals. 

A “noticeable pickup” in business 
in dealer showrooms and in used- 
car lots about town also was re- 
ported by Lee Cosart, association 
president and general manager of 








the show. On the second Saturday 


of the show some dealers reported | 


“the best single day's business in 
six months.” 

“This Motor Show has 
stimulated buying interest for the 
whole industry in this area,” Cosart 


remarked. “This is quite general 
among all dealers regardless of | 
price class. Quite a_ substantial 


amount of this new business origi- 
nated at the motor show, but there 


lalso was a noticeable increase in 


deals originating at showrooms. 
People came into look, caught the 
‘bug,’ and then finished their in- 
spection at dealer showrooms away 
from the crowd, and made a pur- 
chase.” 

The crowd at the show was too 
huge and so steady, that salesmen 
found it difficult at times to do 


|more than open and close car doors 


for prospects and record their 
names for later contact. Most firms 
said they got scores of good names 
which their salesmen are now 
working. 

The li-acre Pacific Interna- 














‘Tit is a lot of families. And itis a lot of believing. 
Belief, you know, is something you can’t buy or 
sell. It is something you have, not in your purse, 
but in your heart. 


These families believe in The American Magazine 
because it believes in them—in the dignity and 
importance of the individual human being—in the 
sanctity of family life. It is this basic belief that 
has made America great. It is lack of it that opens 
the door to despotism. 

merican 
Gy £) 


is 























Readers have a special faith in The American 
Magazine. They thrive on its special kind of Family 
Service. It is their special mentor on how to live, 
what to buy, where to go—their most trusted 
magazine. 


So it is a good place to display your brand—this 
crossroads where more than 2%4 million Home- 
town American families, 2% bigger, 9% younger, 
with incomes 38% higher than average will see it, 
and believe in it—The American Magazine. 
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Portland Show Lifts Sales Tempo 


tional Livestock exposition pa- 
vilion in which the show was 
held provided 209,000 square feet 
of floor space—ample not only 
for a huge new-car salon, but for 
supporting exhibits in water and 
air forms of transportation. 

In addition to large displays of 
motor boats and private airplanes, 
there was a large exhibit of an- 
tique cars and interesting displays 
arranged by 32 hot rod and timing 
clubs. Parts and accessories ex- 
hibits occupied a large space also, 
and one whole wing of the pavilion 
was turned over to trucks and 
camping trailers. 

Then there was a $19,000 first- 
class stage show. 

Scores of parents returned two 
and three times with their children. 
They were pleased that the price 
of admission ($1.20 for adults and 
50 cents for children), included 
everything—stage show and all. 

The only thing the kids could 
spend extra money for was popcorn 
and hot dogs. Even outside parking 
was free, space having been pro- 
vided for 5,000 cars. This huge area 
was full almost every night. Around 
40 deputy sheriffs were employed 
by the association to supervise 
traffic and other crowd movements. 

Attendance far exceeded ad- 
vance expectations. Population of 
the Portland metropolitan trad- 
ing area is about 770,000. The 
dealer association had hoped to 
attract 10 percent. So when the 
77,000th person entered, Ernest 

E. Williams, secretary of the 

dealer body who did much of the 

hard work, put on a broad smile 
and marked the event down for 
history as a “success.” 

Decorations were elaborate and 
unique. They were of plastic, first 
time this material had been used in 
Portland for show decorations. 

In addition to the 108 new-model 
automobiles, there were 400 other 
exhibits in the pavilion. Some 60 
cups were awarded these special 
exhibits by the dealers. Grand 
sweepstakes cup went to Joseph 
Bailon, of San Leandro, Calif., who 
displayed a 1941 Chevrolet custom 
coupe, valued at $12,000. 


Missouri Dealers 
To Hear Smead at 





Parley Next Week 


KANSAS CITY. — Speakers have 
been announced for the 13th annual 
convention of the Missouri Auto- 
mobile Dealers Assn., to be held 
Apr. 7-8 at the Muehlebach hotel. 

Giving the keynote addresses will 
be L. M. Smead, general sales 
manager of Ford, and Dr. Kenneth 
McFarland, General Motor’s public 
relations consultant. Both will 
speak on the second day of the 
convention. 

Another speaker for the same 
day will be Col. David E. Harrison, 
superintendent of the Missouri 
state highway patrol, who will dis- 
cuss “Missouri’s Highway Traffic 
and Safety Problem.” 

The morning session will be cli- 
maxed with a “home talent hour,” 
composed of members of the state 
association who have distinguished 
themselves nationally. 

They will include Bob Armacost, 
NADA vice-president; George M. 
Berry, chairman of NADA’s Em- 
ployer-Employe Relations commit- 
jtee; Dave E, Castles, past presi- 
|dent of NADA and member of 
| Guide Book committee; L. M. Stew- 
art, chairman of NADA’s Business 
Management committee, and Lans- 
ing W. Thoms, member of NPA's 
parry committee. 





*“Normal’ Loan Fees 


OK’d for Used Cars 


| WASHINGTON.—OPS last week 
| announced Interpretation 1 to CPR 
|94, ruling that sellers of used cars 
may add “normal” financing charges 
| to authorized ceiling prices. 
| The same ruling was announced 
| previously in relation to new cars 
| following inquiries indicating un- 
| certainty on the part of some sell- 
ers concerning such charges. “Nor- 
mal” charges, OPS pointed out, 
| must not be “unduly high” charges. 
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L-M Service and Parts Managers Convene— 


The Dallas Lincoln-Mercury district office recently held a dealer service and farts 
managers club meeting for approximately 125 men from the district. The group was 
conducted on a tour of the new Dallas parts depot there. Those attending the meeting 
included, left to right, front row, H. L. Stanley jr., district service manager: J. F. 


Giles jr., district sales manager; E. D. Longenecker, national service manager; R. L. | 


Bigham, service manager, Bennett Motor Co., Lubbock, Tex., and P. E. Wallace, service 
manager, Huaco Motors, Inc., Waco, Tex. Back row, Carlson, southern regional service 
manager; M. E. Withers, district parts and accessories manager; T. E. Lowry, parts 
manager, Sewell Motor Co., Dallas, and M. J. Canafax, parts manager, O. McDonald, 
Inc., Wichita Falls, Tex. 





Carburetor 








FOB FACTORY 


New Machines Offer 








The new four barrel 





Hope on Holding Costs 


oa to the simplest common denominator, the race 
to hold auto manufacturing costs down is essentially a 
battle to turn out more pieces per man-hour or to increase 
production for each foot of floor space or each dollar in- 
vested in machinery and equipment. 


This is the compelling rea- | neers, attracted so much attention. 


son why the recent show in | Nearly 25,000 engineers, tooling ex- 


perts and business executives at- 


‘Chicago, sponsored by the | tended. 


American Society of Tool Engi- Much of the equipment they saw 


that gives Substantially Increased Horsepower 


Smoother Operation... Improved Economy 


Stromberg now brings you a carburetor of such’ 
advanced design that it is surely destined to be the 
accepted standard of tomorrow’s car. 


Born out of Stromberg’s constant search for higher 
efficiency in carburetion—a research program that 
began 40 years ago and has never since stopped nor 
slowed down—the new four-barrel Aeroquad Car- 
buretor provides unequalled engine performance. 












The new Aeroquad helps to provide instant hair-trig- 





ger response and acceleration when the driver de- 
mands it! It makes that extra surge of power at high 
speeds . . . so often needed for passing ... a firm 
reality. In every driving situation—on crowded city 
streets .. . on fast-moving super-highways ... under 
heavy load—the Stromberg* Aeroquad Carburetor 
gives added engine power, silky-smooth performance, 
and reduced operating costs. 


Make your choice Stromberg—the name you can 
depend on for the finest in carburetion. — ‘ses. v. s. rar. orr. 






| will soon begin to appear in indu;- 
| trial plants all over the nation. Wi'h 
llabor rates climbing steadily ard 
|taxes going higher each year, tie 
| adoption of new and more efficie it 
production machines is going fo-- 
ward even faster than most eng:- 
| neers had predicted. Some obser -- 
}ers already see push-button fa-- 
|}tories around almost every indu;- 
trial corner. 

One production-boosting devic 
shown at Chicago is sure to fin: 
very broad industrial application. 
This is the use of a press feede 
that functions as a mechanica: 
hand. The device is designed to 
lessen fatigue while increasing 
the number of parts produced per 
hour. 

Instead of feeding parts into a 
press directly, the operator merely 
places the stamping blank in a 
“nest” in a metal dial. The dial 
may have from four to eight sta- 
tions, depending on the cycling 
time of the press. 

With each stroke of the press, 
the dial moves and the part moves 
toward the press opening. As it 
reaches the station directly oppo- 
site the press, a vacuum operated 
mechanical hand picks up the part 
and inserts it in the die. As soon 
as the stamping blank is properly 
positioned, the press operates auto- 
matically, ejecting the part at the 
end of the stroke and returning to 
its starting position. 

* * * 


Production Increased 400% 

HE use of such devices has in- 

creased production as much as 
400 percent, while eliminating fa- 
tigue for the operator, and prac- 
tically doing away with the pos- 
sibility of an accident to the op- 
erator’s hands. 

Sometimes the indexing table 
is combined with a forming op- 
eration. In one case, the operator 
| merely inserts a stamped blank 

in the opening in the dial. 
| As the dial indexes, ball bearings 
lare fed automatically into proper 
| positions. At a single stroke, a 
|forming press bends over a series 
| of small metal tabs, locking the ball 
| bearings securely in the cage. The 
accuracy of the operation is such 
| that the balls turn readily, assuring 
| satisfactory operation of the part 
| in service. 

The use of an indexing table to 
feed a press is certain to see wide- 
| spread use in the automobile indus- 





‘try. In addition to high production 


and increased safety, a better qual- 

ity product is assured. In some 

cases, machines equipped with the 

new feeding devices will pav for 

themselves in two months or less. 
. * ” 


Electronic Control 

NOTHER device exhibited at 

+4% Chicago should receive consid- 
erable attention from press metal 
shop superintendents. This is a new 
| electronic instrument that instantly 
registers the press pressures dur- 
ing operation, and when pressures 
go too high, the press is shut down 
immediately. 

The new safety device will be 
especially helpful in preventing 
damage to carbide dies which cost 
as high as $35,000. 

Ability to prevent damage to big 
| auto plant presses will be much ap- 
| preciated by the entire industry 
jand leading parts suppliers. 


Life-Saver? 


Accelerator-Brake Pedal 


Invented by Swiss 
| ZURICH, Switzerland.—A combi- 
|nation brake-accelerator pedal. 
which if used 50 years ago might 
| have saved thousands of lives, has 
been invented by a local traffic 
| policeman. 

The inventor, Jakob Gossweiler 
claims his device could pvrevent 80 
|percent of all traffic accidents. 
| Gossweiler’s invention incorpor- 
ates the accelerator at the driver's 
heel and the brake at the ball of 
the foot, which permits the foot to 
be in position to work both at the 
same time. 

The merits of devices similar to 
that developed by Gossweiler hav« 
been discussed for years in U.S 
auto circles. 


Waco Takes Rolls-Royce 


Waco Motors (Rootes Grour 
Austin and Ford Consul), Miami 
Fla., has been named southeaster: 
distributor for Rolls-Royce anc 
Bentley autos, it has been an 
nounced by Franklyn Watts, presi 
dent of the dealership. 
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A PLAN FOR PROFITS WHEN CAR SALES ARE DOWN 
—The CommerciaL Crepit Car Repair Plan offers dealers 
a practical way to offset the decline in new car sates 
income by increasing car repair business. Thanks to this 
easy monthly payment plan, your customers can afford 
to keep their cars in A-l running condition . . . you sell 
more of the bigger, high profit repair jobs. Available to 
Commercial Credit Franchise Dealers only. 


COMMERCIAL 
CREDIT PLAN 
FINANCING LOANS 








INSURANCE, A GODSEND IN TIME OF NEED— Many grateful customers and 
dealers have written in to praise the complete insurance protection offered with the 
CommerciAL Crepit PLAN. For example, a Cleveland Widow wrote her dealer: “My 
husband succumbed to a heart attack just after we had paid the first payment on the 
car. Fortunately CommerciaL Crepit cancelled the balance of $1,349.64 due, and 
delivered a clear title to me in a matter of 4 days.” 






Bivins . otis 





A LOCAL SERVICE—CommerciaL Crepit’s hundreds 
of offices located throughout the United States and 
Canada offer dealers a truly local finance service, with the 
added plus of bringing to the local scene the breadth and 
vision gained through nationwide facilities. You deal 
with one reliable source only. You benefit by COMMERCIAL 
YEA R AFTER YEA R . CrEpIT’s years of financing experience in handling all the 
details of credit investigation, collection, adjustment and 
follow-up . . . eliminate possibility of lost sales due to 
delays or outside influences. 


Commercial Credit financing is 


complete, competent, dependable 





i ; Si J 


WRITE, WIRE OR PHONE your nearest COMMERCIAL 
Crepit office for information about complete factory- 
drive-away, wholesale, demonstrator and retail plans. Our 
representative will be glad to call and explain how you 
may start using this successful plan . . . how COMMERCIAL 
CrepiT can help you keep profits up even though new 
car deliveries go down. There’s no obligation, of course. 





COMMERCIAL CREDIT 
CORPORATION 


<te ate 


FINANCING AS USUAL .. . REGARDLESS — Here’s how Irving F. Francis, successful Nash Dealer 


and President of Irving F. Francis Co., Asbury Park, N. J., puts it: “Not always have the skies been A subsidiary of Commercial Credit Company, Baltimore 
cloudless. During our eighteen years in business, we have had many trying experiences . . . depression, - - . Capital and Surplus over $120,000,000 .. . offices. 
war, fire and theft ... but when the clouds gathered, ComMERCIAL CrepiT weathered the storm with us. in principal cities of the United States and Canada. 


Please accept the gratitude of our entire staff.” 
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Highways & Safety... 





1951 Accident Costs 
Put at $3% Billion 


By Sam Sampson 
Staff Writer 


HE economic cost of traffic ac- | 
cidents last year alone was $3% | 


billion, according to Norman Da- 
mon, vice - presi- 
dent of the Auto- 
motive Safety 
Foundation. 

In a talk at the 
31st annual 
Massachusetts 
safety convention 
on March 18, Da- 
moncompared 
this cost with the 
total expenditures 
toward traffic ac- 
cident prevention, 
and found that the figures were far 
from being balanced. 


He pointed out that the high 
school driver training programs 
are now reaching about one out 
of every five eligible students. A 
fair estimate of the cost of this | 





Norman Damon 








training is $35 per student, he 
said, and the cost of training a 
majority of those eligible each 
year would be only about $70,- 
000,000. 

In the matter of road construc- 
tion, Damon said that the amount 
spent on the entire nation’s high- 
way and street system was less 
than the $3.5. billion loss for the 
year, 

“Safety is not cheap, but it is 
incomparably cheaper than acci- 
dents,” he declared. “We have the 
technique and know-how to curb 
this shameful killing and maiming 
—all we need is the determination 
to use them. It means money, both 
public and perverse canes.” 


Four Fields Sereseed 
AMON _ stressed four fields 
where funds might be used to 
stop the highway traffic accident 
costs. 


“We know, if he said, “that strict 
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and impartial enforcement is the 
quicket and most certain means to | 
cut the traffic toll. Yet, the level of | 
enforcement in many jurisdictions | 


is pathetically low.” 

Many police agencies are seri- 
ously undermanned, Damon said, 
and available personnel is not al- 
ways used for maximum effec- 
tiveness in traffic work. 


| in setting up sound driver licensing 
|and driver improvement programs. 
Until our motor vehicle agencies 
are given sufficient budgets, au- 
thority and stature for their vital 
functions, he declared, those who 
are not qualified to drive will con- 
tinue to menace the roads. 

Damon saw the high school driv- 
er training program as “our best 
hope of a nation of safe and com- 
petent drivers eventually.” He said 
statistics showed that school-trained 
drivers have at least twice as good 
a safety record as untrained drivers 
of the same age. 

And fourthly, he pointed out, 
there has been no substantial en- 
largement of road capacity in this 
country in the last 15 years. 

* * * 


Overcrowded Roads 
S TO accidents, we know that 





exposure increases s geometric- 


WBZ-TV program brings 
29,000 viewers into 
Sponsors salesrooms 


More funds could be well spent | 





1952 








Tonkin Headquarters in Portla 

Tonkin Motor, headed by Ed Tonkin and 
one of the original Kaiser-Frazer dealers in Portland, Ore. Theirs has been a record 
of constant growth and expansion since inception. Starting as a used-car lot Tonkin 
has progressed into an operation entailing thousands of square feet in the heart of 


Portland. 


nd, Ore.— 


his son, Marvin, was organized in 1946 as 





ally as use of the road. increases,’ 
Damon stated. “As a newspaper 
sardonically observed the other day, 
‘It looks like the only road in 
America that isn’t overcrowded to- 
day is the Straight and Narrow 
Path.’” 

He complimented Massachu- 
setts on its safety record during 
1951, and for establishing the 
strict driver licensing program 
there. 


He said that the state had gone 
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CHANNEL 4 


BOSTON, 


MASS. 


Represented Nationally by NBC Spot Sales 


WESTINGHOUSE RADIO STATIONS Inc 


Sales Representatives 


wowo . 
forthe 


KYW - 


even more. 


WBZ - 
Radio Stations, 


WBZA « 
Free & Peters 


Can we do for others what we 
did for the Pontiac Dealers? Maybe 
because WBZ-TV’s 
influence keeps getting stronger 
every day. For availabilities, check 


with WBZ-TV or NBC Spot Sales. 


WBZ-TV 


” | far: and "yet, the cost of traffic 
accidents there—the most outstand- 
ing state in the nation last year 
had averaged $32.50 per family. 
“But what kind of a bargain are 
the do-nothing or do-little states 
and cities getting, when they bar- 
ter apathy for a heavier crop of 
accidents?” he asked. 
* + + 


Massachusetts Hears Bill 
To Fine Jaywalkers 


A Massachusetts bill sponsored by 

Mayor Daniel Brunton of Spring- 
field, and supported by state traffic 
Officials, would establish fines for 
jaywalkers—one dollar for the first 
three offenses, and two dollars for 
each subsequent offense in each 
| calendar year. 
It was reported that the bill had 
|no opposition at a hearing before 
the legal affairs committee of the 
| legislature, and it is expected that 
|it will become a law without 
| Change. 
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Sadia S Safety 


5-State Safety Plan 


Expanded by Alger 

George F. Alger Co., Detroit 
|trucking concern, will spend twice 
as much as it did last year in ex- 
panded highway safety and cour- 
jtesy programs, it has been an- 
nounced by W. Earl Givens jr., 
| safety director for the firm. 

At a meeting of insurance men 
|and trucking executives recently, 
| Givens explained the company’s 
| program as it will operate with 
| nearly 2,000 pieces of equipment op- 
| erating in five mid-western states. 
| “We have put four safety super- 
|visors on the road, equipped with 
two-way radios in their cars, to 
keep in touch with units on the 
road,” he said. “One or more of 
|them is on the road at all times— 
| not snooping — but trying to be 
| helpful in weather reporting and 
lending emergency assistance both 
| to our drivers and the public.” 
|. The company said that with the 
| inadequate U. S. road system, and 
|the lack of money to repair them 
|all at once, they felt that it was up 
| to them to put “the house in order.” 
| “We've got to keep hammering 
| away at safety education for our 
|drivers and at programs to win the 
| public’s confidence.” 

a * 





Michigan Conference 
Michigan’s 22nd annual safety 
|conference will be held in Detroit 
|on Apr. 7-10, it has been announced. 
Kenneth W. Thompson, of Michi- 
| gan Bell Telephone Co., is president 
for the 1952 meeting, to be held at 
the Hotel Statler. 

* + 


* 

Firestone Tire and Rubber Co., 
Akron, has launched a program to 
aid safety in both the plants and 
field organizations. The company 
has published nine safety bulletins, 
|each one carrying a safety message 
to the workers. More will be print- 
ed as the need arises, according to 
the company. 
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| ‘Dear to every dealer’s heart. 
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EVVER hear of a flock of high- 

powered advertising salesmen, 
each representing a different pub-| 
lication, making up an advertising | 
“list” for an advertiser by secret 
ballot, after a full discussion of the | 
merits and demerits of each publi- | 
cation, in the presence of its own | 
representative . . . everyone having 
his “say” and no holds barred? 

Well . . . that’s what happened 
in Kenosha in July, 1908, when 
we were ready to announce the 
“Rambler 34,” on which the old 
Jeffery company rode to pros- 
perity. 

“Ha-ha,” shouts the young tyro 
as he pounds the table at “Club 21,” 
loud enough to be heard over at 
the Stork club, “it couldn’t happen 
now, the agencies wouldn’t think 
of it.” 

That young man may not know 
that a big advertiser withdrew 
from television the other day be- 
cause he couldn’t portray his prod- 
uct in the colors it deserves... 
nor perhaps is he aware that the | 
big corporations, having analyzed | 
nearly everything else in _ their} 
manufacturing processes, will soon | 
be “picking advertising to pieces” 
to find out just where the money 
goes. 

In the old days the most potent 
salesmen for the publications and | 
the agencies were quartered in| 
Chicago, close to the headquarters | 
of the big meat, breakfast food, | 
drug, soap and automobile indus- | 
tries. Only those who became stars 
in the Chicago field later became | 
“VIPs” (very important persons) in | 
New York and Philadelphia. 

* * - 


Adman’s Rendezvous 


ie DIDN’T take me long to dis- 
cover that Kenosha was a favor- | 
ite rendezvous for the very potent | 
pundits of advertising who had | 
become “exhausted” during 





the | 
daily grind through Chicago’s can- | 
yons and looked forward to a luxu- 
rious trip to Kenosha for relaxation 

. a chance for a moderate addi- 
tion to the expense account... a} 
swift ride for 50 miles in a swanky | 
parlor car ... to be met at the sta- | 
tion by a limousine . . . whisked | 
out to the factory, where there was | 
but casual talk about advertising | 
: then motored down to Phil 
Harmon’s restaurant and saloon, 
where giant steaks cost as much 
as one dollar ... AND, perhaps a/| 
woodland tour to Lake Geneva for 
dinner, to catch a fast express for 
Chicago in time to see the little 
ones at their prayers ... Y’unner- 
stand, life in the advertising field 
was GRACIOUS in those days. 

Fact is, I never heard the word 
“contact” used as a verb, or the 
word “conference” used as an 
alibi, till I was too cluttered up 
with responsibilities to care a 
damn. 

(Hello ... dreamboat ... could | 
I contact you tuhmorrow night?) 

In June, of ’98, I sent a special | 
letter to the top man of every | 
publication I thought we might | 
use on our “list.” It went some- | 
thing like this: 

Dear Sir: I have only been in 
advertising since I was 14 years | 
old, therefore I feel that there is 
still much that I have to learn. You 
can imagine that after listening to 
hundreds of solicitations, I still 
think I may have some difficulty 
making up a new list for our new 
“Model 34.” Therefore, will you | 
kindly send your best man up here 
on July 15, when, after a free dis- 
cussion of the merits of all publi- 
cations, I will ask the visiting ad- 
vertising men to vote secretly on) 
the names of the publications we | 
should include on our list for the | 
coming year. Tell your man not to! 
bring his circulation statement as | 
we are more interested in who) 
reads your paper than the number | 
of copies you print. You might tell | 
me how many of your readers have | 
$2,250 for that’s the price of the 
new Rambler . . . BUT, of course 


| one 


\“The guy’s a nut,” “crazy as hell.’ 
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you couldn't really tell me that, 
only God knows that. If you're in- 


terested, our appropriation will be | 


only $700,000 
Jordan. 

P. S.—I decided upon this new 
method because I am leaving on 
my vacation on July 16, and will 
be away about one month. 

oa * * 


Most sincerely, Ned 


Gathering of the Clan 


TELL, boys and girls, I’m told 
that there were a lot of whis- 
pered conferences in and out of the 
Congress hotel annex and bar and 
in other relaxing rendezvous. Any- 
who had received the letter 
went around with a nervous but a 
fairly confident air ... but here 
and there you might hear some 
words passed in an undertone. . . 
But ... they all came... that 
is those who were invited. I never 
saw such a quiet, politely defer- 
ential gang of two-fisted adver- 
tising men as were gathered in 





L 
[] 
said 
a 





= 


ae 





—_—T_ 








Dealer Float in Sarasota Parade— 


A group of Sarasota (Fla.) beauties wave from the auto dealers’ float, one of more 
| than 40, taking part in the grand parade during the annual pageant of Sara de Sota. 





that old display room. Why, that 
old advertising gladiator, Chaun- 
cey Lamb of the Saturday Eve- 
| ning Post almost offered E. C. 
Patterson, of Colliers, his chair. 
| Goodwill and fine tolerance dom- 
|inated the gathering while my sec- 








retary, Miss Maude Potts, hung up 
|the tentative list on the bulletin 
|board and began to distribute the 
ballots. Every publication repre- 
sented in the room was “ON.” 
Then, I spoke very soberly. 
“Gentlemen, I am very happy to 











When people see in... 





For a modern VISUA Te) 
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LIBBEY 


GLASS DISTRIBUTOR 
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|greet the representatives of 12 
Standard Farm papers who will re- 
|ceive the first new-car advertising 
they have ever had. My reason, in 
a few words, is that there is more 
money per capita in the state of 
Iowa than in any other state in the 
|Union ... and how much is in the 
other rich agricultural states we 
are going to find out. No checks 
for commissions from _ publishers 
who appreciate the business we 
bring from other manufacturers 
who follow our example will be 
acknowledged. Now ... are there 
any questions?” 


Woolard Buick Co. 

Woolard Buick Co., Inc., Plym- 
louth, N. C., has been granted a 
charter by the secretary of state 
to engage in the sale of automobiles 
and trucks. Authorized capital 
|stock is $100,000, with $10,000 sub- 
iscribed by W. J. Woolard, G. N. 
|'White and G. G. Woolard. 








more come in...and SPEND! 


RONT see your nearest 


(WENS- FORD 


Distributor. 


materials and costs is at 


Libbey-Owens-Ford Glass Co. 
7632 Nicholas Building, Toledo 3, Ohio 


the name of the nearest L-O-F Distributor 


Send me your book on Visual Fronts and 


How much money would you need to invest 
to bring more people into your store? ‘There’s 
a man in your community who can give you 
the answer: Your Libbey-Owens-Ford Glass 


His knowledge of storefront needs, and 


your disposal. Like 


you, he knows /ocal conditions. He knows /ocal 
codes, /ocal architects and contractors you can 
depend on to do a good job on your storefront. 
He can help you get the maximum return on 
every modernization dollar you invest. 

Your L-O-F Distributor has the best and 
most complete line of storefront materials — 
L-O-F Polished Plate Glass, Golden Plate to 
cut down fading of displays, 7hermopane* in- 
sulating glass to reduce steaming and frosting, 
Tuf-flex* doors to open up entrances, Vitro/ite* 
glass paneling to beautify 

Send the coupon for 


exterior surfaces. 
our Visual Fronts 


book and for the name of an L:O-F Distributor 
who can give you this complete helpful service. 
*® 
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asented by the AUTO-HTE familv... 
National Television 
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rade of Stars 
AUTOMOBILE SHOW 


direct trom the Grand Ballroom of the 
NaldorFAstoria in New York Oty 





UTO-LITE is privileged to salute distin- This history-making event brings to a stirring 
A guished members of the Auto-Lite family climax the special series of programs saluting 
in the first nationally televised automobile distinguished members of the Auto-Lite family. 
show in the history of the industry. Attend the “‘Parade of Stars Automobile 


A , : Show” at the Waldorf if you can... in any 
You will see and hear Ken Murray. as 
; case, be sure to see this thrilling preview of 
Master of Ceremonies, interview stars of stage, 
the show on your television screen. 
screen and the automotive world. You will ; 


This will be a special presentation 
by Auto-Lite on “Suspense” TV time 


see the latest brilliant models displayed by 
leading car manufacturers who are members 
of the Auto-Lite family . . . special automotive 


engineering displays . . . startling new designs. 


The breatest Names 
In the Industry 
are served by AUTOLITE 
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Burkett Motors, Houston, Tex.— 


This new sales and service center has been opened by Burkett Motors (Dodge- 


Plymouth), Houston. The building features 


and a showroom for eight cars. 
$770,000. 

Connecticut Hears Plan 
To Modernize Highways 


Connecticut's present four-cent-a- 


an upper level parking area for customers, | 
which will accommodate 102 cars, service accommodations for 30 customers at a time, 


terms of a plan offered by H. W. 
| Lochner Co., Chicago engineering 
| firm. 

| The company estimated that the 








In the 


Hopper 





The 1951 Pennsylvania legislature 
passed a new law requiring truck 
flaps on commercial vehicles 

The law requires flaps on every 
combination commercial motor ve- 
hicle, trailer, truck tractor and 
semi-trailer (except fire equipment 
government vehicles) 
used on highways 

* * 


and owned 


when 


* 


Pa. Gas Association Seeks 


| Licensing of Mechanics 
Recommendation will be made to 


Gov. John S. Fine by the Pennsyl- | 
|ure will bring an additional $140,- | 


vania Gasoline Retailers Assn. for 
the licensing and state supervision 
of auto mechanics and service sta- 


According to the company, the new facilities cost | tion operators 


Lester Miller, executive secretary 
of the association, said that the 
| new recommendations will be add- 
|}ed to a previous suggestion that a 
seven-man committee be named by 


gallon gasoline tax would be in-| highway plan could be financed by | the governor to study the cause of 
creased one cent to provide funds|an $80,000,000 bond issue, and be | 8@Soline wars in the state. 


for modernizing the state's 3,000- 
mile highway system under the 














BOYERTOW 


"BETTER-BUILT" 


IN THREE SIZES 


paid off by the revenue from the | 


one cent hike in 25 years. 
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“YOU CAN TELL IT’S FOR CHEVROLET” 


New Chevrolet Grille with removable front. Full 
square usable load space—optional rear doors. 


PLUS — THE IMPROVED MODELS, M-7 AND 


M-8 MERCHANDISERS 





Miller said that the state not only 
should supervise and license service 





“MATCHING 


IN THREE SIZES 


station and garage mechanics, but 
“also should have the power to set 
merchandising methods of both.” 


Virginia’s Governor OKs 
$10 Flat Fee on Auto Tags 
Virginia's Gov. Battle has signed 
a measure fixing a flat $10 fee for 
private automobile licenses, and 
has asked the general assembly to 
add an emergency clause to the 
legislation, putting the new policy 
into effect immediately. 
It is expected that the new meas- 


| 000 annual revenue to the state. 


| * * * 


Texas Cities Support Plan 


For Gas Tax Rebates 

A movement has been reported 
under way in Texas to introduce a 
bill to allocate some of the state 
gasoline tax revenues to munici- 
palities for building and maintain- 
ing city streets. 

The movement is not new, it was 


since 1872 





FORD PARCEL DESIGN” 


(WITH FORD STANDARD GRILLE) 


Designed narrower and shorter for the stripped 
Ford Parcel Chassis 
IN ADDITION TO THE IMPROVED MF LINE 
— THE ACCEPTED STANDARD IN PARCEL 
DELIVERY BODIES 


MR. TRUCK DEALER 


Get the facts on BOYERTOWN'S complete line of PARCEL DELIVERY TRUCK 
BODIES with an approved sales policy proven by hundreds of profitable 
sales and satisfied users — demonstrates BOYERTOWN “‘Better-Built” leader- 
ship for delivery truck bodies for all makes of chassis. 


CALL BOYERTOWN 7-2146 OR WRITE BOYERTOWN AUTO BODY WORKS, BOYERTOWN, PENNSYLVANIA 


reported, since the Texas Leag e 
of Municipalities has sought su: h 
a rebate for many years. It 
expected that the matter will 
brought up in next year's legis! - 


tive session. 
Calif. Sales Tax Bill 
A bill to reduce the state sal s 


tax from 3 to 2's percent has bec 
introduced in the California legi 
lature. 

* 


* * 


Secrecy Kept 
The Massachusetts house killed) 
the bill to require insurance cor 
panies or their agents to disclose 
the amount of coverage, held by an 
individual, to motor vehicle claim- 
ants against the individual. 


* * * 


Vass. Licenses Auctions 


Gov. Dever of Massachusetts 
signed the measure to require that 
those conducting auctions of sex 
ond-hand cars be licensed. 


* * * 


Ky. Bill Asks Imprisonment 
For Defacing Serial Numbers 


Senate bill No. 48 has been en 
acted by both houses of the Ken- 
tucky general assembly and sent to 
Gov. Weatherby for his signature. 

The bill provides for a one-to- 
five-year prison term for anyone 
| convicted of removing, defacing or 
altering the numbers placed by the 
|manufacturers on automobiles, 
trucks, farm tractor or other motor 
vehicles. 

* 


+ * 


N. J. May Form Commission 


To Probe Gas Price Fixing 
| Creation of a nine-member state 
legislative commission to study 
| factors governing the fixing of gas- 
|oline prices in New Jersey has been 
| proposed by a resolution introduced 
‘in the state legislature by Sens. 
| Young, Clapp and Dumont. 
| The proposed commission would 
| be composed of three senators and 
|three assemblymen named by the 
| presiding officers of the legislature 
land three members appointed by 
jthe governor. It would be given 
|subpena power and could compel 
the attendance of witnesses and 
‘the producing of records of gaso- 
‘on companies. 
* 


Mich. House OKs Measure 
To Form Turnpike Authority 

The lower house has passed the 

| Betz measure to establish a Michi- 
|gan turnpike authority by a vote 
| of 60 to 19. 

Rough going for the bill in the 
senate is forecast. The senate killed 
a similar bill by sending it back to 
committee, following a floor debate. 


S. C. Trademark Limits 

Measures enacted by the 1952 
| South Carolina legislature included 
ja bill setting a 10-year limit on 
ltrademark registration, allowing 
|any number of renewals, and per- 
|mitting trademarks to be trans- 
| ferred. 


Kentucky Senate Passes 
Property Listing Bill 

| By a vote of 33 to 0, the Ken- 
tucky senate passed a bill which 
| would require motorists applying 
| for license plates to list their home 
| county for property taxation pur- 
| poses. 

Under the measure, clerks in each 
county will be required to turn over 
the list of auto owners to the tax 
|commissioner beginning Jan. 1, 





|1953. It is expected that the bill 
| will yield from $3,500,000 to $4,000,- 
000 annually in taxes which owners 
| of unlisted autos dodge. 
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It’s the ONLY one of the three biggest man-woman magazines with such a high percentage 
of ideal automotive prospects — prospects with BUY on their minds. 


THE AUTOMOBILE made suburban living— What’s more, BH&G tops all major man-woman 
and vice versa. magazines in percentage of readers owning 
automobiles—owning 2 or more automobiles— 
buying new automobiles—and in number of 
automobiles per million familes! 


For wherever you find nicer neighborhoods, 
bigger-than-average homes, better-than-aver- 
age incomes—there you find your ideal pros- 


pects for everything automotive! Beyond that, it’s the only one of the 3 biggest 
And that’s where you find Better Homes & |=™an-woman magazines devoted to advising 
Gardens—BIG! such families about what to try—what to BUY 


For instance—in the Detroit market, BH&G  ~ ‘° 8°! more out of Bie. 


has the second largest circulation among ALL And BH&G is accepted by these families as 
man-woman magazines! their friend and buying counselor. 


.-. TURN THIS PAGE would buy the issues of BH&G carry- 


and see who, living where (in one of ing your advertisements. 
America’s greatest marketing areas) IT’S A MAP OF A BETTER WAY IN WHICH 
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Circulation 
Dot Map 


showing why 


BH:G « BIG 


in a better way 
in DETROIT and 
BIRMINGHAM, Mich. 


Each red dot locates a 
Better Homes & Gardens sub- 
scriber — plus newsstand buyers, 
plotted pro-ratio. 


Typical of studies now being made 
of foremost marketing areas, this 
map shows at a glance how BH&G 
penetration is lightest in lower in- 
come areas—and heaviest in the 
better residential, better income 
areas. 


In which areas are more people 
ready, willing—and ABLE—to buy 


— Se 
a your wares? 
jcale im Feet 





METROPOLITAN 


COUNTY 
MAGAZINE CY AREA 


LIFE 71,287 112,449 
BETTER HOMES & GARDENS 54,823 88,058 
SATURDAY EVENING POST 40,435 64,843 


Because of variations in publishers’ methods of 
mailing subscriber copies, directly comparable fig- 
ures for other magazines in the areas shown on the 
map are not available. To provide comparable 
data between gazi it is y to go to 
a broader area. It is for this purpose that we report 
circulati in the metropolitan county area. 








SOURCE: Metropolitan County Areas—Sales Man- 

agement, May 10, 1951. Saturday Evening Post 

McALPINE'S Circulation—March 10, 1951 issue. Life Circulation 

+ so —March 19, 1951 issue. Better Homes & Gardens 
BIRMINGHAM 


Circulation—April 1950 issue. 
BLOOMFIELD HILLS 
FRANK 
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MEREDITH PUBLISHING COMPANY, Des Moines, lowa 


Courtesy of W. S. McAlpine Map Company 
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Opening of a Boston branch sales 
office and warehouse is announced 
by Minnesota Mining & Mfg. Co. 
The building is located at 1330 Cen- 
tre St., Newton Center. 

W. M. Hobelsberger, Boston of- 


fice manager, said the new unit is | 


another link in 3M’s nationwide ex- 
pansion program aimed at improv- 
ing service to industrial and retail 
customers across the country. The 
Boston branch serves New Eng- 
land. 

+ * * 


NSPA’s Wiggins Joins 
Commerce Dept. Committee 

J. L. Wiggins, executive vice- 
president of National Standard 
Parts Assn., Chicago, has been 
appointed to the wholesale trade 
advisory committee of the U. S. 
Department of Commerce. 

He will represent the automo- 
tive parts industry on the com- 
mittee which will meet period- 
ically with Commerce Secretary 
Sawyer to discuss business prob- 
lems as they affect wholesale 
operations. 

oa + 


Sollenberger, Hill Named 


In L-O-F Promotions 


Promotion of Galen M. Sollen- 
berger to manager of defense sales, 
and George E. Hill jr. to industrial 
safety glass manager for Libbey- 
Owens-Ford Co., Toledo, has been 
announced by G. P. MacNichol jr., 
vice-president. 

Sollenberger was formerly man- 
ager of industrial sales at L-O-F’s 
Dayton office, and Hill was form- 
erly in charge of safety glass sales. 

ok * * 


Universal C.1.T. Opens 


Dubuque, lowa, Branch 
Universal C.I.T. Credit Corp., 

New York, has opened its newest 

branch office in the American Trust 


| Building, 9th and Main Sts., Du- 


| buque, Ia. 


Allan E. Anderson, formerly in 
ithe company’s Kankakee (Ill.) 
office, has been named _ district 
|manager of the new unit. 
+ * * 


Borg-Warner Names Roth 
Appointment of Captain E. E. 
Roth, U. S. N. (Ret.), as director 
of engineering, LVT section, in the 
Kalamazoo (Mich.) plant of the 
Ingersoll Products division of Borg- 
Warner Corp., -has been announced 
| by R. A. Anderson, works manager. 
Captain Roth succeeds Fred W. 
Cederleaf, whose appointment as 
assistant to the works manager, 
was also announced. 
* * + 


Grey-Rock Names Four 


For Sales Assignments 


Jas. A. Wheatley jr., sales man- 
ager, Grey-Rock division of Ray- 
bestos-Manhattan, Inc., Manheim, 
Pa., has announced the following 
appointments: 

I. C. Melville has been placed in 
charge of the Detroit territory. 
John E. Bailey is taking over the 
Grey-Rock Northwestern Pennsyl- 
vania territory and will headquar- 
ter in Pittsburgh. Mare Millet will 
cover southwestern Pennsylvania 
with headquarters at Washington, 
Pa. Robert A. Quinn will take over 
the Wisconsin territory, replacing 
W. L. Griffin, retired. 


* * * 


Ferguson Promotes Two 


In Canadian Sales 


Gordon McColl has been promot- 
ed from Canadian regional sales 
manager to Canadian sales man- 
ager, and John B. Palmer has been 
promoted from assistant Canadian 
regional manager to Canadian re- 
gional manager, it is announced by 
Curry W. Stoup, general sales man- 
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GRILLE GUARD 
TRUNK GUARD 


| 1948, and introduced the Ferguson 


|who joined Ferguson in 1950, was 
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| 
j}ager of Harry Ferguson, Inc., De- 
| troit farm equipment manufacturer. 


McColl joined Ferguson in June, | 


System tractor in Canada. Palmer, 





previously associated with Stahmer 
Supply Co. and later was president 
of King Equipment Co. 


* * * 
Universal C.1.T. Announces 


Boosts for Sheff, Williams 


Universal C.L.T. Credit Corp., 
New York, has announced the ap- 
pointment of two district managers 
to its offices in Mt. Clemens, Mich., 
and Longview, Tex. 

S. G. Smith, assistant vice-presi- 
dent in charge of the company’s 
Detroit division, has named Stewart 
J. Sheff to the Mt. Clemens branch, 
and G. P. Buckley, vice-president 
in charge of the firm’s Dallas unit, 
has promoted Sim Williams in 
Longview. 





Harvester’s Hully Retires; 
Is Succeeded by Moulder 


Karl W. Freeman, International 
Harvester’s truck central region 
sales manager, has announced that 
Lloyd W. Hully, the company’s 
truck district sales manager in In- 
dianapolis, has retired after more 
than 26 years’ service with I-H. 

At the same time, Freeman an- 
nounced that T. R. Moulder, former 
truck district sales manager at San 
Antonio, will replace Hully. Hully 
began his service with I-H in 1925 
as a truck salesman at Aurora, IIl. 

+ * +” 


Ford Engineer Completes 


4-Week Atom Study 


Arthur M. Smith, research engi- 
neer on Ford Motor Co.’s engineer- 
ing staff, was one of 32 American 
research workers who attended a 
special four-weeks’ course at the 
Oak Ridge Institute of Nuclear 
Studies in Oak Ridge, Tenn. 

The four weeks’ course involved 
a study of the use of radioisotopes 
—atoms which emit radiation—in 























Comfort for S 





These two rooms, adjacent to the showroom of Heaston-Ellis Motor Co. (Lincoln- 
Mercury), Albuquerque, N. M., provide home-like comforts for service customers while 


they wait. Above, the customer's lounge is 


equipped with television, radio and card 


tables. Below, the snack bar has been popular with waiting customers. A two-way 
intercom system connects the service manager's office with the lounge. 








research. The radioisotope study 
will be used in making engineering 
measurements in Ford automotive 


research. 
cd oa * 


Goodyear Lists Promotions 
Of Key Men in Research 


Key assignments in research 
and development activities of 
Goodyear Tire & Rubber Co., 
Akron, have been announced by 
Dr. R. P. Dinsmore, vice-presi- 
dent in charge of the division. 

A. J. Gracia, who has been af- 
filiated with the office of the 
vice-president, has been named 
assistant manager. James D. 
D’Ianni, previously in charge of 
research studies on synthetic rub- 
ber and vinyl plastics materials, 
replaces Gracia. 

Other assignments: H. J. Oster- 
hof, director of research; W. W. 
Vogt, development manager of 
the tire and compounding divi- 
sion; A. M. Clifford, manager of 
organic research; J. A. Merrill, 
manager of engineering research, 
and H. A. Endres, manager of 
rubber and plastics research. 

ca * * 


Brown in New Post at Fisher 


C. V. Booth, comptroller of Fish- 
er Body, has announced the ap- 





You want extra 

profits . . . your 

customers want the 

best protection for 

their cars. When you 

sell CELLO both you and 

the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


Individually designed 
to fit all "52 models 














Only top-quality materials 
and workmanship go into the making 
of Cello Guards. 


GRILLE GUARD 
WiTH WINGRALS 


Join the thousands of success- 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1952. 





For full information on Cello 

Guards and License Plate frames write 

to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 
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|pointment of C. Dean Brown as 
|general administrator of salaried 
payrolls in the general offices. 
Brown replaces E. McKenna Bar- 
|den, who has been transferred to 
|the GM treasurer’s staff. Ross C. 
| West will replace Brown as senior 
| staff assistant in payroll at the 
| Fisher general offices. 

« * * 


Helmle, Williams Boosted 
By Fruehauf in L. A. 


Two new appointments at the Los 
Angeles headquarters of Fruehauf 
| Trailer Co. have been announced 
| by Roy Fruehauf, president. 
| They are: Hans Helmle, who be- 
comes regional service manager, 
and Charles Williams, office man- 
ager for Fruehauf at Phoenix, 





becomes regional comptroller. 
* * * 


Packard Promotes Kollins 
|To Service Engineer 

Appointment of Michael J. Kol- 
lins as service engineer for Pack- 
ard, Detroit, has been announced 
by William H. Graves, vice-presi- 
dent of engineering. 

Kollins was formerly service 
technical manager. He came to 
Packard in 1945 as chief technical 
instructor and later was trans- 
ferred to the company’s Navy 
Marine engine school as an in- 
structor. 


* * * 


Engine Institute Elects 


G. Waine Thomas, vice-president 
|and chief automotive engineer of 
|Continental Motors Corp., Detroit, 
|has been elected president of the 
Internal Combustion Engine Insti- 
tute for 1952. Other officers: vice- 
| president, R. C. Wietersen, director 
| of purchases, Buda Co., Harvey, IIl.; 
| secretary, H. E, Bruns, president of 


Ariz., for the last five years, who/| 





| 





Lauson Co., division of Hart Car- 
ter, New Holstein, Wis.; treasurer, 
J. F. Bachman, manager of the in- 
dustrial engine department, Ford 
Motor Co., Highland Park, Mich.; 
director, W. M. Holland, sales man- 
ager manufacturers’ accounts, In- 
ternational Harvester Co., Melrose 
Park, Ill. 


Universal C.1.T. Appoints 


2 New District Managers 

Appointment of two district man- 
agers has been announced by Uni- 
versal C.1.T. Credit Corp., New 
York. 

G. R. McElhany, vice-president in 
charge of the company’s Seattle di- 
vision, has named Stuart E. Mac- 
Donald as district manager in Port- 
land, and David A. Haibeck has 
been named to the firm’s new office 
in Bismarck, N. D. 
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Dealers will be wise to keep 
an eye on 


Tro ahirby 


Quick Change 


Dealer License Plate Holder 








Guaranteed 





Safe, fast and easy to use. 
Holds license plate secure to 
slotted bumper, plain and 
channel brackets. 


$1.00 per set of 4 
C. HOWARD 


1498 Overlook Drive Akron 7, Ohio 
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People pay more attention to automotive 








advertising in The Saturday Evening Post 


a 





The only good flooded room is a showroom 
flooded with prospects. Your showroom. Your 
prospects. And that’s why your factory puts so 1 
many hard-selling ads into the Post. They know The Sature 


(and research proves) that people pay more 
attention to automotive ads in the Post. And i 


when the thousands of prospects in your area see your car’s ad in 
the Post, they think of you. Result? A flooded showroom. 


ay Evenin 5 


mg 








That’s why the Post carries more automotive advertising to more 
people than any other magazine. 
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New Passenger Car Registrations, 20 States for February, 1952-1951 
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The following advertised-delivered prices | at $39.45 on all models.) 
Soe on oomee satet prices at the | ele e PLYMOUTH—Concord — 2-dr. sed., 2. 
actories, as established by the Office of | C ¢ ( 757.23; bus, cpe., $1,615.52; Suburban, §2,- 
Price Stabilization. These prices include | urrent eilin Prices on New ars 164.68; Savoy Suburban, $2,287.99. Cam- 
federal excise taxes and factory handling bridge — 4-dr. sed., $1,825.61; cl. cpe., 
charges, and dealer delivery-and-handling | $1,788.55. Cranbrook—4-dr. sed., $1,915.80; 
charges. They do NOT include transpor- | wag., $3.197.84; 8-pass. sed., $3,337.66. | FORD—Mainline 6—4-dr. sed., $1,677.50; ; tam—4-dr. sed., $2,568.38; 2-dr, sed., $2,-/| cl. cpe., $1,884.99; Belvedere, $2,216.39; 
tation charges, state and local taxes or | Windsor Deluxe — 4-dr. sed., $2,726.54: |2-dr. sed., $1,629; bus. cpe., $1,525.50; | 515.91; cl. cpe., $2,536.89; 2-dr. Traveler, | conv., $2,328.37. 
optional equipment. | Newport, $3,084.24; conv., $3,206.60. Sara- | stat. wag., $2,004. Mainline 8—4-dr. sed., | $2,620.84; 4-dr. Traveler, $2,673.31. (Hy- PONTIAC—Chieftain 6—4-dr. sed., $2,- 
ALLSTATE — Four — 2-dr. sed., $1,617. | toga—4-dr. sed., $3,217.40; cl. cpe., $3,- | $1,753.50; 2-dr. sed., $1,704; bus. cpe., $1,- | dra-Matie optional at $168.79 on all | 000.95; 2-dr. sed., $1,943.06; stat. wag., 
Six—2-dr. sed., $1,753. (Sold only by Sears | 189.62; Town & Country wag., $3,922.37; | 601; stat. wag., $2,079. Customline 6— | models.) $2,597.24. Chieftain 6 Deluxe—4-dr. sed., 
stores. ) | 8-pass. sed., $4,167.15. New Yorker—4-dr. 4-dr. sed., $1,769; 2-dr. sed., $1,720.50; cl. LINCOLN — Cosmopolitan — 4-dr. sed., | $2,104.11; 2-dr. sed., $2,046.26; conv., $2,- 
AUSTIN—A-40—Devon 4-dr. sed., $1,- | sed., $3,530.18; Newport, $3,965.99; conv.. | cpe., $1,730.50. Customline 8—4-dr. sed., | $3,489; cl. cpe., $3,592.50. Capri—4-dr. | 427.54; stat. wag., ‘$2,680.99. ‘Chieftain 8 
595; conv., $2,195; Countryman stat.’ wag., | $4,088.59. Imperial—4-dr. sed., $3,837.26; | $1,844.50; 2-dr. sed., $1,796; cl. cpe., $1,- | sed., $3,631.50; spt. cpe., $3,834.50; conv.,|—4-dr. sed., $2,075.40; 2-dr. sed.. $2,- 
$1,865. A-90—hardtop, $3,295. (Delivered | Newport, $4,219.22. Crown Imperial | 805.50; stat. wag., $2,248.50. Crestline 8— | $3,991. (Hydra-Matic standard on all | 017.63; stat. wag., $2,670.64. Chieftain 8 
at U.S. ports.) | 8-pass. sed., $6,870.54; lim., $6,992.53. | Victoria, $2,104; conv., $2,213.50; stat. | models.) Deluxe—4-dr. sed., $2,178.58; 2-dr. sed., 
BUICK—Special — 4-dr. sed., $2,192.92; | (Fiuid-Matie optional at $131.81 on Wind-| wag., $2,384. (Ford-O-Matic optional at MERCURY—4-dr. sed., $2, 7. 50; 2-dr. | $2,121.78; conv., $2,500.48; stat. wag., $2.- 
2-dr. sed., $2,133.91; cl. cpe., $2,099.50; | sor, standard on Windsor Deluxe and other | $184 on all models.) | sed., $2,174; cl. cpe., $2. '296; 6-pass. stat. | 753.52. Catalinas — Deluxe 6, $2,288.60; 
bus. cpe., $2,040.48. Special Deluxe—4-dr. | series. Fluid-Torque standard on Crown| HENRY J—Vagabond Four—2-dr. sed., | wag., $2,754; 8-pass. stat. wag., $2,802.50. | Super Deluxe 6, $2,354.27; Deluxe 8, $2.- 
sed., $2,239.14; 2-dr. sed., $2,181.13; Ri- | Imperial, optional at $166.51 on all other | $1,448.55. Vagabond Six—-2-dr. sed., $1,- | Monterey—4-dr. sed., $2,312; hardtop, $2,- | 363.77; Super Deluxe 8, $2,429.32. (Hydra- 
viera, $2,278.95; conv., $2,615.22. Super— | series except Windsors. Power steering | 593.68. Corsair Four—2-dr. sed., $1,617. | 430; conv., $2,585.50. (Mere-O-Matic op- | Matic optional at $178.35 on all models.) 
4-dr. sed., $2,545.16; Riviera, $2,460.16; | standard on Crown Imperial, optional at | Corsair Six—2-dr. sed., $1,753. tional at $189.81 on all models.) 3 
conv,, $2,848.38; stat. wag., $3,272.47. | $198.90 on other series.) HUDSON—Pacemaker — 4-dr. sed., $2,-| NASH—Rambler Super—Suburban, §$1,- $1,890; stat. wag., $1,938. Sunbeam- 
Roadmaster—4-dr. sed., $3,177.88; Riviera, CROSLEY—stat. wag., $1,001.64; bus. | 296.54; 2-dr. sed., $2,250.13; cl. cpe., $2,- | 990.35. Rambler Custom — Country Club Talbot —sed., $2,685; conv., $2,911. Hum- 
$3,282.83; conv., $3,428.29; stat. wag., | coupe, $943.38; Hotshot, $952.07. Super— | 296.54; bus. cpe., $2,102.77. Wasp—4-dr. | sed., $2,080; conv., stat. wag., $2,104.30. | ber—Hawk sed., $2,041; Super Snipe sed., 
$3,948.70. (Dynafiow standard on Road- | 2-dr. sed., $1,032.82; stat. wag., $1,076.77; | sed., $2,448.33; 2-dr. sed., $2,396.15; cl. | Statesman Super—4-dr. sed.,' $2,159.85; | $3,369; Pullman lim., $5,110. Rover 75 
master, optional at $192.50 on Special and | cony., $1,035.38; Sports roadster, $1,028.72. | cpe.. $2,448.33; Hollywood. $2,789.68: | 2-dr. sed., $2,125.40. Statesman Custom— | sed., $2,552; Land-Rover, $2,011. (Deliv- 
Super. GM _ power steering optional at DeSOTO—Deluxe—4-dr. sed., $2,336.24; | conv., $3,025.78. Commodore Six — 4-dr. | 4-dr. sed., $2,311.90; 2-dr. sed., $2,289.90. | ered at U. S. ports.) 
$198.90 on Roadmaster.) lel. epe., $2,323.22; Carry-All sed., $2,- | sed., $2,654.60; ci. cpe., $2,627.91; Holly- Ambassador Super—4- dr. sed., $2,534.40; | STUDEBAKER—Champion Custom—4-cr. 
CADILLAC—Series 62-—4-dr. sed., $3,- | 573.90; 8-pass. sed., $3,140.31. Custom— | wood, $2,976.59; conv., $3,223.65. Hornet | 2-dr. sed., $2,498.30. Ambassador Custom | sed., $1,757.42; 2-dr. sed., $1,723.85; c! 
683.70; cl. cpe., $3,587.20; Coupe de Ville, |4-dr. sed., $2,555.15; cl. cpe., $2,534.10; |—4-dr. sed., $2,749.18; cl. cpe., $2,722.51; | —4-dr. sed., $2,692.20; 2-dr. sed., §2,-|cpe., $1,751.75. Champion Deluxe—4-cr 
$4,012.97; conv., $4,162.68. Series 60 Spe- Sportsman, $2,890.50; conv., $2,995.71; | Hollywood, $3,071.19; conv., $3,318.24. | 670.86. (Hydra-Matie optional at $178.85 | sed., $1,849.30; 2-dr. sed., $1,815.76; c! 
clal—4-dr. sed., $4,323.38. Series 75—8- | 8-pass. sed., $3,359.38; stat. wag., $3,- | Commodore Eight—4-dr. sed., $2,749.18; | on Statesman and Ambassador.) | epe., $1,843.64 jchampion Regal — 4-dr 
pass, sed., $5,427.89; Imperial sed., $5,- | 187.80; Suburban, $3,728.30. Fire Dome | cl. cpe., $2,722.51; Hollywood, $3,071.19; OLDSMOBILE—Deluxe 88 — 4-dr. sed., | sed., $1,933.48; 2-dr. sed., $1,899.94; cl. 
642.94. (Hydra-Matic standard on 62 and | Eight—4-dr. sed., $2,741.25; cl, cpe., $2,- | conv., $3,318.24. (Hydra-Matic optional at | $2,311.25; 2-dr. sed., $2,246.23. Super 88 | cpe., $1,927.82; Starliner, $2, 220.35; conv.. 
60 Special, optional at $199.66 on 75. GM | 719.75; Sportsman, $3,077; conv., $3,181.50; | $175.71 on all models.) —4-dr. sed., $2,444.94; 2-dr. sed., $2.- | $2,257.50. Commander Regal—4-dr. sed 
power steering optional at $198.43 on all | Stat. wag., $3,374.25. (Tip-Toe Shift stand-| JAGUAR—XK-120—Super Sports, $4,039; | 378.94; cl. cpe., $2,328.96; Holiday, $2,- | $2,107.01; 2-dr. sed., $2,072.04; cl. cpe., 
Hydra-Matic models.) }ard on Custom, optional at $131.97 on | hardtop, $4,065. Mark VII-—4-dr., $4,170. | 655.16; conv., $2,833.12. Classic 98—4-dr. | $2,101.10. Commander State—4-dr. sed 
CHEVROLET — Styleline Special 4-dr. Deluxe and Fire Dome Eight. Tip-Toe | (Delivered at U. 8S. ports.) sed., $2,766.81; Holiday, $3,001.11; conv., | $2,193.05; 2-dr. sed., $2,158.08; cl. cpe 
sed., $1,674.03; 2-dr. sed., $1,617.11; cl. | Shift with Fluid-Torque optional at $298.48| KAISER—Virginian Special—4-dr. sed., | $3,206.77, (Hydra-Matic optional at $178.35 | $2,187.14; Starliner, $2,497.52; conv., $2.- 
cpe., $1,623.77; bus. cpe., $1,532.92. Style- jon Fire Dome Eight. Power steering op- | $2,212.26; 2-dr. sed., $2,159.79: bus. cpe., | on all models. GM power steering optional | 531.01. State Land Cruiser — 4-dr. sed 
line Deluxe — 4-dr. sed., $1,764.94; 2-dr. | tional at $198.90 on Fire Dome Eight.) [-—" 2-dr. Traveler, $2,264.72; 4-dr. | at $198.90 on Super 88 and 98.) $2,349.33. (Automatic optional at $231.24 
sed., $1,710.96; cl. cpe., $1,729.94; Bel-Air, DODGE — Wayfarer — 2-dr. sed.. $2,-| Traveler, $2,317.21. Virginian Deluxe — PACKARD — 200 — 4-dr. sed., $2,528; | on Champions and $243.08 on Commanders 
$2,010.16; conv., $2,132.30; stat. wag., $2,- | 037. 50; bus. cpe., $1,890.36. Meadowbrook | 4-dr. sed., $2,327.70; 2-dr. sed., $2,275.23; | 2-dr. sed., $2,475. 200 Deluxe—4-dr. sed., | and Land Cruiser.) 
301.67. Fleetline Deluxe—2-dr. sed., $1,- | —4-dr. sed., $2, 166.32. Coronet—4-dr. sed., | cl. cpe., $2,296.22; 2-dr. Traveler, $2,- | $2,675; 2-dr. sed., $2,622. 250—Mayfair, WILLYS-OVERLAN D—Aero—Lark 2-< 
710.96. (Powerglide optional at $178.35 on | $2,258.24; cl. cpe., $2,242.42; Diplomat, | 380. S73 4- dr. Traveler, $2,432.63. Deluxe— | $3,293; conv., $3,450. 300—4-dr. sed., $3,- | sed., $1,731.30; Wing 2-dr. sed., $1,988.9 
Deluxe models.) $2,602.72; conv., $2,696.88; Sierra, $2,- | 4-dr. sed., $2,452.93; 2-dr. sed., $2,399.53; | 094. Patrician 400 — 4-dr. sed., $3,767. | Ace 2-dr. sed., $2,073.97. Four—stat. was 
CHRYSLER—Windsor — 4-dr. sed., $2,- | 905.74. (Gyro-Matic optional at $102.61 on | bus. cpe., $2,212.82; 2-dr. Traveler, $2,- | (Ultramatic standard on 400, optional at | $1,848.50 (four-wheel-drive, $2,260.17). = .* 
499.91; cl. cpe., $2,476.79; Town & Country | all models.) 505.40; 4-ar, Traveler, $2,557.89. $189 on other models. Easamatic optional | —stat. wag., $1,934.55 (deluxe, $1,963.24). 
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Timken Reports Output 


For 1951 at New High 


CANTON, O. Timken Roller 
Bearing Co.’s 1950 production rec- 
oxrds were shattered last year de- 
spite cutbacks in the automotive 
ndustry, the company reported. 


Increased demands by the tool 
machine 


new production record, the 
pany said, and items such as dust 
collars, oil seal rings, rock bits and 
thrust bearings kept pace with the 
precision bearings. 
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industry for high preci- 
sion bearings were credited for the 
com- | 








Put your money and abilities to work in the 


PARTS JOBBING 
BUSINESS 


—under the NAPA Franchise 


In peace or war, the consistently profitable record of parts jobbers 
everywhere speaks for itself. The business is sound and essential. 
The tremendous and continuing growth in car registrations assures 


its future. 


And in this sound, essential parts 
jobbing business, the NAPA Job- 
ber Franchise is an asset of proven 
value. NAPA is the largest inde- 
pendent parts organization in the 
automotive industry. Through 
warehouses in 39 key cities, NAPA 
distributes parts and supplies of 
unsurpassed quality to NAPA Job- 
bers throughout the nation. 

The parts lines distributed by 
NAPA are all produced by in- 
dependent manufacturers. These 
parts cover the requirements of 
cars and trucks of all makes and 
ages. And they share in common 
a single standard of quality .. . 
“always equal to or surpassing the 
parts they replace.”’ 

The jobber who holds the NAPA 
Franchise and distributes these 
lines enjoys the full freedom of in- 
dividual ownership. But he has, 
behind every phase of his business, 
the support and counsel of a great 
national business organization. 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 
Suite 706, Fox Building, Detroit 1, Michigan 


DA | 


ai He largest Shalypendent Perla Chganizaiion an The Malomotioe Tradustiy ! 








The NAPA Jobber also has 
these other important advantages: 
(1) NAPA Warehouse Service— 
master stocks on all NAPA lines 
within overnight shipping distance; 
(2) A uniform, written policy of 
Stock Control and Obsolescence 
Prevention; (3) Established meth- 
ods for sound management and 
operation; (4) Far-reaching sales 
and advertising programs. 

For more than 25 years, compe- 
tent jobbers have found that the 
NAPA Jobber Franchise helps 
greatly in making a given invest- 
ment of time and money pay 
greater returns. If you are inter- 
ested in a business opportunity 
which offers a high degree of sta- 
bility, security and profit potential, 
investigate carefully the parts job- 
bing business and the NAPA Job- 
ber Franchise. Desirable opportu- 
nities are open now. For full in- 
formation, write: 
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Used-Car Notes 


| Tradein Deal on °39 LaSalle 


by Arch Livingston, state motor ve- 
hicle commissioner. 


| Ruled Violation by OPS Livingston said that the state 
| TOLEDO.—The local OPS has/would be able to save $100,000 a 
ordered a North Baltimore (O.)|year under such system and sug- 


| used-car dealer to refund $400 to a | gested using either plastic or alum- 

| Findlay (O.) sugar beet worker. |inum for making the tags. 

| OPS enforcement officer Robert| A recommendation from the Mi- 

|R. Foster said the amount repre- | ami Used-Car Dealers Assn. to is- 

|sented an overcharge for a used | Sue tags to the owner instead of 

car bought by Epafanio Quiroga|the car also is being considered. 

|from William H. Ankney, owner of | Under the system, the owner would 

lthe “Wild Bill Ankney Used Car | retain the same license tag regard- 

| Bargain Lot.” less of how many times he switched 

According to Foster, Mr. Quiroga automobiles. és ‘ ‘ 

traded a 1940 Buick and paid an} . 

extra $520 for a 1939 LaSalle. The Double Steal 

| LaSalle had a ceiling price of $300, . ;. 3 

he said. The OPS said Quiroga had Same Car Lost, Found, 

| been overcharged $220 on the La- Lost Agai 

d : — - : 4 08 gain 

|Salle and allowed him $200 more | TURLOCK, Calif. Teak 3. 
eirlen, Turlock used-car dealer, 

jis just as appreciative of a quick 


as a reasonable value on the Buick. | St 
turnover as the next fellow—but 


* * * 
Smithfield Exchange 
| SMITHFIELD, N. C.—Smithfield | things can be carried too far! 
| Used-Car Exchange, Inc., has been| For instance, a 1946 sedan was 
organized with a capital stock of | Stolen from his lot, recovered a 
| $100,000. Principals are C. O. Cham-| Week later and then stolen again 
_pion, Grace Buie, Mose Godwin and | the following day! 
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Grande 


us 


Nash Is Prize for Bowlers— 





A 1952 Nash Golden Anniversary 
Statesman was reserved by the American 
Bowling Congress as a grand prize for 
the current ABC tournament in Milwau- 
kee. The Statesman will go to the top 
bowler of the tourney. 


Opens Another Building 
John Bathrick, former Pontiac 
zone manager and head of Bathrick 
Pontiac, Inc., 5317 York Blvd., Los 
| Angeles, has opened a new building. 








Forrest Johnson, all of Smithfield. | 


|\Grand Rapids Assn. 


|Names Hope President 


GRAND RAPIDS, Mich—Gordon 
G. Hope, president of Hope Motors, 
here, has been elected president of | 
| the Grand Rapids Used Car Dealers 
Assn. 

Other officers named in_ the} 
March elections were Lloyd Land- 
man, vice-president, and Philip 
Roberts, secretary-treasurer. 


Bd * * 


BECAUSE: 
| Auction Licensing Law 


| OK’d in Massachusetts 


| BOSTON.—Gov. Dever has 
| signed into Massachusetts law a 
bill requiring that those conduct- | 
ing auctions of used cars be 
| licensed. 


* * * 
| Florence, S. C., Lot Named 


_As OPS Price Violator | 


| COLUMBIA, S. C.—A. B. Motors | 
Co. of Florence, used-car firm 
owned by Benjamin S. Poston, has | 
been named a defendant in an OPS | 
suit charging price violation. 

The suit, filed in federal court | 
here, seeks triple damages and an} 


Si * * * on 
injunction against continued busi- | 


Neoprene Rubber, With No Wires 


Because Mechanics Like to Use It . 





Takes Full Bend Without Kinking . 
or Oil . . . Nothing to Rust or Scratch Cars . 


Large tubing with 
Large Adapter 


DEALERS! 


Clip Me Out for your Service Manager 
He'll Want to Know About 


Crushproof Tubing 


It Springs Back Into Shape After Car Wheels Run Over It . 


.. It’s All 
or Coils . . . It Takes the Heat... . 
. . It's Unaffected by Fumes, Water 
. . You'll Get Rid of Fumes 
. . It's So Easy to Handle . . . Thou- 


sands of Dealers Are Finding It the Answer to The Monoxide Menace! 


Sold in 50-foot rolls... 
Order—20 ft.) 


You cut the lengths you need . . . (Minimum 












ness. It asks $1,935 in damages and 
|charges that the company made 
nine known over-ceiling sales from 
| March to August, 1951. 

a 


* oa | 


Florida Studies Possibility 

Of Five-Year Auto Tags 
MIAMI.—The possibility of issu- 

ing five-year license plates, or even 


Regular tubing 
with adapter 


Adapters easily removed by hand when not needed 








permanent ones, is being studied 


Chrysler Lauds 
Its Engineering | 
Institute Record | 
| 
| 








Brass turn-buttons hold 
adapter tight to tailpipe 


DETROIT.—More than 50 percent 
of the engineers in Chrysler Corp.’s 
Engineering division have been 
graduated, with degrees of master | 
of automotive engineering, from the 
Chrysler Institute of Engineering | 

| 














Slip first ring of tubing into 
slot in adapter collar, like this: 


Won't blow 
off under 
pressure 





since its founding in 1931. 











Paul C. Ackerman, et All-Neoprene Adapters Thick Where Thickness Counts . . . Easily Slipped 
* neer of the division’s laboratories, | Over Tubing for Tight Fit . . . Both Tubing and Adapters Guaranteed to 
reported this fact in an address to | Satisfy or Money Back! 


nearly 500 members of the Detroit 
section, National Assn. of Cost Ac- 
countants. 

Ackerman spoke at a dinner giv- 
en for the accountants following a 
tour of the corporation’s engineer- 
ing facilities. More than 100 prin- 
cipal Chrysler officials and execu- 
: tives, including many from ac- 
counting and financial depart- 
ments, joined the engineers and | 
their guests. 

Chrysler’s investment in its In- 
stitute “has paid off handsomely,” 
Ackerman declared, noting that 
“the quality of personnel spells the 
difference between mediocrity and 
success” in any business. He point- 
ed out that Institute graduates have 
assumed some of the corporation’s 
top executive positions. 

The Institute conducts evening 
and special courses, in addition to 
its regular postgraduate school, for 
Chrysler employes. Evening school 
enrollment, depending upon the 
season, varies between 500 and 800 
persons. 


| SOLD ENTIRELY BY MAIL ORDER TO KEEP COST DOWN TO YOU— 
AT THESE PRICES: 
LARGE SIZE TUBING (2!/ in. inside Diameter, 2 15/16 in. 
O.D.) $1.09 per ft. (Recommended for dealers in cars 
over 120 h.p.) 
REG. SIZE TUBING (2 in. L.D., 214 in. O.D.), 79¢ per ft. 
(For dealers in cars under 120 h.p.) 
ADAPTER FOR LARGE TUBING—$3.99 each. 
(12 in. long, 16 in. circumference at open end.) 
ADAPTER FOR REG. TUBING—$3.89 each. 
(11 in. long, 16 in. circumference at open end.) 
(2% — 10 days; Net — 30 days) 
(Special discounts, only in quantity lots, to manufacturers of exhaust ventila- 
tion systems and firms installing such systems.) 
YOU TAKE NO CHANCES IN ORDERING BY MAIL .. . IF NOT 
FULLY SATISFIED, RETURN TO OUR FACTORY, SHIPPING 
CHARGES COLLECT, FOR FULL REFUND. 
SEND ORDER ON YOUR PURCHASE ORDER BLANK 
OR LETTERHEAD TO: 


Crushproof Tubing Company 


POST OFFICE BOX 796, CLEVELAND 22, OHIO 
(Phones SKyline 1-5515 or LOngacre 1-8383) 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


l. 
te 


ESTABLISHED’ 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND 


CHATTANOOGA 2, TENNESSEE 


MANUFACTURING PLANTS 
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per 4-dr., $1,600* 49 RM 4-dr., $1,300"; 
U 7 e sedanet, $1,060*; Super 4-dr., $1,290*; e 
sedanet, $1,.340*, $1,325. ‘48 Super se 
d-Car Auction Prices | iii’ 82a SES Av Used-Car P 
se C | RM 4-dr., $669; Super sedanet, $790 er e se ar rices 
CADILLAC—'50 (61) 4-dr 52,680" 18 P m 

(62) 4-dr.. $1,.660* (Compiled by Automotive News) 

asi i , sed-c: i , s | CHEVROLET—'51 SL Deluxe 4-d $1, 

A further easing in wholesale used car prices oy last _— = 00, 81,600° $1,576: peluxe 4-dr... $1.- stern 1008 | feb. in 
the overall average price slipped $2 to $1,220. It was the third s raig $1,680, $i.a%s. 80 FL Deluxe ade Model (to date) 1952 195 
week in which prices declined as the cumulative loss for the period $1,295, $1,290; 2-dr., $1,275. '49 conv 1952 $2,316 
amounted to $12. $1,150; SL Special club coupe, $820. ‘48 * 200g . o2 9a 

. i F ‘ : Sy 2- 7 F ; $842 836 1951 1,709 $1,745 $1,76! 

Last week’s softness hit 49 through ’51 models as '51s skidded $22, bee, Fu 4-ar”’ Gees ot Se. ohane _ . 1950 1348 1330 1311 
while ’50s lost $9 and ’49s dropped just $1. The rest of the list gained $730, $570. ‘46 conv.. $665. '34 4-dr 1949 1,091 1,054 1.049 
over the previous week. A ; weaseik: 4 se 1948 825 819 804 

The largest advance was $12 for '52s, The rest of the increases were  Silora 20 Windsor —_— 1947 676 677 675 | 
decidedly modest as ’46s and '48s picked up $2 and ’47s climbed just $1. | popGE—'48 (7-pass.) sedan, $600; 4-dr 1946 515 6038 582 | 
Bad weather in many areas may have been a factor in the slightly fsa 47 Custom 4-dr., $805. ‘46 4-dr 1942 257 289 i 

* §20 « ~ ~07 | 
weaker price structure. FORD-—'51 Deluxe (6) 2-dr.. $1,440, $1,- 1941 248 234 | 

Bad weather also helped to cut down on the number of cars offered 400, '50 Custom (8) 4-dr., $1,180", ‘49 March Overall 
for sale at various auctions as well as reducing the sales percentage. Custom (8) 2-dr., $1,000, $910. '48 SD Av 1,220* 2 

. 6 * * | (8) 4-dr., $780; (6) %-ton pickup, $650 verage $ ’ 20 $ 842 $ 836 
There were 1,336 units sold out of 2,144 offerings at 12 representative | (7? or. Poy, come, §000 | ®*Includes °52s and does not include | 
auctions last week for a mark of 62 percent. In the preceding week | HUDSON—'51 Commodore (8) 4-dr., $1,- "41s and ’42s { 
at the same auctions, 1,572 units, or 67 percent,. of the 2,337 offerings esos oe (The above figures are averages of used-car auction prices, all 

y, | Bale 4 o ° +, OS, 
were sold. . ne . . MERCURY—'51 2-dr.. $1,825°. "49 4-ar.. makes and models, carried regularly in Automotive News.) 

Prices marked with an * indicate a unit equipped with | oe": club coupe, $1,075. ‘41 2-dr., 
; 2 pee : ae aes 195. 
automatic transmission or overdrive. NASH—'48 Super (600) 4-dr., $750. | MERCURY—’'51 club coupe, $1,730*. '49 2-dr., $1,335. ‘49 FL Deluxe 2-dr., § 
. . - - | OLDSMOBILE.—'51 (98) 4-dr., $2,050*. ‘50 4-dr., $1,160, $1,095, ’48 club coupe, OS5; FL Special 4-dr., $895, $905 
OAKLAND, CALIF. a-dr., 91,085. | (88) 4-dr., $1,550°. "49 (76) 4-dr., $1,-| $840. "46 4-dr., $550 Deluxe 4-dr., $1,130, "48 FM 4-dr.. $7 
LINCOLN—'49 4-dr., $1,245. ‘47 4-dr., | 165%. "48 (66) sedanet, $770*. | NASH—'50 Statesman 4-dr., $970. ‘48 "47 SM 4-dr., $715. 


(A. L. Pollock Auto Dealers Wholesale $670; Custom 4-dr., $600*, ‘41 Zephyr | PLYMOU TH—'50 SD 4-dr., $1,310. ‘48 SD (600) 4-dr., $585. ‘47 Ambassador 4- | CHRYSLER——'51 Saratoga 4-dr., $2.45 


























Auction. Sale every Wednesday. Prices are 4-dr., $180*. | station wagon, $565. ‘47 SD 4-dr., $700 dr., $575. ‘49 Windsor 4-dr., $1,035. 
for sale of March 19.) MERCURY—'51 4-dr., $2,100, $2,010, $1,- ee ‘51 rte 5 (8) 4-dr., $1,- | OLDSMOBILE—'50 (88) 4-dr., $1,560". "49 | nesoTO—'51 Deluxe 4-d $1.695° 
BUICK—'49 Super 2-dr., $1,265, ‘48 RM| 775*, $1,965; club coupe, $1,940. "50 4- | 825 49 SL (8) 4-dr., $1,150. ‘47 (8) (98) 4-dr., $1,130, $1,140". Detuse 4-dr $775" “ar., 895 
4-dr., $1,055*. '47 Super 2-dr., $720. '46 dr., $1,495; conv., $1,725*. °49 conv., | con! $675. 46 (6) 4-dr., $650. PACKARD-—’47 (6) 4-dr., $500. ; - le 
Super conv., $630; sedanet, $555. ‘41 $1,250*; club coupe, $1,080; 2-dr., $1,- STUDEBAKER -'51 Land Cruiser (V-8) 4- PLYMOUTH—'52. Concord 2-dr $1,725: DODGE—'50 Coronet 4-dr., $1,295*. ‘46 4 
4-dr., $325; club coupe, $255, $395. ‘40 285*; 4-dr., $1,295", $1,195*, $1,110. "41| dr., $1,460*; Champion RD 4-dr., §$1,- | Cambridge club coupe, $1,800. ’51 Cam. dr., $520. 
4-dr., $150; club coupe, $275. 2-dr., $150. 375*. '50 Land Cruiser 4-dr., $1,275*;| bridge 4-dr., $1,390, $1,450. °50 Deluxe | FORD—'51 Victoria 2-dr., $1,895; Custom 
CADILLAC—'51 (62) 4-dr., $3,750*, $3,- | NASH—'46 4-dr., $526°*. Commodore 4-dr., $1,200*; Star Lite | 4-dr.. $1,245. $1.225. 48 SD 4-dr. 780.| (8) 4-dr., $1,520*, $1,560*; 2-dr., $1 
745", ‘49 (62) 4-dr., $2,215*; (61) 4- | OLDSMOBILE—’'50 (88) club coupe, $1, al coupe, $1,175*; Champion RD 4-dr.,| +4¢ Deluxe 4-dr.. $525. : | 585*, '50 Custom (8) 2-dr., $1,155, §$1.- 
dr., $2,145*. "48 (62) 4-dr., $1,575*. '47| 635%. "49 (98) conv., $1,310*. ‘48 (78)| $990*. ‘49 1-ton pickup, $615; ‘%-ton| pongyac—'49 SI. (8) 4-dr.. $1,120: SL| 185%: Deluxe (8) 4-dr., $1,080. | "49 Cus- 
4-dr., $1,310*. °46 4-dr., $970*. club- sedan, $965*. °47 c8) 4-dr., $670*, | pickup, $650. ‘47 Champion 2-dr., $680. (6) 4-dr., $1 280°. 48 SL (8) 4-dr $950; | tom (6) 4-dr., $770. '48 Deluxe (6) 2- 
CHEVROLET—'51__ Bel-Air, $1,855. '50| §780*. '46 (6) 2-dr., $515. '41 (66) conv., | MISCELLANEOUS—'50 GMC %-ton pick-| gr’ (6)"j_Gr $925, 46 (6) 4.dr.. $555. | ., af-. $580, $600; %-ton pickup, $560. 
conv., $1,405*; FL Deluxe 2-dr., $1,110. $225; 4-dr., $225*. '40 (8) 4-dr., $150.| Up, $690. $400; SL (8) 4-dr., $645 hg " ee mig Pacemaker 2-dr., $1,000" 
‘49 SL Special 4-dr., $875; SL Deluxe °39 4-dr., $130. } | emermer pag il 7 "49 Super (6) club coupe, $850*. 
2-dr.. $1,105. 48 FM 2-dr., $900. "47|PLYMOUTH—'51 Cranbrook 4-dr., $1,- COLUMBUS. GA. |S ale aS Laue Geen fdr s1.o00%, | KAISER—'51 Henry J 2-dr., $885*; 4-dr 
SM business coupe, $600; FM 2-dr., 2 425; club coupe, $1,450; Cambridge club 9 —" = stra ” , . $1,180. 
at $705, $650. ‘46 FL aerosedan 2-dr., coupe, $1,380. ‘50 SD 2-dr., $1,325. ‘46 (Columbus Auto Auction, Sale every auS * ; MERCURY "49 4-dr., $1,060. 
$715. ‘41 club coupe, $365; conv., $155. | 4-dr., $580. °41 2-dr., $175. | Thursday. Prices are for sale of March 13.) DANVILLE, VA, NASH—°50 Statesman 4-dr., $1,045*. 
CHRYSLER~—-'51_ Imperial Newport, $3,- | PONTIAC—'49 Chieftain (S) 2-dr., $1,- | (Prices firm on clean cars, Sold 60 ; : - OLDSMOBILE—’51 (88) 2-dr., $2,120. ‘49 
160*; NY 4-dr., $2,510. | 380*; () club coupe, $1,335%; SL (S)| out of 88 offerings.) (Danville Auto Auction. Sale every Wed-| (98) 4-dr., $1,240*; (SS) 4-dr., $1.200* 
DeSOTO—'50 Custom 4-dr., $1,555. °49 -| 2-dr.. $1,295. '48 (8) conv,, $1,110*; BUICK—’49 Super 4-dr., $1,050. "47 Super | Mesday. Prices are for sale of March 19.) | °46 (78) 4-dr., $605* 
dr., $1,350, $1,305. ‘46 Custom 4- ar., | 4-dr., $1,080*, $1,105*. '47 SL (8) 2-dr., 4-dr., $560. (Prices lower because of poorer run of | PLYMOUTH —'50 SD 4-dr., $1,080. "49 SD 
$730. | $800, $795. "46 (8) 2-dr., $710. '41 (8) | CHEVROLET ‘51 SL Deluxe sedan, $1,- | cars. Sold 60 out of 96 offerings.) 4-dr., $950. '47 station wagon, $475. 
DODGE. ~'46 '-ton pickup, $495. 2-dr., $150; 4-dr., $205. °40 (8) 4-dr., 625*. "50 conv., $1,400; SL Special 2-dr., | BUICK —’49 Special 4-dr., $1.150*; Super | PONTIAC—’52 (8) conv.,, $2.730*: Chief- 
FORD—’51 Deluxe (8) 2-dr., $1,510. "50 | $235; (6) 4-dr., $150. $1,200; FIL Deluxe 2-dr., $1,325, $1,275. | 4-dr., $1,355". tain (8) 4-dr.. $2,545*. °49 (8) 4-dr., 
Deluxe (6) 2-dr., $1,050; (8) '-ton pick- | STUDEBAKER—'51 Land Cruiser 4-dr., "49 FL Deluxe 2-dr., $1,020. "48 FM 2-| CADILLAC—'49 (62) 4-dr., $2,000 $1,100*. “48 (8) 4-dr., $880*, "46 (6) 
up, $995; Deluxe (8) 2-dr., $1,275, $1,-| $1.665*; Champion club coupe, $1,455* dr., $910. | CHEVROLET—'51 SL Deluxe 4-dr., $1,-| _2-dr., $625. 
025, $1,320. "49 Custom (8) 4-dr., $1,- ‘50 Champion 4-dr., $1,050, $1,185; | FORD—'49 Custom (6) 2-dr., $870; ‘%-ton| 550°, $1,470; 2-dr., $1,605. °50 FL Spe- | STU DEBAKER—'51 (V-8) 4-dr., $1.450°. 
005, $1,060*; (8) 2-dr., $1,025, $905; conv., $1,190*, "49 '%-ton pickup, $855. pickup, $825. "48 Deluxe (6) 2-dr., $600. | cial '2-dr., $1,150: Bel-Air, $1,390: SL | 50 Champion 4-dr., $1,070, $1,015*; 
Custom (6) 2-dr., $955; (8) 2-ton truck, ‘48 Champion conv., $865*; 2-dr., $750*. ‘47 SD (8) 2-dr., $795. "46 SD (S) 2-| Deluxe 4-dr., $1,100, 2 at $1,265: FL Land Cruiser 4-dr., $1,355*. ‘49 Cham- 
$950; conv., $975. '48 (6) business coupe, | MISCELLANEOUS "51 Austin station dr., $630. '42 2-dr., $320. | Deluxe 2-dr., $1,125; 4-dr., $1,110. °49 pion 2-dr., $980*; '.-ton pickup, $785 
$695. '47 (6) '%-ton panel, $480; pickup, wagon, $800. KAISER—'51 Henry J 2-dr., $900. | FL Deluxe 2-dr., $980; 4-dr., $990; SL 
$645; (6) 4-dr., $620; (8) '%-ton pickup, LINCOLN —'49 Cosmopolitan 4-dr., $900. Deluxe 2-dr., $960, $1,065. "48 FM 2-dr., CHARLOTTE N. C 
$475: (8) 4-dr., $800; 2-dr., $665. °46 EBENSBURG, PA PLYMOUTH—'46 business coupe, $525; De-| $790. ‘47 FM club coupe, $800, $650: " . " 
(8) 2-dr., $450; 4-dr., $540; station wag- 3 =e 9 s luxe 4-dr., $500. SM 2-dr., $700. '41 MD club coupe, $280, (E. M. Stafford, Inc. Sale every Wed- 
on, $550, $565; (6) club coupe, $600. (Ebensburg Auto Auction Co. Sale every | PONTIAC—'49 Chieftain (8) 2-dr., $1,355*. $255; 4-dr., $320. 40 (M-85) 2-dr. $155. | NeSday. Prices are for sale of March 19.) 
HUDSON—’50 Pacemaker 4-dr., $1,100, | Thursday. Prices are for sale of March 20.) CHRYSLER—’48 NY 4-dr., $905. °47 NY (Stronger buying trend evident. Prices 
$1,165, $1,075; 2-dr., $1,095. ‘49 Com- (Market excellent; prices and demand AMARILLO, TEX club coupe, $700. firm. Sold 128 units out of 198 offer- 
more (8) 2-dr., $1,125. "48 (8) 4-dr.,| at season’s top. Sold 73 units out of 84 9 + DODGE—'40 business coupe, $175. ings.) 
$870. °47 (8) 4-dr., $500. offerings.) (Amarillo Auto Auction. Sale every Fri- | FORD—’51 Custom (8) 2-dr., $1,675*; De- | BUICK—'51 Super conv., $1,860*. "48 RM 
KAISER—’51 Henry J 2-dr., $1,050. '50'BUICK—'51 Super 4-dr., $2,180*. '50 Su- | day. Prices are for sale of March 14.) luxe (6) 2-dr., $1,060, "50 Custom (8) 2-dr., $785. '47 Special 4-dr., $545. 
2 a a ee ee ae aes og (Sold 200 units out of 340 offerings.) 4-dr., $1,150; 2-dr., $1,000, $1,150. *49 | CADILLAC—'49 (62) 4-dr., $2,125", $2.,- 
BUICK—'50 Special 4-dr., $1,450*; RM 2-| Custom (8) club coupe, $810; 4-dr., 100*; (62) club coupe, $2,200*. '47 (62) 
dr., $1,375; Super 4-dr., $1,375; Riviera $910; 2-dr., $945. ‘48 SD (8) 4-dr.,|_4-dr., $1,200*. 
for the askin coupe, $1,680*. ‘49 Super 4-dr., $895: $750. '47 SD (6) 2-dr., $395. 46 SD (8) CHEVROLET ‘51 SL Deluxe 4-dr., $1.- 
yours g RM 4-dr., $970. "48 Super 4-dr., $765. 2-dr., $380; 4-dr., $510. "41 Deluxe (8)| 690; Deluxe 2-dr., $1,775*, $1,675, $1.- 
CADILLAC—’51 (61) club coupe, $3,460*. 4-dr.. $160. ‘40 Deluxe (8) 2-dr., $160. 635, $1,590; \%-ton pickup, $1,000, $950 
‘49 (62) 4-dr., $2,070*; (61) club coupe, | NASH-—’49 (600) 4-dr., $705*. ‘50 SL Deluxe 2-dr., $1,370, $1,360, 3 at 
rom Ps $1,890*. ’48 (62) conv., $1,890 MERCURY—’46 4-dr., $750. $1,350, $1,325, $1,300, $1,280, $1,125; SI. 
7 CHEVROLET—'52 FL Deluxe 2-dr.. $1,- | PLYMOUTH—'50 Deluxe 4-dr., $890, $910.| Special 2-dr., $1,050, $950, °49 SL‘ De- 
935; SL Deluxe 4-dr., $2,055, $2, 075,| °48 SD station wagon, $760. '46 SD 4-| luxe 4-dr., $1,150; 2-dr., $1,175, $1,125, 
$2,180*; Bel-Air, $2,275, $2,350. 51 SL/| ar., $485. $1,075, $1,060, $1,000, $975; FL Deluxe 





4-dr., $1,150; business coupe, $790. ‘48 


Deluxe 4-dr., $1,310, $1,500*, $1,550*, | PONTIAC—’50 SL (8) 2-dr., $1,405. 
; : FM ‘4-dr., $680; sedan delivery, $475: 


$1,560*; 2-dr., $1,560*, $1,575*, $1,590*; | STUDEBAKER—’'50 Champion club coupe, ‘9 
Bel-Air, $1,800; club coupe, $1,455, $1,-| $1,050. '41 Champion club coupe, $100. %e-ton pickup, $550. '47 FM 4-dr., $675. 
475. '50 FL Deluxe 2-dr., $1,185, $1,- ‘46 FL aerosedan, $750; SM 2-dr., $510. 


| 
| 

210, $1,240; 4-dr., 2 at $1,175, $1,220. y CHRYSLER—’'47 Windsor club coupe, $725. 

i CHRYSLER—'52 Saratoga 4-dr., $2,705. MASON CITY, IA. | Dover — —52 Wayfarer 2-dr., $1,835. ‘51 
| 


¢ ‘51 NY club coupe, $2,500, $2.700*; (Lapiner’s Car Auction. Sale every Wed- conv., $1,850; Coronet 4-dr., $1,695. °49 


Windsor 4-dr., $1,845. '50 NY 4-dr., $1,- | nesday, Prices are for sale of March 19.) 
(Bad weather cut consignments, Sold |. 
84 units out of 104 offerings.) ny - = er (8) 4-dr., $2,000; %%- 
. ° sort amt on pickup, 510. ‘51 Custom (8) Vic- 
BUICK—’51 Riviera RM 4-dr., $2,250*. "50 | ; ina. 4 rings 
Super 2-dr., $1,185*; Special 4-dr., $1,- toria, $1,700; conv., $1,550; 4-dr., $1.- 


‘ 545; 2-dr., $1,675, 2 at 1,575, $1,450; %- 
265; sedanet, $1,350*. '49 RM 4-dr., $1,- , wy 
125; $1,110. "41 sedanet, $195. ton pickup, $1,085, °50 Custom (8) 2-dr.., 


$1,335, $1,325, $1,265, 2 at $1,250; club 


Coronet 4-dr., $1,200. ‘47 Custom 4-dr., 
425. ‘47 4-dr.. $525, $680. $620. 


| DeSOTO—-'51 Deluxe 4-dr., $1,675. °50 Cus- 
a plan that at tom 4-dr., $1,325, $1,400; club coupe. 


$1,490*. °49 4-dr., $1,175. 
increased profits 





| 

| 

| DODGE ‘52 Wayfarer 2-dr., $1,735. ‘51 

| Coronet club coupe, $1,700. '49 Meadow- 
brook 4-dr.. $975. "48 4-dr., $800. 








| 
e © | FORD—'52 Custom (8) 2-dr., $2,200, $2,- | CADILLAC—’50 (62) 4-dr., $2,840*. | coupe, $1,300; Deluxe (8) 2-dr., $1,005. 
mn your polish department 325*, $2.337*;: Deluxe (6) 2-dr.. $1.875; | CHEVROLET—’51 SL Deluxe 4-dr., $1,-| $1,000. ‘49 Custom (8) 4-dr., $1,150, 
| Victoria, $2,425, $2,590*. ‘51 Custom (8) 475; SL 2-dr., $1,305. = SL Special | (Continued on Page 27, Col. 1) 
} 2-dr., $1,345, $1,595, $1.650*; 4-dr.. —— —— a 
| $1,460, $1.650*; club coupe, $1,675*; ADVERTISEMENT | 


Deluxe (8) 4-dr., $1.460; 2-dr.. $1,345. an : ‘ ne ee 
"50 Custom (8) 2-dr., $1,100, $1,135 
} $1,205. 
| KAISER ‘51 4-dr., $1.125. $1,300: Henry 
| J (4) 2-dr., $780. °49 4-dr., $350. °'47 
| 4-dr., $205. 
| MERCURY 
dr., $2,765. 





club coupe 52.875 °* ; 4- 
4-dr.. $1,745. ‘50 4-dr. 

| $1,250. $1,320, $1,475*. 

NASH—-'51 Statesman 4-dr.. $1,355; Ram- 

| bler conv.. $1,320. 

OLDSMOBILE—'52 (98) 4-dr.. $3,380", 

$3.400*; (88) 4-dr.. $2,575, $2,900*. ‘51 

| (98) Holiday, $2,290*; (88) 4-dr. §$2,- 

|} 115%. "50 (S88) 2-dr., $1,440, $1.460; 4- 

| dr., $1,520*; Holiday, $1,800*. 

| PACKARD—’50 4-dr., $1,075. 

| PLYMOUTH—'52 Cranbrook 4-dr., $1, 
930; club coupe, $1,945. '51 Cambridge 
4-dr.. $1.335; Belvedere, $1,775. ‘50 SD 

| 4-dr., $1,275. 

| PONTIAC 52 (8) 4-dr., $2,595.. °51 (8) 

Catalina, $2,140*; 4-dr.. $1,555; 2-dr., 

$1,675*. ‘50 (8) 2-dr., $1,385*. | 





rofits in your | 
i department. | STUDEBAKER—'51 Champion RD 4-dr., | 
polish $1,210*; Commander 2-dr., $1,085, °47 | 
4-dr., $520. 


ncreased P 








9 ~ wr w 
Do you wish you were making more money in your polish department? HORSEHEADS, N. Y. 
«obs ‘ . ; “+ Seng’ (Horseheads Auto Auction. Sale every 
Wishing won —— it > This profit. yma plan _ Meguiar's Suites Weteks tao tee Gate of thenen O2) 
MIRROR GLAZE shows you how it’s done. Send for your free copy today. | (Market much stronger with better 
weather.) | 
| BUICK—'50 RM 4-dr., $1.305*; Super 4- | 
MIRROR GLAZE means supreme beauty dr., $1,470*; Special 4-dr., $1,350*, "49 | 
complete line of | RM 4-dr., $1,140, $1,050; Super 4-dr., | 
machine or hand $1,060*. 


applied polishes 


CADILLAC.—'51 (62) 4-dr., $3,560*, ‘47 
| (62) 4-dr,, $1,255*. 
| CHEVROLET -°51 SL Deluxe 4-dr., $1, 










») 160. $1.590*. ‘50 SL Deluxe 4-dr., $1, <A 
260, $1,245. $1.380*, $1,350*, $1,310; | 
iiseiasibiitiii Bel-Air, $1,510. "49 FL Deluxe 4-dr., $1,- : 
$ 140, $1,065, $1,070. ‘48 FL aerosedan, | = 
1830 Eye St., Washington, 0.c.[. ae a Sao. aS Te eee. You want me to throw in the acces 
Sure, I'd like to learn “how to” increase my car 


Offices in major cities 


SD 4-dr., $360, $335, $300. 
polish profits without cost or obligation. DeSOTO—'52 Custom 4-dr., $2,310. 


MIRROR BRIGHT | anc iinet 4-dr.. $1,125; club coupe, $1:210, "47 


| 
-— | Custom 4-dr., $735, $660. °46 Custom 
} 


sories, too? 





POLISH CO. | : eg» $200. P 
"Oo "50 Custom (8) 4-dr., $1,185, $1,- 
“fine polishes since 1901’ | COMPANY a = ae 035. '49 Custom (8) 4-dr., '$960*, $965°, 
$995, $1,020*, $900, $840. °48 SD (8) 
910 East Colorado Street | ADDRESS. eis gns25,, "49 Deluxe (8) 4-dr.. $570, | 
ON—'51 ornet -dr., & - 
Pasadena, Calif. | Pacemaker 4-dr., $1,100*. '48 Commo- 
| a, | dore (8) 4-dr., | $905*. ‘46 Super (6) 








4-dr,, $410. 


























Used-Car Auction Prices 








(Continued from Page 26) 





LINCOLN—'49 4-dr., $1,275*. ‘40 4-dr., | 
$105. 

MERCURY—’'50 club coupe, $1,700*, $1.- 
585*, $1,645*,. °49 4-dr., $1,205*, $1,040* 
$1,010*. ‘47 4-dr., $770. '46 2-dr., $645 
42 2-dr., $295 

| NASH—'51 Rambler station wagon, $1,505 
‘50 Statesman 4-dr., $1,195*. ‘49 Am- 
bassador 4-dr., $925*, $920* 

| OLDSMOBILE—'51 (98) 4-dr., $2,255*. °50 | 
(88) club sedan, $1,310*, '49 (88) 4-dr., | 
$1,465*, $1,390*; station wagon, $1,360*; 
(76) conv., $1,375*. '48 (68) Deluxe club 
sedan, $960*. '47 (68) conv., $855*. °46 | 
(76) sedanet, $650. 

PLYMOUTH—'51 Cambridge 4-dr., $1,525. | 
°46 SD 4-dr,., $645; club coupe, $615. 

PONTIAC—'51 (8) 4-dr., $2,050*; 2-dr., | 
$2,050*; sedan coupe, $1,965*; (6) 2-dr., 
$1,795. °49 (8) 2-dr., $1,465*; 4-dr., 


$900; 2-dr., $1,055, $1,050, $1,025, $975 
$950, $940, $900; club coupe, $900; De- | 
luxe (S) 2-dr., §800. °4S8 2-dr., $825, 
$665; club coupe, $850, $775. ‘47 4-dr., 
$835, $575, $565; 2-dr., $735, $720; club 
coupe, $675. ‘46 4-dr., $550; 2-dr., $720 
$675, $650, $560, 2 at $550 
MERCURY—'50 4-dr., $1,500. ‘47 2-dr., | 
$700 

NASH-—-'51 Rambler station wagon, $1,450, 
$1,400, 

OLDSMOBILE—'51 (88) 4-dr., $2,400*; 2- 
dr., $2,150*. °50 (88) 2-dr., $1,700*, 
$1,535*. °47 (6) 2-dr., $750. 

PLYMOUTH—’'49 SD 4-dr., $975 

PONTIAC—’51 Chieftain (8) 4-dr., §$1,- 
900*; conv., $2,225*. '50 Chieftain (8) 
4-dr,, $1,510*, $1,475*, $1,450*, $1,200*. 
'49 (8) 4-dr., $1,200; 2-dr., $1,275. °47 
(8) 4-dr., $650; 2-dr., $775. °46 (8) 4- 
dr., $550. 

STUDEBAKER—'50 Commander club 


coupe, $1,225. 
MISCELLANEOUS—’'50 MG conv., $1,100. 


LOS ANGELES 





| 
| 


| 


(Los Angeles Auto Auction. Sales every 
Tuesday and Thursday at San Gabriel, | 
Calif. Prices are for sales of March 
18-20.) 


(Prices steady and demand increasing. 
Sold 115 units out of 270 offerings.) 





BUICK—’'52 Super station wagon, §$3,- 
235*. ‘51 RM Riviera coupe, $2,600*; 
4-dr., $2,280*; RM 4-dr., $2,260*; Super 
4-dr., $1,930*. '50 RM sedanet, $1,630*; 
Special 4-dr., $1,360*, $1,350*, °49 Super 
sedanet, $1,360*. °48 Super conv., $955; 
RM conv., $905*. °46 Super 2-dr., $525. 

CADILLAC—’51 Coupe de Ville, $4,135*; 
conv., $4,135*. ‘50 conv., $3,625*; (62) 
4-dr., $3,105*, $2,755. °49 (62) club 
coupe, $2,405*; 4-dr., $2,250*; (61) club 
coupe, $2,30 conv., $2,305*. °48 (75) 
4-dr.. $1,550*. °47 (60) Special 4-dr., 
$1,305*. 

CHEVROLET—'51 SL Deluxe 2-dr., $1,- 
600; SL Special club coupe, $1,385. ‘50 


FL Special 2-dr., $1,280; SL Special club 
coupe, $1,190. '49 SL Deluxe club coupe, 





$1,050; FL Special 2-dr., $950. ‘48 FL 
aerosedan 2-dr., $935, $885. ‘47 FM 
4-dr., $775, $700. ‘46 FM club coupe, | 
$775. °41 MD club coupe, $335, $325. | 

CHRYSLER—’'51 Windsor Newport, $2,- 
355*. °49 Windsor 4-dr., $1,175*. ‘46 
Windsor 2-dr., $640*. 

DODGE—’51 '%-ton pickup, $1,245. ‘49 
Coronet club coupe, $1,240*, $1,175*, '48 
club coupe, $895. 

FORD—’52 Custom (8) 2-dr., $2,300*. °51 
Victoria, $2,200*, $2,160*, $2,100*, $1,- 


800; station wagon, $2,025*; Custom (6) 
4-dr., $1,705*; Custom (8) 2-dr., $1,- 
580, °50 Custom (8) 2-dr., $1,375*; Cus- 


tom (6) 2-dr., $1,210; Deluxe (8) 4-dr., 
$1,105, $1,095. °49 Custom (8) club 
coupe, $1,060*, $945*; 2-dr., $990; Cus- 
tom (6) club coupe, $980. ‘47 Sports- 
man, $770; station wagon, $660. °46 SD 
(8) station wagon, $830; 2-dr., $660. 


HUDSON—'46 Commodore (6) 4-dr., $415. 











DON'T BREATHE 
EXHAUST FUMES! 


Assure exhaust-free air to breathe. 
Cut down sickness, headaches, 
smarting eyes. Disappearing over- 
head and under-floor types. Built 
to order or as standard kit. Send 
for sketch sheet and new catalog. 


NOW IN STOCK! 


Reinforced Neoprene Hose for replace- 
ment. All sizes. 3-to-1 longer life than 
metal hose. Send us your orders. 


ENGWALD 


EXHAUST ELIMINATING SYSTEMS 
357 Lafayette Ave., Brooklyn 5, N.Y. 








WE 


WHOLESALE 
USED CARS 





12240 JOS. CAMPAU 
DETROIT'S OLDEST 
CHEVROLET DEALERSHIP 
TW 1-0600 











$1,245, $1,200*. '48 (8) 2-dr., $740. 


STUDEBAKER—’51 (V-8) Star Lite coupe, 
$1,750*; %-ton pickup, $1,160. '50 Com- 
mander 4-dr., $1,165*; Champion Deluxe 
2-dr., $1,050*, ‘47 Commander RD club 


coupe, $735*. 
WILLYS—’52 Wing 2-dr., $1,800*. 


DENVER 


(Denver Auto Auction. 
day at Littleton, Colo. 
of March 18.) 

(Prices slipped slightly. 
out of 301 offerings.) 
BUICK—'51 Super conv., $2,150*; 

$1,535. ‘50 RM Riviera sedan, 

RM sedan, $1,455*. ‘49 Super 

$900*, $1,005*, $1,030*, $1,095*, 

$1,145*, $1,150*, $1,165*. 
$490. 

CADILLAC—’51 (62) conv., $3,925*; se- 
dan, $3,440*, $3,545*, $3,550*, $3,565*, 
$3,590*, $3,620*. '50 (60) Special sedan, 
$2,920*; (61) sedan, $2,895*. °'49 (62) 
sedan, $2,135*, $2,140*, $2,170*, $2,180*, 
$2,225*, $2,.275*, $2,310*, $2,350*. ’48 
(62) sedan, $1,695*. | 

CHEVROLET —'52 Bel-Air, $2,175; SL Spe- 
cial sedan, $1,855; %-ton pickup, $1,560. 
‘51 SL Deluxe sedan, $1,515, $1,565, $1.- 
630*, $1,645, $1,650, $1,675, $1,685*; 
%-ton pickup, $1,085, $1,155, $1,215, 
$1,220, $1,325, $1,330, $1,340, $1,410. '50 
FL Deluxe sedan, $1,135, $1,150, $1,245, 
$1,275, $1,280, $1,305, $1,335, $1,425*, 
$1,550*. °'49 FL Deluxe sedan, $720, 
$820, $935, $945, $975, $1,010, $1,025, 
$1,090, $1,095, $1,100. °'48 FL aerosedan, 


Sale every Tues- 
Prices are for sale 


Sold 196 units 


sedan 
$1,800*; 
sedan, 
$1,115*, 
'46 RM sedan, 


$590, $880, $895. °'46 FM sedan, $540, 
$610. °41 sedan, $395. 
CHRYSLER—’52 NY sedan, $3,270*. ’51 


NY sedan, $2,465*. 
$735*, $795*, $810*, 
sedan, $675*. 
DeSOTO—’52 
tom sedan, 


"47 NY sedan, $635*, 
$825*. °46 Windsor 


(V-8) sedan, $2,930*; Cus- 
$2,900*. '49 Custom sedan, 


$1,060*, $1,335*. 

DODGE — ‘52 1%-ton truck, $1,850. ‘51 
Coronet sedan, §$1,745*, $1,755*. "49 
Coronet sedan, $840*. °'46 sedan, $400*, 
$435*, $595*. 

FORD—’'52 conv., $2,465*; Deluxe (8) se- 
dan, $1,820*. ‘51 Crestliner sedan, $1,- 
800*; Custom (8) sedan, $1,220, $1,385, 


$1,435, $1,480, $1,645*. °50 Custom (8) 
sedan, $1,070, $1,115*, $1,155*, $1,180*, 
$1,215*, $1,230*, $1,235*, $1,295, $1,- 
350*. °'49 Custom (8) sedan, $720, $860, | 
$900*, $920, $1,080*. °48 Deluxe (8) 
sedan, $625. ‘47 SD (6) sedan, $695*. 
'46 (8) sedan, $430, $610. 


'47 se- 





FRAZER—’48 sedan, $480*, $640*. 
dan, $370*, $555". 

HUDSON—’51 Hornet sedan, $1,780*; Com- 
modore (8) sedan, $1,560. '50 Pacemaker | 
sedan, $775. ‘49 Super (6) sedan, $735*, | 


$955. | 
KAISER — '51 sedan, $1,325. °49 sedan, | 
$465*. | 
LINCOLN—'49 sedan, $1,150*. | 
MERCURY 52 sedan, $2,825*, $3,025*. | 
51 sedan, $1,945*, $1,995*, $2,110*. °49 | 
sedan, $1,025*, $1,075. | 
NASH — '51 Ambassador sedan, $1,420*. 
‘49 (600) sedan, $825*. 
OLDSMOBILE—'52 (88) Holiday, $3,200*; | 
conv., $3,100*; sedan, $2,925. ‘'51 (98) | 


Holiday, $2,675*; sedan, $2,045*, $2,085", 


$2,205*, $2,375*. '50 (88) sedan, $1,435*, | 
$1,495*, $1,550*, $1,565*. 49 (88) sedan, | 
$1,250*, $1,325*. °'47 (8) sedan, $430*, 
$715*. 

PACKARD—-'51 (200) sedan, $1,690. °50 
sedan, $1,095*, $1,125*. 

PLYMOUTH—’52 Concord sedan, $1,825; 


Cambridge sedan, $1,805. 
sedan, $1,520. 
Deluxe sedan, 


‘51 Cambridge 
‘50 SD sedan, $1,045. °49 
$1,020. °48 sedan, $785. | 
‘47 sedan, $580, $585, $590, $625, $640. 
PONTIAC "52 (8) Catalina, $2,805"; 
conv., $2,800*; Chieftain (8) sedan, $2,- | 
325, $2,435*. ‘50 SL (8) sedan, $1,265", | 
$1,350*, $1,375*. ‘49 Chieftain (8S) se- | 
dan, $1,075*, $1,120, $1,150*, $1,310*. 
"48 (8) sedan, $890, $900*, $9557. 
STUDEBAKER—'50 %-ton pickup, $805*. | 
‘47 Champion sedan, $550. 
WILLYS—’52 ‘'.-ton pickup, 


$1,950. 


Ford Office at Capital 


Gets New Address | 

WASHINGTON. — Ford Motor | 
Co.’s Washington office has moved | 
its headquarters from 261 Consti- 
tution Ave., N. W., to new and! 
larger quarters on the 12th floor of | 
the Wyatt Bldg., 14th St. & New! 
York Ave., N. W., Gerald J. Lynch, | 
director, announces. 

The Washington office was es- 
tablished in January, 1951, to han- 
dle company matters associated 
with the mobilization effort. The 
responsibility of this office has now 
been broadened to include Ford re- 
lations with all branches and agen- 
cies of the Federal Government. 


Seidel Heads Keeley Deal 


Sales manager of Chevrolet Mo- 
tor division, Philadelphia, for 26 
years, George K. Seidel has re- 
signed to become president of Kee- 
ley Chevrolet Co., located in the 
same city. 
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station wagon, $1,555* "49 Jeep, $520, 
$525. ‘48 Jeep, $420 

N. PLAINFIELD, N. J. 
(Lebanon Auto Auction. Sale every Wed- 


nesday, Prices are for sale of March 19.) 

(Market firm. Entries off due to snow 
and rain. Sold 57 units out of 88 offer- 
ings.) 

BUICK—’'51 Special sedan, $1,790. ‘50 RM 
Riviera sedan, $1,875*; Super Riviera 
coupe, $1,865* Special sedan, $1,490*. 
49 RM sedan, §$1,250*, $1,205*; Super 
sedan, $1,310* ‘47 Super sedan, $800 
‘46 Super sedan, $650 

CADILLAC—'51 (60) Special sedan, §$3.- 
775* 50 (62) sedan, $2,900*. ‘49 (62) 
sedan, $2,160*. ‘48 (61) sedan, $1,700* 


41 (61) sedan, $390 


CHEVROLET—'51 SL Deluxe sedan, §$1,- 
655, $1,640. ‘50 Bel-Air, $1,620*; FL 
Deluxe sedan, $1,390* 

| CHRYSLER—'52 Windsor Highlander se- 
dan, $2,725: Windsor sedan, $2,650. 

| DeSOTO—'51 Custom sedan, $1,975. ‘50 


Custom sedan, $1,515. 

$1,275, $1,240 
DODGE—'51 Coronet sedan, $1,700*. 
FORD—’51 conv., $1,890*. '50 Custom (8) 

sedan, $1,225*, $1,215; Deluxe (6) sedan, 


$1,060. '49 conv., $1,100. ‘47 (6) sedan, 
$600. 
HUDSON—'49 Super (6) sedan, $965. ‘47 


Commodore (6) sedan, $510. 
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°49 Custom sedan, | 


KAISER—’'49 sedan, $760. ‘47 sedan, $540. 

LINCOLN — '49 Cosmopolitan sedan, §$1,- 
210*. ‘48 sedan, $650. 

MERCURY—’51 sedan, $1,800. ‘50 sedan, 
$1,355". 

NASH ‘51 Ambassador sedan, $1,425*; 
Rambler conv., $1,350*. 

OLDSMOBILE — '50 (88) sedan, $1,425*. 
"49 (98) conv., $1,405*. °48 (98) sedan, 
$1,010; (76) sedan, $925*. | 

PACKARD—’50 sedan, $1,260*, $1,125. ‘48 | 


sedan, $800, $710. 
PLYMOUTH—’51 Cranbrook sedan, $1,460, 


$1,450; Cambridge sedan, $1,420. ‘40 
sedan, $275. 
PONTIAC—’51 (8) Catalina, $2,300". ‘49 


SL (8) sedan, $1,290. 
STUDEBAKER—'50 Champion RD sedan, 

$1,040. 
WILLYS—’'49 (6) station wagon, $800*. 


PHILADELPHIA 


(Harold B. Robinson Auto Sales Auction. 
Sale every Tuesday. Prices are for sale of 
March 18.) 

(Prices off about $50 on all but very 
sharp cars. Buyers very undecided about 


buying. Sold 97 units out of 145 offer- 
ings.) 

BUICK—'51 Super Riviera coupe, $2,275*. 
50 Super sedan, $1,650*, $1,610*; Spe- 
cial sedan, $1,440*, $1,435*. ‘49 Super 
sedan, $1,325*, $1,290*, $1,285*. '48 Spe- 
cial sedan, $925. '47 RM conv., $860. 


CADILLAC—’50 (62) sedan, $2,925*; 
sedan, $2,750. °'49 conv., $2,250*. 
conv., $1,730*. 


CHEVROLET—’51 SL Deluxe sedan, $1,- 


600*, $1,595*, $1,500; SL Special sedan, 
$1,360, $1,340. ‘50 SL Special sedan, 
$1,120. ‘49 SL Deluxe sedan, $1,090, 


$1,050; FL Deluxe sedan, $1,175, $1,030; 
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FL Special sedan, $1,000, $895. ‘48 FL 
aerosedan, $955, $870, $840; FM conv., 
$870; sedan, $830; SM sedan, $810. ‘47 
FM sedan, $670, $620. ‘46 SM _ sedan, 
$590 ‘41 SM sedan, $310 "39 SD se- 
dan, $335, $245 

CHRYSLER—'48 NY T. & C. conv., $1,- | 
060; Windsor sedan, $1,025 

DeSOTO ‘50 Deluxe sedan, $1,530 "49 
Custom sedan, $1,200; Deluxe sedan, §$1,- 
100. 

DODGE 49 Coronet sedan, $1,275; %-ton 
pickup, $750 ’47 Custom sedan, $750 
‘40 Custom sedan, $125 

FORD ‘51 Custom (8S) sedan, $1,680*, 
$1,490; Deluxe (8) sedan, $1,420, $1,340, 
$1,330 50 Custom (8) sedan, $1,230; | 
Deluxe (8) sedan, $1,215, $1,205 "49 
conv., $975; Custom (8) sedan, $950, 
$930. ‘47 conv., $750. °46 SD (8) sedan, | 
$625 

LINCOLN —'49 sedan, $975. 

MERCURY—’51 4-dr., $1,775, $1,750. °50 


sedan, $1,285. °49 sedan, $1,155, $1,100, 
$1,060 

NASH 50 (600) 
sedan, $790. 

OLDSMOBILE 

PLYMOUTH 


sedan, $1,000, ‘48 (600) 
‘49 (76) sedan, $1,190* 
‘51 Cranbrook sedan, $1,450; 


Cambridge sedan, $1,425, $1,415, 2 at 
$1,410, $1,400, $1,385, 2 at $1,375, 3 at 
$1,370, $1,365, $1,340, $1,335. 48 SD 
sedan, $900, $850. °47 SD sedan, $750. 

PONTIAC—'49 (8) conv., $1,390*. ‘48 (8) 
conv., $835. 

STUDEBAKER—’'50 Land Cruiser sedan 
$1,300. °48 Commander conv., $850; se- 
dan, $710. 

MISCELLANEOUS ‘51 International ‘,- 
ton pickup, $1,230. ‘48 GMC ‘%-ton 
pickup, $530. °46 Austin 4-dr., $165. 

Tro + 
CLEVELAND 
(O. K, Auto Auction. Sale every Mon- 
day. Prices are for sale of March 17.) 


(Market firm. Retail and wholesale 
still not up to the season of the year. 
Sold 47 units out of 63 offerings.) 


BUICK—'50 Super conv., $1,825*; Riviera 
4-dr., $1,675*, $1,665*; Special 2-dr., 
$1,300. 

CADILLAC—'48 (62) 4-dr., $1,670*. ‘47 
(62) 4-dr., $1,040*. 

CHEVROLET—’'51 SL Deluxe 2-dr., $1,280; 
Bel-Air, $1,810*. ‘50 SL Deluxe conv., 


$1,265; 2-dr., $1,185, $1,300. °'49 SL Spe- 
cial 4-dr., $910; club coupe, $910; conv., 


$1,080. 
CHRYSLER—’50 NY 4-dr., $1,725*, $1,575". 
49 Windsor 4-dr., $1,325*; Saratoga 


4-dr., $1,300*. 

DeSOTO—’50 Custom 4-dr., $1,340", 
560*. °48 Custom 4-dr., $870*. 
DODGE—’50 Coronet club coupe, 
‘49 Coronet club coupe, $1,125*; 


$1,- 


$1,200*. 
Way- 


farer 2-dr., $990; Meadowbrook 4-dr., 
$1,020 

FORD — '51 Custom (8) 2-dr., $1,600*; 
Custom (6) 2-dr., $1,375. °50 Custom 
(8) station wagon, $1,150; Deluxe (6) 
2-dr., $925. °'49 Deluxe (6) 2-dr., $810*; 
Custom (8) 2-dr., $950. 46 SD (8) 
4-dr., $450. 

MERCURY—’'51 4-dr., $1,825*, $1,785. °50 
4-dr., $1,425*; club coupe, $1,300. '49 
2-dr., $1,055; 4-dr., $1,120. 


27 


| OLDSMOBILE—’'50 (98) Deluxe 4i-dr., $1,- 
760*. ‘49 (98) Deluxe 4-dr., $1,225* 

PLYMOUTH—'52 Belvedere 2-dr., $2,270 

| ‘51 Cambridge club coupe, $1,450 "50 
Deluxe club coupe, $1,100. 

PONTIAC—'51 Chieftain (8) Deluxe 4-dr., 
$1,900". 

STUDEBAKER~—"5i Champion 4-dr $1,- 
250*; Starlite coupe, $1,275* ‘50 Land 


Cruiser 4-dr., $1,195". 


VALDOSTA, GA. 


‘(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of March 14.) 
(Sold 130 units out of 232 offerings.) 
BUICK —'51 Super $2,100" 
Special Riviera sedan, $1,860*; Deluxe 
sedan, $1,725. ‘49 Super sedan, 2 at 

$1,100, $1,160*; conv., $1,170. 
‘\ADILLAC—'51 (62) Coupe de Ville, 
830*. 
SHEVROLET 
980. °51 FL 
tion wagon, 


Riviera sedan, 


— 


$3, - 


ra 


‘52 SL Deluxe sedan, $1,- 
Deluxe sedan, $1,400; sta- 
$1,950; SL Special sedan, 
$1,350; SL Deluxe club coupe, $1,600*; 
sedan, $1,470, $1,500, $1,670*, $1,620*; 
%-ton pickup, $950, $1,050. '50 SL Deluxe 
sedan, $1,300, $1,125, $1,210, $1,470*, 
$1,380; FL Deluxe sedan, $1,340, $1,250, 


$1,300, °49 %-ton pickup, $600; SL De- 
luxe sedan, $985, $995, $1,000, $1,035, 
$1,005. ‘48 SM sedan, $775; FL sedan, 
$865. ‘47 SM club coupe, $750; %-ton 
pickup, $525. 

CHRYSLER—'50 Windsor Newport, 2 at 
$1,725. °49 Royal club coupe, $1,080. 
DODGE—’52 Diplomat, $2,450; Meadow- 
brook 4-dr., $2,125. ‘51 %-ton pickup, 
$915. ‘49 Wayfarer sedan, $850. ‘47 

Custom 4-dr., $750. 


FORD—’'52 Victoria, $2,500*. ’'51 Custom 
(8) sedan, $1,540, $1,500, $1,660*, $1,- 
530*; Victoria, $1,765*; station wagon, 
$1,525; %-ton pickup, $1,050. ‘50 Cus- 
tom (8) sedan, $1,245, $1,250, $1,200; 
Deluxe (8) sedan, $1,065. °49 Custom 
(S) sedan, $950, $875, $910; conv., $1,- 
030. ’48 Deluxe (8) sedan, $775, $790, 
$760. "47 SD (8) sedan, $725, $750, $580. 

FRAZER—’51 4-dr., $1,210*. 


HUDSON—’51 Hornet sedan, $1,475, §$1,- 


580. °49 Super (6) sedan, $600. 
KAISER—’51 Deluxe 4-dr., $1,200. 
MEROURY —’52 4-dr., $2,600*. ‘51 club 

coupe, $1,750, $1,825. °50 club coupe, 

$1,200. 
NASH —'51 Rambler station wagon, $1,- 


455*. 

OLDSMOBILE — ’51 Super (88) Hodiday, 
$2,450*; sedan, $2,150*. °50 (88) sedan, 
$1,460, $1,630; (98) sedan, $1,600. '49 
(76) sedan, $1,000. ‘48 (98) sedan, §$1,- 
000*. 

PACKARD—-'52 (200) sedan, $2,270. 

PLYMOUTH ’52 Concord sedan, $1,750. 
’51 Deluxe Cranbrook sedan, $1,180; Bel- 
vedere, $1,700. ‘50 Deluxe club coupe, 
$1,085, $1,330; Deluxe sedan, $1,175. '49 
Deluxe sedan, $850. 

PONTIAC—’52 Chieftain (8) sedan, §2,- 
600*. '51 Chieftain (8) sedan, $1,750, 
$2,005*. °50 Chieftain (6) sedan, $960; 
(8) Catalina, $1,700*. 

MISCELLANEOUS—'52 GMC 
up, $1,375. 


%-ton pick- 














(from the July 1906 issue of a leading automotive magazine) 
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Private Haulers 
To Hear DiSalle 


WASHINGTON. Former OPS 
Administrator Mike DiSalle, cur- 
rently campaigning as a candidate 
for U. S. Senator from Ohio, will 
address a meeting of private motor 
truck operators Apr. 3 at the Cleve- 
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land hotel, Cleveland, it was an- = 
nounced last week. Associate Editor * ‘ r —y - 
DiSalle will be guest speaker for A new promotion aid, designed to outline, “Selling Retail Advertising % vy =F oe z os 
a luncheon being held by the Na-| guide newspapers and retailers in By Plan,” is based on a presenta- ' iy" fe oot Fees = € 
tional Council of Private Motor getting top sales results from their | tion unveiled last January at Pests oA Ea LA id f s 
Truck Owners, as part of a region- | ad planning, was issued last week | NAEA’s annual convention in Chi- Lod eee ad 
al conference consisting of private|by the Bureau of Advertising, | cago. Its principal features are: im . 
truck operators from Ohio, Illinois,| American Newspaper Publishers 1. A fully illustrated sample pres- we = . , 
Indiana, Kentucky, West Virginia | Assn. entation adaptable for local use. ig ae oe oe 





and Pennsylvania. | 
Council President T. A. Drescher, 
manager of transportation for Bor-| Agsn, and sponsored by the News- | can prepare its own presentation. 
den’s farm products, said that i paper Advertising Executives 3. A list of sources for all the 
Salle is expected to discuss Senate! Agen. the project is described as | local facts and figures needed, 
Report 1039, a progress | « universally adaptable blueprint | and clear instructions on how to | byjid jet aircraft engines. Shown is the center section of the main manufacturing 
sued by Ohio Senator John Bricker for retail ad planning. obtain and use these sources. building, and work also is underway on the administration building. The plant is on 
— result of the transportation The outline is so arranged, its 4. Suggested art work which Can 4 306-acre tract between 16 and 17 Mile Roads on Van Dyke in Macomb county. 
investigation aeons Mulamaets and sponsors state, that it may be tai-| be easily duplicated and RUC ——_——_—$$—— 
ducted Oy Cae leemeeee Seceere lored readily to any retail account, . 
Foreign Commerce committee. regardless of size or type—by any | A Pioneer days, as a “sporting” writer, cover-| settled down around a bottle of 
newspaper, regardless of its circu-| Bob Beiser, the only auto editor ing baseball, football, tennis, golf | bourbon. 
lation, its market characteristics, | the Cincinnati Enquirer ever had, is and autos. ; | Bob recalls that the woman who 
He is fond of recalling those early | was to become his mother-in-law 
per this month. days of rugged individualism in the| was always a little suspicious of 
Running to almost 150 pages, the Bob got into the auto business, | auto business when auto arguments ‘the snorting gas buggies and the 
; —a . ee eo ‘ men who wrote about them. The 
Beisers have been married 34 years 
Fis now and have some lovely grand- 
bag children, but his mother-in-law is 
still a bit suspicious of those “goll- 
le darned contraptions.” 


U.S. Acts to Halt 
Job Hopping 
‘By Engineers 


WASHINGTON. Investigators 
have been sent into a dozen cities 
in a nationwide effort to curb pi- 
| rating and job-hopping in the engi- 
neering field, the Office of Salary 
| Stabilization announced last week. 

The investigators will inspect 
hiring practices of engineering 
firms in Boston, New York, Phila- 
delphia, Baltimore, Cleveland, Cin- 
| cinnati, Detroit, Chicago, St. Louis, 
Dallas, Los Angeles and San Fran- 
| cisco. 
| The Office of Salary Stabilization 
would not name the firms to be in- 
| spected but said most of them were 
|engineering contracting concerns, 
|“some of whom are hiring engi- 
| neers from industrial employers 
| and then selling back their services 
|at many times their previous earn- 
ings.” 

In addition to the field investiga- 
tions, letters have been sent to 
companies throughout the U. S. 
asking for information regarding 
their hiring rates and practices 
dating back to 1950. The findings 
will be used as a basis for regu- 
latory and enforcement action. 


Joseph D. Cooper, executive di- 
rector of the Office of Salary Stab- 
|ilization, said “according to infor- 
mation reaching us the entire de- 
fense program continues to be im- 
paired.” 

“We have received many reports 
of recruitment of engineers by con- 
tracting companies for jobs on a 
fee basis,” he added. “This applies 
particularly to recent graduates for 
whose services there is sharp com- 
petition.” 

Cooper said that preliminary 
studies indicate a serious problem 
|exists in the aircraft industry. 

“This industry,” he said, “is ex- 
panding rapidly due to defense de- 
| mands. There is a great shortage of 
|engineers in the field. Therefore, 
the tendency toward piracy and 
| job-hopping is pronounced. In fact, 
jit has been reported to us that 
|there is a competitive practice of 
| shuttling engineers by plane from 
|one area to another with a result- 
j}ant increase in their compensa- 
| tion.” 
longest service life in the business. And these are factors that mean reliable, He said reports from investiga- 


THE BENDIX-WESTINGHOUSE we > | tors in the areas visited so far say 
P economical performance on any trucking or transit job—from the roughest to |the engineering firms are proving 
COMPRESSOR—heart of the air 


|} cooperative in disclosing hiring 
brake system — performance 


2. A complete set of instructions | 


‘reated hy a ¢ ittee of the 
ian mie on how the individual newspaper’ Chrysler Makes Progress on Jet Plant— 


National Newspaper Promotion 

Structural steel rises at the site of the Chrysler jet engine plant near Detroit, where 
manufacturing and testing facilities with a floor area of 2,000,000 square feet is 
being built by Chrysler Corp. The Navy-owned plant will be operated by Dodge to 


as did most auto writers in those | built up to the flying-fist stage and 


Buchanan-Rooney (FWD) 


Buchanan-Rooney Equipment Co.,| or the extent of its promotion facili- | marking his 43rd year on that pa- 
Nashville, Tenn., has been appoint- | ties. 
ed a dealership for FWD trucks. 
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THE WORLDS MOST TRIED 
AND TRUSTED 


AIR BRAKES 


biggest 


the logical choice 


for your trucks and buses 


Why not take a tip for your brake specifications from the men who operate the 
rugged off-the-road giants. They'll tell you it takes stopping power and per- 
formance-plus to provide perfect braking control for nearly 70 tons of solid 
rock and steel, defying gravity up grade and down under the very toughest of 
operating conditions. Ask them what brakes they choose for this tremendous task 


and time after time you'll get the same answer—Bendix-Westinghouse. That's 
because these mighty brakes, built by the industry's most experienced manufacturer, 


pay off with the safest, surest, most dependable braking action and 


the most routine. That’s why, no matter what type trucks or ‘practices and rates of compensa- 
: | tion. 
proven over more miles on more buses you manufacture, you'll give your customers the most | 


Opens Own Olds Deal 

S. L. Brucks, former Los Angeles 
district manager for Oldsmobile, 
has opened a new Oldsmobile deal- 
ership on North Vermont Ave. As- 
sociated with him in the new deal- 
ership are B. B. Bishop, gener! 
manager, and Jack McAfee, ser’- 
ice manager. 


installations than any other com- in safety, as well as savings by specifying Bendix- 


pressor available! Westinghouse—the world’s most tried and trusted air brakes. 
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Slowdown in Miami 


By George S. Connell 
Staff Correspondent 

Both new and used-car business 
in Miami was somewhat slower in 
March than in February, according 
to a survey of dealers. However, 
there are indications that some of 
the tax refunds being received by 
workers whose deductions exceeded 
the levies due are finding their way 
back into the automobile market. 

One slightly dark spot for new- 
car dealers is that some used-car 
buyers, who went for new cars in 
‘47, '48 and °49, are back looking 
for second-hand transportation. 

Several dealers are convinced 
that moving new cars from here 
on out is going to depend on sales- 
manship. “A lot of salesmen are 
finally becoming convinced that 
the ‘order taker’ isn’t getting any 
commission,” one dealer declared. 

This dealer expects quotas will be 
considerably upped the last half of 
the year and dealers who have neg- 
lected their sales department are 
going to find themselves with more 
cars than they can move. 

Despite the fact that the market 


Better merchandising is also felt 
to have resulted in more used-car 
sales and more aggressive selling. 


There are today more used-car 
dealers in Toronto than ever be- 
fore, with fancier lots, brighter 


neon signs and more lighting, as | 


well as livelier salesmen. New-car 
dealers are now personally inter- 
ested in maintaining used-car 
prices. There are few wholesale 
bargains to be had from new-car 
dealers on tradeins. 

It is understood that General Mo- | 
tors of Canada has urged its new- 
car dealers to reopen or expand | 
their used-car lots in the interest | 


|}of 349. Total truck 


new cars in February, compared 
with 2,293 in the same month a 
year ago. In two months this 
year new-car sales in the county 
amounted to 2,712 units, com- 
pared with 4,632 for the corre- 
sponding period last year. 

New-truck sales also were 


year as county dealers came 
with 108 deliveries in February, 
against the February (1951) total 
sales for this 
year were 384 units as compared 
|} with 626 in the first two months 
of 1951. 


In the new-car field in February 


up 


far | 
| under the corresponding month last 


| of keeping this field for themselves, | Chevrolet got 300 sales for a total 


|a prewar 


now that car marketing is back to | of 584 for the year. Last year these 
“normal” footing. The | figures were 521 and 971 units. Ford 


| same systems used in the U.S. are|dealers delivered 183 units for a 


| 
| 


is quiet, aggressive salesmanship is | 
paying dividends, most dealers con- | instances, most New York dealers | 


tend. 
ak ak * 
Manhattan, Kans. 

New-car sales held even in Feb- 
ruary, compared with January’s 
business, in Riley county (Manhat- 
tan), Kans., according to the county | 
treasurer’s office. There were 64 
new units sold in January, and 65 | 
in February. 

Sales by makes in February 
were: Chevrolet, 14; Ford, 9; 
Studebaker, 9; Buick, 7; Plym- 
outh, 5; Dodge, 4; Pontiac, 4; 
Mercury, 3; Oldsmobile, 2; Kaiser, 
1; Chrysler, 1; DeSoto, 1, and 
Packard, 1. 

There were 315 used cars sold in 
February, compared to 259 in Jan- 
uary. In the used-truck division, 
there were 40 sold in February, 
compared to 36 in January, 1952. 

New-truck sales were just a 
shade better in February than in 
January. There were 15 new trucks 
sold in February to 13 in January. 
Sales by makes: Dodge, 4; Chevro- 
let, 3; Ford, 3; Studebaker, 2; GMC, 


2, and International, 1. — (George 
M. Hunholz.) 
Fanusite 


Used cars are moving at firmer 
prices in Toronto, and many new- 
car dealers have gone into the 
used-car field again, according to a 
survey made in the area. 

Main reason for the change is 
the possible scarcity of new cars 
later this year. The fact that credit 
restrictions have been eased some- 
what from last year allowing 18 
months instead of 12 to pay for the 
50 percent of the balance of the 
car purchase, has had some effect. 








Maid of Cotton— 


Pat Mullarkey, 1952 Maid of Cotton, 
and Dan Ashcraft, Beverley Hills (Calif.) 
Ford dealer, stand before a 
convertible which is like the one given) 


| 
| 


to be used in Canada. | 

Toronto used-car lots are not | 
offering as big reductions on new | 
cars as last year, and prices on 
recent used cars have firmed.— | 
(James Montagnes.) | 


New York 


Although there are some isolated 


agree that sales have been slow, 
and that the spring wave of buy- 
ing which has been expected has 
not really shown strong trends yet. 

That might be due in part to 
the typical ending of winter 
weather New York is experienc- 
ing, with one bad day following 
another, none of which turns the 
buyer’s mind toward summer mo- 
toring. 

Another reason for the slowdown 


|might have been the extra kick-in | 








} 


| demanded by Uncle Sam when the | é 
|107 this year; 


Ides of March rolled around. These | 
two factors combined slowed sales 
in almost every line to a standstill. 

However, there are some bright 
spots. Midtown New York experi- 
enced a slight flurry of activity 
with the return of a large contin- 
gent of the Air Force from over- 
seas. Some dealers find that they 
are having great difficulty getting 
the number of cars they would like 
to have, and a few are actually 
writing orders against future de- 
livery. 

But these instances are isolated 
for the most part. A few dealers | 





in Westchester are among the | 32. (C. L. Kern.) 

latter group, but as you come * 2 * 

down into the Bronx and New P 

York the soft spots are still Memphis 

tender. Both new-car and truck sales} 
Most deals are consummated at a_ slipped in February in Memphis 


discount, except in those few fast- 


"67 this year; 


total of 386, against last year’s 427 
for 1,009. 


Plymouth dealers turned in 142 


;}sales for February to bring their 


year’s total to 374. Last year thev 
got 259 February sales for a total 
of 463 units for the first two 
months. Buick figures were 111 


units for a total of 201, and last 


year 172 and a total of 353 units. 


Others were: Cadillac, 29 and 
53 this year, last year 41 and 81; 
Chrysler, 54 and 100 this year, 
last year 58 and 130; Crosley, 4 
and 8 this year, last year 4 and 7; 
DeSoto, 36 and 93 against 65 and 
128; Dodge, 65 and 162 this year 
to 121 and 226; Henry J, 3 and 12 
this year and 20 and 31 last year; 
Hudson, 20 and 53 this year; last, 
70 and 126. 


Kaiser, 7 and 18 this year; last, 
13 and 29; Mercury, 53 and 101 this 
year; last, 96 and 195; Nash, 43 and 
last, 59 and 195; 


Oldsmobile, 51 and 102 this year; | 


last, 83 and 169; Packard, 10 and 
25; last, 15 and 30; Pontiac, 72 and 
last, 147 and 298; 
Studebaker, 49 and 145 against 81 
and 175, and Willys. 7 and 12 this 
year, and last year, 13 and 30. 

In the new-truck field during 
February, Chevrolet sold 37 units 
and had a total of 115 units for 
the year. These two figures for 
other lines were: Dodge, 8 and 51; 
Ford, 30 and 73; GMC, 1 and 6; 
International, 21 and 85; Stude- 
baker, 1 and 4, and White, 


from the January pace. The new- 


selling low-priced models. (Ed car total for February was 754, 

Brown.) against 931 in January, while the 

. & »® new-truck figure was 146, compared | 
Columbus, O. with 179 in January. 

After starting off well, new-car New-car sales by makes in 
sales slipped slightly in the last February were: Allstate, 4; Aus- 
half of February in Franklin, tin, 2; Buick, 90; Cadillac, 10; 
county (Columbus), O. The month’s| Chevrolet, 207; Chrysler, 14; Cros- 
total wound up at 1,162 units, | ley, 1; DeSoto, 27; Dodge, 44; 


against 1,239 in January and mt | 
in February, 1951. 

The used-car market continued | 
strong, however, with a February 
total of 8,146 transactions, com- 
pared with 7,988 in January and 
6,547 in February, 1951. 

New-truck sales in February 
amounted to 174 units, versus 155 
in January and 216 in February 
of last year. Used-truck transfers 





outh, 161; Pontiac, 43; Studebaker, 
45; Willys, 12, and miscellaneous, 1. 

New-truck sales during the 
month were: Chevrolet, 43; Divco, 


British Ford, 3; Ford, 45; Henry 
J, 2; Hudson, 14; Kaiser, 1; Lin- 
coln, 4; Mercury, 41; Nash, 9; 
Oldsmobile, 26; Packard, 15; 
Plymouth, 110; Pontiac, 46; Stude- 
baker, 29, and Willys, 10. 
New-truck sales were: Chevrolet, 
43; Dodge, 14; Federal, 2; Ford, 33; 
GMC, 18; International, 22; Pontiac, 


2; Studebaker, 5; White, 2; Willys, | 


2, and miscellaneous, 3..— (Lorena 


numbered 503, against 551 in | Apbott.) 

January and 439 in February, | - . we & 

1951. 

New-car sales by makes in Feb- | Akron 

ruary were: Austin, 3; Buick, 89;;| New-car sales in Summit county 
Cadillac, 25; Chevrolet, 257; Chrys-| (Akron) skidded to 285 units in 
ler, 50; Crosley, 1; DeSoto, 33;|the week ended March 15, com- 
Dodge, 92; Ford, 121; Henry J, 8;| pared with 322 in the preceding 
Hudson, 19; Jaguar, 1; Kaiser, 11;|) week and 462 in the same 1951 
| Lincoln, 6; Mercury, 48; Nash, 37; | week. 

Oldsmobile, 79; Packard, 20; Plym-| [sed-car sales also softened | 


| slightly with 582 transactions re- | 
|}corded during the week, 


against 
614 in the week and 606 


in the same 1951 period. 


previous 


|2; Dodge, 21; Ford, 46; GMC, 19; ae ens 
Incernational, 10; Mack, 5; Nash, 7 

|1; Reo, 4; Studebaker, 3; White, 12, Pittsburgh 

and Willys, 8.—(Bert D. Strang.) There was a “slight gain” in 


1952 Ford | 


Indianapolis 
New-car sales in Marion county 
(Indianapolis), floundered in a soft 
|market during February with the | 


new-car registrations in Pittsburgh 
during the week ended March 15, 


the University of Pittsburgh re- 
ports. 
The increase helped push the 


10 and | 


29 











Merchandising 


Memos to Dealers 





By Bob Finlay 








APPENED to be 


Bob Thompson, 
on the 


prepared by 
sales psychologist, 


Adcraft Club of Detroit by Earl | 


sel. 


sales, Bob tells the story of Harry 
Reichenback, one of the early bal- 
lyhoo artists. 


Reichenback revived a dying 
restaurant by placing in the win- 
dow of the restaurant a bowl of 
water. A hidden fan blew ripples 
on the water. A sign near the 
bowl said: 

“The Only Living Brazilian In- 
visible Fish.” 

For some reason or other, crowds 
were attracted by the nonexistent 
fish and wandered in to eat. 

+ * 


* 

Follow-Through 
N2 INVIDIOUS comparison is in- 
tended, but the burden of New- 
som’s talk was to the effect that 
| if the people didn’t get a good meal 
|} at a reasonable price they wouldn’t 

| return, fish or no fish. 

Newsom's point is that public re- 
|lations should not 





And by public, Newsom, who is 

public-relations counsel to Ford 
and several other important busi- 
nesses, does not mean a statisti- 
cal average. 
When he refers to public rela- 
{tions in the public interest, he has 
his eve on the all-important indi- 
vidual who should have freedom 
and opportunity to develop along 
his individual path. 

Often, says Newsom, when we 
speak of “educating people to the 
facts of the case,” what we mean 
is that we are pleading our self- 
interest and we shouldn’t be sur- 
prised if our efforts fail and we 
are recognized as what we are 
| self-seekers. 


ns of fooling the public. 
| 
| 





* * * 


In Their Interest 


ae of people have 


be—although | 
| some practice it as such—the busi- 


running| the statistical average 
through the new sales manual|ing the individual in name of the 

the | welfare of the 
same | 
day that I heard a talk, at the! victims all the time. 


In mentioning showmanship va | Mite 





| grams,” 


at tyranniz- 


millions. 

the millions were the 
Nor is it far- 
such tendencies in 


Of course, 


fetched to note 


Newsom, the public relations coun-/| government in our country. 


* 


kewatelie 

ETURNING to Thompson's man- 

ual, it is a compilation of ma- 
| terial he has used in training sales- 
men, including closing techniques, 
ideas on handling different types 
of men and women, psychology and 
inspirational material. 

For instance, Thompson says this 
of the suspicious buyer: 

He is on the defensive. His 
sense of inferiority tells him that 
he does not appear to his best 
advantage. 

Use a positive approach. Build 


* 


|up encouragement within him. Be 


persistent and pleasant. Sell your- 
self to him. Tact will forestall 
many of his arguments. After vou 
have impressed him as a kindly, 
honest, tactful person, you can be- 
gin to sell your product or your 
ideas. But let your own personality 


|smooth the path for your sales 


een. 


Packard Starts 
Dealer Parleys 


In 15 Areas 


DETROIT.—tThe first of a series 
of 15 nationwide meetings between 
Packard dealers, zone managers 
and sales and advertising officials 
of the company was held in New 
York last Monday. C. E. Briggs, 
general sales manager, headed the 
factory delegation. 

“These field meetings will help 
‘home office’ executives to more 
fully understand dealer problems, 
and will in turn give our retail 
outlets a better insight into Pack- 
ard’s sales and advertising pro- 
Briggs said. 

When the month-long schedule is 


the | completed, more than 4,500 dealers 


idea that they have something | and zone men will have attended 


to say about the 
political conditions under 
they live, Newsom pointed out. 
If business 


economic and | the 
which | office cities, 


is to talk to them, | were 
he said, business must remember | and Cincinnati, 


meetings to be held in zone 
it was estimated. In 
addition to New York, sessions 
held in Atlanta, March 26, 
March 28, and will 


that these millions will be inter- | be held in Detroit Apr. 2; Chicago, 
|ested in terms of their own inter- | | Apr. 4; Los Angeles, Apr. 8; San 


ests. 
| Newsom was talking to public- | 
| relations and advertising men. 
Interpolated to the dealer, 
|might go something like this: 
You can attract more custom- 
ers to your business by public 
relations and hold them if you 
provide a product or a service 
which is good at a price which 
is reasonable and in a manner 
which is geared to the individual 
| customer’s interest. 


If you are kidding the customers, | 


| you are kidding yourself, too. 
| I like that business about the | 
| individual as an individual. 





Pictured is Ralph E. Rockenfield, 


it St. 


|tor of advertising and public 


| 


| Francisco, Apr. 9; Pittsburgh, Apr. 
15; Washington, Apr. 16; Minneap- 
olis, Apr. 7; Kansas City, Apr. 9; 
Louis, Apr. 10, and Dallas, 
Apr. 14. 

Syracuse and Boston dates were 
also planned. 

In addition to Briggs, Packard 
officials on the field teams are Roy 
Abernathy, assistant general sales 
manager; H. W. Hitchcock, direc- 
rela- 
sales pro- 
E. Fenn, west- 
gE. d. 
sales 


tions; C. D. Thomas, 
motion manager; L. 
ern division sales manager; 
Platfoot, eastern division 


Hitler | manager, and F. W. Adams, adver- 
| and Stalin represent the experts at! tising manager. 





How Dealer Starts TV Show— 


inc., Greater Cincinnati's newest Nash dealership, 





to Miss Mullarkey by the Memphis Ford | total off almost 50 percent in com- | 


Dealers Assn. when she won the title. The | parison with the same month last 
etting is a French village created by 20th year. 


Century Fox, Franchised dealers sold 1,242 


school’s index of business activity 
for the area to 191.3, compared 
with 187.6 in the previous week 
| and 184.6 in the same 1951 interval. 
‘ 


which sponsors an hour-long evening wrestling show every Wednesday. At the start 
of the program, R. E. Rockenfield, president, makes a walk-around presentation of 
new models, as well as outlining the service and parts facilities in the dealership. 
| Rockenfield reports that the show is a success. 
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NOTE TO ADVERTISERS: 
PEOPLE WANT WHAT QUICK’S GOT AND QUICK’S GOT WHAT YOU WA.N 





@ Circulation, 1,227,000 weekly @ Proved advertising pulling power 


(fourth quarter 1951, average) @ Lowest cost per page per thousand ($1.72) 


@ Cover-to-cover readership of all major weekly magazines 
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Based on Publishers’ 
Statements to A.B.C. for June 30 and 
December 31, 1950 and 1951 


QUICK’S 
ADVERTISING 
IS GROWING FAST 


In 1951, Quick’s first 

full advertising year, 

67 advertisers placed 

358 pages in Quick. 

For the first quarter in 1952, 
Quick is up 25 pages — 
40% — over the same 








period of last year. 


GARDNER COWLES, Editor 
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Morse-Batchelder Wins 


Manchester (N. H.) Trophy D eC2a | er D Oo , n g S 


Morse-Batchelder, Inc. (Stude- 
baker), 932 Beech St., Manches- 
ter, N. H., has been announced Oregon's department of finance |was $80,547 by Loeper Chevrolet 
i bn bile D ee = hee aie and administration announced in | Co., Baker. 

Automobile Dealers Assn. plaque el : , nats a 

for having the best showroom Salem that the Hilton Chevrolet 
display during the Washington- | Co. The Dalles, Ore. has been | ‘ > <tgt — eT 
ton’s birthday “open house” pro- | awarded a contract for $79,716 a Mario Roy Perse r? - 
sage held by leading dealers in | provide 53 automobiles for state pd ays Bone i a ‘iar 
the city. *xec e con e 7 

The trophy, which must be won use. | Hampshire Kefauver-for-President 
twice for permanent possession, Six firms submitted bids on the | Club. 
} <a awarded te a lyde Garfield, contract, the state said, adding that 
Inc. (Ford), in 1951, the first year a oe 6 low bi of OSE was 
that it was offered as an incen- | the second low bid of $80, as 








+ 


Vagge Likes Estes 


* + 


$150,000 Fire Loss 


tive to “dress up” showrooms for | turned in by A. A. Anderson of Mc- Fire in the John Dixon Motor 
| Minnville, while the third low bid 


|Sales plant in Bowling Green, O., 
| caused a loss estimated at $150,000 


* * * 


the annual event. 








Mental Hygiene Citation 


there is a HERMAN BO DY Ernest Burwell, head of the Spar- 


designed for your Customers’ Specific Needs! tanburg (S. C.) Chevrolet dealer- 
ship, has been named an honorary 
member of the board of trustees of 
the Spartanburg mental hygiene 
clinic. The honor was. bestowed 
upon Burwell for his activities in 
the promotion of mental health 
service and financial contributions 
to the clinic. 





. 





= } \ Packard Dealer Lauds 

“bags s WN { |Woman Parts Manager 
wr, Kontti | Ma F. Riggs, parts manager for 
HERMAN REFRIGERATED RETAIL MILK DELIVERY BODIES | (the Packard dealership at Mon- 


|rovia, Calif., says that she “grew 


1) COLDAIRE Drive-On-The-Road Refrigeration | up with automo- 
" ... SELF REFRIGERATED. ~ biles.” 

# Clifford T. Nutt, 
head of the deal- 
ership, says that 
Mrs. Riggs is the 
best parts man- 
ager he ever had, 
that she “knows 
every single part | 
of a Packard and} 
many other cars, 






Maintains a product temperature of 40 Available as a package 
No engineering to do with the customer 


© RIGHTLOADER Sygin.tsicisercticn for 


Maintains a continuous product temperature of 40° 24 hours a day. 
Especially designed for dairies who want to LOAD TODAY FOR TO- 
MORROW. Available as a package. No engineering to do with the 
customer. WRITE, WIRE, OR PHONE COLLECT 

keeps her records | 


HERMAN BODY COMPANY sr. outs 10, mo. 
Pamamee naa oe = Mrs. Riggs expertly and sees 


eg So fe ann : —|that her department shines with 
cleanliness.” 
























se * 


Yeggs Visit McWilliams 

Burglars forced their way into! 
the Mead McWilliams Co., Pawnee, | 
Ill., and stole $226.40 in cash, ac- 


cording to deputy sheriffs. 


* * * 


. $100,000 Fire 
Six late model automobiles were | 
destroyed in a $100,000 fire which | 
. a swept through H. G. Short & Co., | 


|dealership in Bellefontaine, O. 
* x * 








Leads Councilmanic Race 

Alex Chesser, Green Cove Springs 
(Fla.) auto dealer, led a field of 
four men in the recent municipal | 
election for a seat on the city| 
council. 





+ * * 


DeSoto Service Managers 
Elect Officers in L. A. 


The DeSoto-Plymouth Service and 
|Parts Managers Assn. of the Los 
Angeles area has elected Ed Nath- 
an, of Murphy Motors, Culver City, 
as president. He succeeds L. S.| 
Judd of Harold Hughes, Inc., Santa 
Monica. 


Also elected were Walter McMul- | 
len, San Fernando, vice-president, | 
and Gene Caughey, Los Angeles, 


| secretary-treasurer, 


CARLIFE GUARANTY “72” ny 


J s H. O’Boyle, i - 
‘ ‘ Donald & O'Boyle’Chevrolet-Olds- 
Is The Profit Making Plan That mobile dealership in Monrovia, 


Calif., is one of six candidates for 


| two city council posts to be decided 
ACCUMULATES CASH FOR YOU .i."!er%0" 550% 
is a former council member. 


* * * 


i Heiser Honored on 35 Years 
and Nobody But You! Of Service as Ford Dealer 


Ford Motor Co. offered con- 


MAIL THIS COUPON TODAY FOR FREE INFORMATION § 2£ratulations and a bouquet of 


flowers to Walter M. Heiser, of 





a ae pt ee ee ee es ee ae ec ‘1, Heiser Motor Co., Milwaukee, for 
| 
| The Carlife Guaranty Co. Phone Diamond 1-2388 | 35 years of service as a Ford 
16501 Wyoming, Detroit 21, Michigan dealer. 
’ , ° saiieane The flowers were presented to 
| RUSH us more information concerning CARLIFE GUARANTY “72 9 tah ’ ae 
| without cost or obligation. Show us what other dealers are | tee A Ww oi Johnson, assis- 
prarn | tant ord sales _manager and 
| ; | Walter Mizia, field manager, 
Name of Dealership. . | both of Rockford, Tl. 
i] a - * 
Nome....... y ° ° Y 
— || Schlesinger Aids Red Cross 
j Make of Car. || Al Schlesinger, head of S. and C. 
ee || Motors (Ford), Oakland and San 
| dress || Francisco, is vice-chairman of the | 
! a ee a re oS a eee 3-31-52 || annual San Francisco Red Cross 
ae ee ea a Gs 


















Rugs out Front where 
Customers See and 
Buy them... 


New Kar-Rug 
Assortments for Fast 
Turnover . . . Profits 
Unlimited 


Nationally Advertised 
to Pre-sell Customers 
on Kar-Rugs 


6 Colors 


aT 


— 











\A>” THE WOOSTER RUBBER CO. eS) 
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WOOSTER, OHIO 





Now You Can Use Bemis BURLAP 
In Seat Cushions Again! 


Mis a 
Vaya 


Compan’ # 





Burlap prices are substantially 
lower and supplies are plentiful. 
You can again have seat cushions 
the way you... and your custo- 
mers ... want them. 


Detroit * Brooklyn * Chicago ¢ Indianapolis 
New Orleans « Boston * New York « St. Louis 
Also offices in Other Principal Cities 
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Lawsuits Affecting Dealers . . . 





Court Decisions 


series 


the 


(This is the third in a 
eritten for auto dealers on 
ederal income tax./ 

By Leo T. Parker 

Attorney at Law j 

\N IMPORTANT point of law is | 
that a Federal court held that 

if a dealer has his home and busi- 
ness in one city and has branch 
offices or another business in a 
different city, he can deduct travel- 
ing, hotel and meal expenses when 
attending to his business in the 
latter city. See Sherman v. Com- 


missioner of Internal Revenue, 16 
T. © No. &. 
This is so although the courts 


consistently hold that if a dealer 
lives in one city and has his busi- 
ness in another city he will not 
be allowed deductions for traveling 
expenses, hotel and meals while 
going to and from his business 
away from his home. 

Do not overlook these lawful de- 
ductions, as follows: Every salaried 
employe, independent contractor, 
official of a corporation, and all 
other individuals may deduct from 
their gross annual salary or other 
gross income: 

Taxes paid to the state, such 
as ordinary taxes on your home; 
cigaret taxes; income taxes paid 
to your state; taxes on your fur- 
niture, personal property, chat- 
tels, etc.; taxes paid on any and 
all land, vacant lots, and other 

real estate; automobile and other 


Trucks Rolling 
Into Pa. After 
Load Protest 


PITTSBURGH. — Hundreds of 
truckers, who staged a strike on 
the borders of Pennsylvania and | 
refused to enter the state in pro- 
test of the 45,000-pound' gross 
weight law, resumed operations | 
after Ohio’s governor ordered out 
the state highway patrol. 

The truckers had voted to strike 
until Pennsylvania raised the load 
limit they could carry to 60,000. 
About 500 trucks jammed the high- 
ways near the Pennsylvania border | 
at Conneaut, O., and others at Rip- 
ley, N. Y. 

However, it was reported that all 
truck blockades had been broken, 
and most trucking lines were op- 
erating at near-normal rate. 

Ohio’s Gov. Frank J. Lausche, 
who called the situation “anarchy,” 
reportedly sent a letter to the 
United Truckers Assn. at Somerset, 
Pa., with the warning that he would 
prosecute if the stoppages con- 
tinued. 

Laird Bruner, the trucking asso- 
ciation’s business agent, said the 
“independent drivers could not 
make an adequate living under the 
45,000-pound weight limit law.” 

A law increasing the weight lim- 
it was passed by the Pennsylvania 
legislature recently but vetoed by 
Gov. John S. Fine. 








Fournia, Rubin Break Up 
Ogdensburg Partnership 
Announcement has been made of 
the dissolution of the firm former- 
ly known as Fournia and Rubin) 
Motor Sales, Inc., operator of the 
Cadillac-Oldsmobile dealership in 
Ogdensburg, N. Y. According to an 
agreement, Rubin, who was a small 
shareholder in the corporation, re- 
ceived payment for his share in the 
business and Fournia retained title. | 


~ ADVERTISEMENT 





Especially for dealers whose | 
expenses are eating up profit 


ts ih 








license fees; taxes paid to your 
state on gasoline and _ similar 
products. Also, all individuals can 
deduct interest paid on mort- 
gages on their homes, as well as 
other personal loans, 


You cannot deduct any taxes paid 


to the United 
These non-deductible taxes include 
United States taxes paid on theater 
tickets, telephones, furs, cosmetics, 


transportation, jewelry, social se- 
curity and other federal excise 
taxes. 

* * * 


Court Quirks 

ND keep this important fact in 
“4% mind: The government includes 
with each yearly income tax blank 
forms mailed to all taxpayers a 
pamphlet entitled “How to Prepare 
Your United States Income Tax 
Return.” 

Nevertheless, the Federal courts 
do not always render decisions 
favorable to taxpayers who fol- 
low the directions in this pam- 
phlet when filing their income tax 


Avoid Dealer 
Service Complaints 
On Your 
Auto Radios 





“TALK To 


Bendix 


MOST TRUSTED NAME IN 


Radio 








States government. | 





Devine Speaks at GM Club in L. A.— 


Joe Steele, los Angeles zone manager for Chevrolet, and president of the General | 
Motors Club there, chats with Andy Devine, actor and guest speaker at a meeting 
of the GM club. Devine is active in Soapbox Derby work. At left is Don House, Los 
Angeles Pontiac zone manager. 


returns. See Waters, 12 T. C. 414. 
In this case the court said that 


if no court citations were given to 


verify statements or explanations 
in the pamphlet, no court is bound 
or obligated to render a verdict in 
favor of the taxpayer who followed 
the instructions. 

Also, see Emerson, 14 T. C. 1151. 


This court held a taxpayer liable | 
in heavy penalties, interest charges | 


and also criminally liable for his 














ill-prepared and incorrect income 
tax return, although the testimony 
clearly proved that he paid an 
agent in the Internal Revenue de- 
partment to prepare and formulate 
his income tax return. 

Quite obviously, therefore, tax- 
payers who want to avoid diffi- 
culties with the 
department must file their income 
tax returns in strict accordance 
with past Federal court decisions. 


"Here's another dealer com-— 
plaining that he can't get 
parts to service our car 
radios." 


"That does it! Let's 


talk to Bendix. They have 
a nationwide set-up on parts 
that guarantees availability 


anywhere." 


Internal Revenue | 


+ r 33 
Scrap Collection 
Of GM Reported 
At 49,799 Tons 

DETROIT With = 9,887,895 
pounds reported during the past 
month, General Motors plants, 


dealers and suppliers have collected 


a total of 111,550,636 pounds, or 
more than 49,799 gross tons of non- 
production scrap metal since July 1. 

The total tonnage, it was pointed 
j}out, is the weight equivalent of 
about 2,231 light tanks. 

Non-production scrap, it was add- 
ed, is in addition to production 
scrap which is regularly returned 
to the mills. 


British Vehicle Sales 
Off Sharply in Canada 


OTTAWA.—Sales of British-made 
motor vehicles in Canada dropped 
in January to 1,430 units compared 
with 5,157 units a year earlier in 
this period, the Canadian govern- 
ment reports. 

Passenger cars numbered 1,234 
|units against 3,731 last year, and 
| 196 trucks and buses against 426 a 
| year earlier, the report said. 























When a car owner can’t tune in his favorite broadcast because 


the radio’s crippled, somebody’s going to catch a little wrath. 
The dealer gets it first and he doesn’t waste any time passing it 
‘along to the factory. 


The best way to get out of a mess like this is to do business with 
Bendix. It’s seldom that a Bendix* Radio needs service but, 
when it does, there are 81 Bendix Authorized Parts Distributors 
strategically located from coast-to-coast. These distributors all 
carry a stock inventory for each receiver in their area. 


The repairman’s job is made easier, too. Every distributor has 
a supply of Service Data Sheets on Bendix radios. He'll be glad 


to furnish them free of charge to anyone requesting them. 


BENDIX RADIO DIVISION of 


With an organization like Bendix behind your dealers, com- 
plaints about unavailability of parts will be a thing of the past. 
Bendix has many other advantages to offer you. . . 


Get the complete story from our Detroit office. 
261 McDougall, Detroit 7, Mich. « Phone: LOrain 8-1419 and 8-1313 


BALTIMORE 4, MARYLAND 
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Against Outside Union .. . 





AUTOMOTIVE NEWS, 


Multi-Dealer Pact 
Backed by NERB 


(Continued from Page 1) 


argue against unions. An NLRB 
examiner recently “threw the 

book” at Goode Motor Co. 

(Dodge-Plymouth), Bristol, Tenn., 

for allegedly going too far in urg- 
ing the employes to vote against 
an IAM-AFL bid for representa- 
tion. 

Trial Examiner Albert P. Wheat- 
ley recommended that Goode Motor 
“cease and desist from discourag- 
ing membership in IAM Lodge 76; 
from promising rewards in return 
for relinquishment of membership 
in or activity on behalf of the un- 
ion; from threatening economic re- 
prisals because of membership in 
the union; or from in any other 
manner interferring with, restrain- 
ing, or coercing employes in their 
self-organizational rights.” 

= ° * 


EALER involved in the Cleve- 
land case was Al Laman Mo- 
tors, Inc., which is a member of a 
35-dealer group maintaining a con- 
tract with the IAM. R. Earl Bur- 
rows, secretary-manager of the 
Cleveland Automobile Dealers Assn., 
represents this group in its labor 
negotiations. 
The petitioning union 


Federal-Mogul Offers Line 


Throughout Canada 

DETROIT.—Bower roller _ bear- 
ings for replacement applications 
are now available coast-to-coast in 
Canada through the facilities of 
Federal-Mogul Service, Ltd., it is 
announced. 

Stocks have been established at 
the four Federal-Mogul branches 
in Toronto, Montreal, Calgary and 
Winnipeg to service wholesalers 
supplying local trade requirements. 


in the 








NLRB case was the UAW-AFL, | 
which had represented mechanics 
in a separate body shop operated | 
by Laman Motors until last Sep- 
tember. The dealership then ab- 
sorbed the body shop into its own 
operation and dissolved the cor-| 
porate status of the shop. 

The UAW-AFL held that it 
should be allowed to continue to 
represent the body repairmen, all 
of whom were retained by La- 
man. The dealer and the IAM, 
which intervened in the proceed- 
ings on Laman’s behalf, stood 
by the obligations of the group 
contract. 

“We find,” the NLRB panel stat- | 
ed, “that the employes sought by | 
the petitioner (the UAW-AFL), | 
having become an integral part of | 
the employer’s working force, are | 
an unseverable part of a multi-| 
employer unit.” 

* 


+ * 
N THE Timken-Detroit case, the | 
NLRB panel majority censured 

the employer for “concealing its 

part in preparing and distributing 
the Raymus letter.” Jack Raymus 
is the clerk whose anti-union letter 
was distributed by Timken-Detroit 
to its employes in unmarked em- 
velopes, a day after the company 
sent its own views on company sta- 
tionary to the same recipients. 
“The employer created the mis- 
leading impression,” the majority 
stated, “that what was actually 
company anti-union activity was 
merely unaided and spontaneous 
employe sentiment. This impaired 
the free and informed atmosphere 
requisite to an untrammeled ex- 
pression of choice by its employes.” 
Dissenting from the panel ma- 
jority, NLRB Member Abe Mur- 











Driving safety requires clear rear vision. 
Speaker Mirrors not only fulfill this serv- 
ice demand, but over and above this they 
are attractive additions to any car . . 
streamlined in complete harmony with the 
beautiful lines of today’s finest cars, em- 
bodying superb styling, quality and crafts- 
manship. 

Features include: 
lustre finish .. . 


Fine, lifetime high- 
non-glare or polarized 


Speaker = MIRRORS 





SNAPS SCREW 
Fastens fast . 

5 — to install. 

Patented 





lass . . . widest range of adjustment . . . | 
riction spring ball socket stays put (can- | 
not shake loose) . . . heavy-gauge mirror | 
head prevents buckling and assures life- | 
time service .. . 7 on either left or | 
right side . . . theft- + no screws | 
showing (concealed peaker Snap-Screw) | 
+ permanent body installation. 


SPEAKER PRODUCTS ARE DISTRIBUTED THROUGH LEADING AUTOMOTIVE 


WHOLESALERS. 


Other SPEAKER PRODUCTS: 


Passenger Car Mirrors, Truck and 
Bus Mirrors, Self- Canceling Passen- 
ger Car and Truck Directional Sig- 
nals, Back-up Lights, Slow Lights, 
Truck Lights, Hand Brake Signal 
Lights, atch Patches, Vulcanizers, 
Tire Repairs. 





GOT IT? GET THEM FROM YOUR JOBBER! 


MARCH 31, 108 





Hudson Dealer Meeting in Detroit— 


Detroit zone Hudson dealers heard C. A. J. Hadley, Hudson sales manager, tell of 
new developments in sales presentation at one of the coast-to-coast meetings now 
being conducted for Hudson dealers by factory officials. The discussions also covered 
new visual sales aids now available to dealers and detailed methods of demonstrating 
Hudson advantages to sales prospects. Other Hudson officials conducting dealer meet- 
ings simultaneously in other cities are N. K. VanDerzee, sales vice-president; George 
R. Browder, director of advertising and merchandising, and Herbert C. Levis, used-car 


| manager. 





Leonard, state police commission- 
er, called for a grand jury inquiry 
| into Communist activities in Mich- 
igan, 

Officers of Ford Rouge Local 
600, now under a UAW Internation- 
al supervisory board because of 
Communist influence in the local, 
launched an appeal to workers 
seeking termination of the board of 
administration. 


Carl Stellato, Local 600 presi- 
dent who admitted “playing ball” 
with the Communists, said UAW 
President Walter P. Reuther was 
using Soviet tactics in seizing 
control of the big local, 

Stellato and his slate of officers 
plan to run for reelection at the 
Local 600 elections this spring. 

Reuther reportedly is endeavor- 
ing to build up a strong right-wing 
slate of opposition to Stellato, lest 
reelection of the incumbents dam- 


dock contended that the Raymus | 
letter was within the free-speech | 

rights given employers by the 
Taft-Hartley law. 

“Had the employer openly sent 
a campaign letter to its employes 
attacking the petitioner (UAW- 
CIO), and enclosing a copy of the 
Raymus letter with comment that 
was an expression of employe sen- 
timent which the employer desired 
all employes to know, no fault 
could have been found with this 
electioneering technique .. . I do 
not regard the employer’s conduct, 
looked at in the worst possible 
light, as more than a trivial dere- 
liction.” 

The Raymus letter, among other 
things, asked employes: “Do you 
expect the company to continue 
their many acts of kindness if we 
turn them over to the power of a 
union?” 


| 


NADA Truck Uni 
| 
of Dealer Aids 


‘Maps Program 


WASHINGTON.—NADA’s Tru :k 


| committee, meeting here last we k, 


|mapped out a program to 





co\.er 
the remainder of the present ye ir, 
according to R. S. Abbott, of Al: x- 
andria, La., chairman. 

Abbott said that dealers who sell 
and service motor trucks “will find 
the program beneficial in great ce- 
gree.” Expansion of committee ai 
to dealers in making overall im- 
provements in the selling and serv- 
icing of trucks was approved by 
the committee, Abbott stated. 

“Motor Truck Dealer Aids,” the 
committee’s special bulletin to deal- 
ers is to be issued quarterly, ac- 
cording to plans agreed upon dur- 
ing the meeting, Abbott said. These 
aids, he added, will be directed to- 
ward improving dealer relations 
with both his factory and his cus- 
tomer. 

Members of the truck commit- 
tee are: H. A. Marks, Wilmington, 
N. C.; R. J. Ross, Fort Smith, 
Ark.; R. J. Soulen, East Hartford, 
Conn., and Hal L. Smith, Atlanta. 

Donald C. Barnhart, assistant 
managing director of NADA, is 
secretary of the committee. Alfred 
W. Kahl, of Des Moines, is the 
ATAM representative on the group. 


an 





Lawton President 
Of Boston Assn. 


BOSTON.—The Boston Automo- 
bile Dealers Assn. elected Otto A. 
Lawton as president; Albion Dan- 
forth, vice-president, and Charles 








yas age Reuther’s prestige as UAW]|N. Kane, secretary, at its annual 
7 Goode Motor report, repri-| president. . 1“ auton here. “see 
manding the dealer for alleged- 
ly using coercive methods to block a 
unionization, is a 14-page document |]/ _ ser : : 


prepared by the NLRB trial ex-|]! 
aminer. Goode was found guilty of 
firing an employe for union activ- 
ity, and the examiner recommend- 


WANTED 





ed that the dealership reinstate 
this worker with back pay. 

Meanwhile, the industrial labor | 
front was throbbing with the re- 
newed steel wage stalemate and/|]| 
Communist investigations at Flint|]| 
and Detroit. 

Steel economics became a top- 
level issue last week when Eco- 
nomic Stabilizer Wilson sharply re- 
pudiated the recommendations of a ||| 
Wage Stabilization Board panel. |] 
This panel, to the plaudits of Philip | || 
Murray’s CIO Steelworkers union, | || 
not only had advocated a gross | 
30-cent-an-hour settlement package 
but also strayed afield from wages |]}| 
to urge adoption of steel-mill union 


Old-line, major 


shops. 
Wilson, former president of | sell dealers. 
General Electric, was deluged | ence and salary requirements. 


with loud protests from the steel 
industry and made a quick week- 
end trip to President Truman’s 
vacation refuge in Key West, | 
Fla, } 





Business Management Manager 


automobile manufacturer 
opening at the factory for an experienced man to 
direct dealer accounting and to develop business 
management programs for dealers. 
have a thorough background in dealer accounting, 
and the proper type of personality to work with and 
Write giving full details of your experi- 


Automotive News, Detroit 26, Mich. 


has an 


This man must 


Address Box AN-222, 











Apparently with the President’s | 





sanction, Wilson rebuffed the WSB 
findings and promised to frame a 
new settlement proposal. This met 
with bitter reproach from Murray, 
who refused to confer with the 
stabilizer—and there the situation 
was standing at week’s end. The 
steel union has postponed its strike 
deadline until Apr. 4, pending any 
new peace-making developments. 
* *~ * 


IN 


cio an's attorney - general 
and state police resumed their 
closed investigation Wednesday | 
into charges of Communist domina- | 
tion of Flint Buick Local 599. Don | 








AUTOMOTIVE RESTFOAM SALES - 


THE EXTRA-COMFORT SEAT CUSHIONING 
THE NATION’S LEADING CARS 


GEORGE P. HOOPER 


1914 FISHER BLDG 


DETROIT 2, MICH 





Likes U.C. Outlook Best 


ELMIRA, N. Y¥.—George P. 
Armstrong (DeSoto - Plymouth) 
has announced that he has given 
up his new-car franchise be- 
cause of ill health, but will con- 
tinue selling used cars and op- 
erating a service station. 

When offering his new-car | 
building for lease, Armstrong | 
said “new-car prices are very 
high, while used-car prices are 
controlled at fair values and are 
depreciated quarterly. It is my 
opinion that this market will 
more nearly meet the needs and 
pockets of the motoring public 
during these times.” 


Dealer Quits Franchise; | 

















“* PAK-JAK.. . ssn 


with Detachable 
Adaptors— 
Complete . . 
This Revolutionary a Tool Has Many Other Uses fr 


IDEAL 


A MUST for Efficient Automotive Service . . . 
Pays for Itself... Write for Literature Tode« 


TOW BAR SALES COMPANY 


40 South Clinton St. 





for AUTO AND TRUC< 
TRANSMISSIONS ard 


Only $49.95 


SERVICE CALLS on Late Model Lo + 
Fender Autos, INSTALLING MOTOR SU*- 
PORTS, BODY & FENDER WORK, e’:. 


Chicago 6, Illine 
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1t Least for Some New-Car Lines .. . 





It’s Not Spring on Sales Floor 


(Continued from Page 1) 


tne total missed the million-unit 
vel by a wide margin. 

Not since the first quarter of 
1949 had new-car registrations 
slid below 1,000,000 units for any 
three-month period of the year. 
March new-car volume this year 

apparently was close to that of 





Hudson Buyers to Get 


$5 Overcharge Rebates 


BALTIMORE.—A total of 298 
persons who purchased automo- 
biles in Baltimore during 1951 
are to get refunds as the result 
of alleged overcharges, OPS said 
last week. 

It is the second such settle- 
ment with an individual dealer 
since the OPS filed suit for a 
total of $70,000 in treble damages 
against two other Baltimore 
dealers earlier this month. These 
suits are currently pending in 
federal court. 

In the latest settlement, OPS 
officials stated 298 persons who 
bought new Hudsons from a 
Baltimore dealer between March 
2 and Oct. 15, 1951, will receive 
refunds of $5 each. 





January and February, judging by | 


early reports from various areas. 
* * * 


| AD weather and high prices 
| have been roundly condemned 
as responsible for some of the low 
volume, but the most enduring 
complaint by dealers has _ been 
against current credit restrictions. 

Whatever the reasons, it is evi- 
dent that sales have been dragging 
along at levels about 36 percent be- 
low the year-ago figures. 

In some cases, the decline is 
considerably more than _ that. 
Akron, for instance, reported 607 
new-car sales in the first two 
weeks of March. The total was 42 
percent under the year-ago fig- 
ures for the city. 

Even in areas where weather is 
supposed to be less of a factor, the 
market has been slack. Miami deal- 
ers reported business slower in 
March than in February. Cars are 
being moved, they said, but it takes 
aggressive salesmanship to do the 
job. 

= a * 

EW YORK dealers also com- 

plained of slow business, with 
no sign of any spring pickup in 

evidence yet, The same thing was 
true of Detroit. 

On the brighter side were re- 
ports from Cleveland and Mil- 





waukee of improvement in new- 





Talk of Car Price Cuts 
Returns to Industry 


(Continued from Page 2) 


Studebaker have a price “pad” 
left on all makes in their 1952 
lines, while certain models were 
kept below permitted ceilings by 
Chrysler Corp., GM and Willys. 

GM accounted for the last pre- 
controls price reduction on new 
cars. GM’s reductions were an- 
nounced simultaneously with a cost- 
of-living pay decline on March 1, 
1950. Other makers had trimmed 
prices on cars and many equipment 
items in connection with 1950-mod- 
el introductions, 

Korea ushered in the Defense 
Production Act and the OPS, which 
in December, 1950, tried to halt a 
round of price boosts on 1951 mod- 


els by cancelling Big Three in- 
creases in a dramatic rollback 
move. 


OPS partially gave up the battle 


against swelling costs by March, | 2 


1951. Auto makers were allowed an 

industrywide boost of 3% percent 

—the increase which inflammed 

dealers because of the withholding 

by OPS of historic discounts per- 

centages on the increase amounts. 
* ~ 


| pm neng three of post-Korean|1 


price advances came last Sep- 
tember when OPS revised CPR 1 
to allow factories cost recognition 
up to March 15, 1951. Then, on 
Nov. 1, retail prices spurted anew 
with the effectuation of the 10 
percent excise tax on new cars. 
Finally, OPS wrote the Capehart 





Correction 
MIAMI. — AvtTomotive News re- 
grets a typographical error in a 
photograph caption which appeared 
in the March 17 issue. The caption 
said Sam Ruby was a co-owner of 





Thiel Chevrolet, whose new Miami | 


building was pictured. The part- | to all 1952 models, including those 


ners in the firm are R. E. Thiel and | 
Sam Luby. | 


amendment into CPR 1. Special Or- 
ders listing higher prices for Cape- 
hart-relief applicants have now all 
been issued. 

The Special Orders currently in 
effect for franchised dealers are as 
follows: 

Special Order 1—Packard (effec- 
tive Nov. 23, 1951). 

Special Order 8—Crosley (effec- 
tive Dec. 18, 1951). 

(Special Orders 2-7 and 9-10 
have been superseded by Special 
Orders 11-18, which contain Cape- 
hart -formula prices. (Packard 
and Crosley have not petitioned 
for Capehart relief.) 

Special Order 11—General Motors 
(effective Jan. 24, 1952). 

Special Order 12—Hudson (effec- 
tive Jan. 24). 

Special Order 13—Ford Co. (Jan. 
9) 


Special Order 14—Chrysler Corp. 
(Feb. 11). 
Special 
(Feb, 15). 
Special Order 16—Kaiser-Frazer, 
Allstate (Feb. 29). 
Special Order 17—Nash (March 
3). 


Order 15 — Studebaker 


Special Order 18—Willys (March 
19). 


* * * 


6 beens Special Orders list “basic 
prices” for cars and equipment. 
Dealers must post these prices in 
their showrooms, under CPR 83. 
The GM, Ford and Chrysler Spe- 
cial Orders have been amended by 
OPS to prohibit charging of the 
increased prices on cars invoiced to 
the dealers before the dates on 
which the Orders were effective. 
The Hudson Order, on the other 
hand, has been amended to permit 
addition of the Capehart increases 


received by dealers before the Hud- 
son Orders effective date. 








“an 


Richmond (Calif.) Auto Show Layout— 


During a four-day auto show held in Richmond, Calif., 20,000 persons saw this 
lcyout of new cars on exhibit; it is reported by the Richmond Motor Car Dealers Assn. 
Trucks and trailers were shown in a parking lot next to the municipal auditorium. It 
was the first show in the San Francisco Bay area since World War II. 





car sales. Helping to confuse the 
issue, however, were differences 
from dealer to dealer in the same 
| cities. 

| Some lines, generally those in the 
low-priced bracket, are selling right 
;up to their quota, even in cities 
where general market conditions 
are slack. 

In other cases, dealers have cars 
in abundance, and some of them 
are still unloading ’51 models. Dis- 
counts and overallowances are 
common in these situations, and 
even then, volume is not impres- 


sive. 


* x * 


HE first reports of new-car vol- 

ume in February, issued last 
week by R. L. Polk & Co., showed 
some improvement over January. 

In the 20 states which have re- 
ported February new-car sales, 

the total amounted to 103,222 

units, compared with 143,862 sales 

in the same states in February, 

1951. 

This represented a decline from 
the year-ago figure of slightly over 
28 percent. New-car sales in Janu- 
ary for all states were 36 percent 
under the year-ago total with 301,- 
379 sold in January of this year, 
against 472,766 in January, 1951. 

Sales in March of this year were 
up against an even tougher com- 
parative month since March last 
year was the best selling month of 
1951, with 512,599 new cars titled. 

ok * * 


— sales prescribed a 
similar, though somewhat less 
violent, course. Sales in January 
amounted to 59,661 units, or 32 per- 
cent under the 88,058 sold in Janu- 
ary, 1951. 

In the 15 states which have re- 
ported for February, new-truck 
sales reached 15,043 units, or 26.6 
percent under the 20,500 sold in 
the same states in February, 1951. 

New-truck sales in March last 
year amounted to 86,287 units. The 
total was the sixth highest monthly 
figure of the year. Sales in Febru- 
ary, 1951, were 78,581, the third 
lowest month of the year. 





Goodyear Bares 
Longer-Lasting 
Tire and Tube 


DETROIT. —A tire designed to 
give as much as 42 percent more 
non-skid mileage than the standard 
tire of today and a new safety tube 
giving “complete protection” 
against both punctures and blow- 
outs—thanks to advanced research 
on synthetic materials—were an- 
nounced here Wednesday by Good- 
year. 

Dr. R. P. Dinsmore, research 
vice-president of Goodyear, told 
guests at a press dinner of a new 
all-nylon (synthetic) cord tire, with 
sidewalls of natural and tread of 
cold synthetic rubber, which he 
said has 26 percent more non-skid 
tread thickness and offers thou- 
sands of additional skid-resistant 
miles. 

Mileage increases, Dr. Dinsmore 
said, vary with cars and drivers, 
but are based on millions of miles 
of test driving under all types of 
weather conditions. 





Foresight 
Estate Taxes Prompt Sale 


Of 3M Chief’s Stock 

ST. PAUL.—William L. Mc- 
Knight, 64, chairman of Minnesota 
Mining and Mfg. Co., has an- 
nounced to the stockholders that 
he will sell 20 percent of the family 
holdings in the firm in order to 
settle his estate advantageously 
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Mrs. Smith and Senator Alexander Wiley. 





Wisconsin Congressmen at Nash Preview— 


Two Wisconsin legislators attended a preview of 1952 Nash models in Washington. 
Shown in the 1952 Nash-Healey sports car are, left to right, Rep. Lawrence H. Smith, 





SAN FRANCISCO.—Members of 
the Northern California Motor Car 
Dealers Assn. voted to retain their 
leading officers for another year at 
their 24th annual meeting in San 
Francisco. 

James L. Shelburne, of Fresno, 
and William J. Silva, of Modesto, 
were reelected president and vice- 
president, respectively. Ferris Miles, 
Redwood City, was elected secre- 
tary, succeeding Karl Goeppert, of 


Oakland, and D. C. Brown, of 
Stockton, was chosen treasurer, 
succeeding Charles McGinsey, of 
Dixon. 


Miles, general convention chair- 
man, said that the 1,200 attend- 
ance set a new record. 


Elected to the board of directors 

were Hanford Crockard, Berkeley; 
Martin Leach, Fresno; George 
Growney, Redding; Arthur Kenny, 
Vallejo, and Jack Roth jr., Merced. 
Goeppert and McGinsey were 
named directors emeritus. 
Miles was chairman of the event, 
and was assisted by Amos Crowl, 
manager of the Northern California 
and San Francisco dealer organi- 
zations. 

Reelected and newly elected di- 
rectors are as follows: 

I. M. Barnett (Dodge-Plymouth), 
Santa Rosa; H. S. Bray (Oldsmo- 
bile), Redwood City; Hanford A. 
Crockard (Chevrolet), Berkeley; 
Joe Davis (Studebaker), Berkeley; 
Phil Dobson (Nash), Visalia; Fred 
Fletcher (Buick), San Jose. 

George Growney (Buick-Pon- 
tiac), Red Bluff; Earl R. Huff- 
master (Cadillac - Oldsmobile), 
Yuba City; C. H. Hughes (Chev- 
rolet-Oldsmobile), Sonoma; Ar- 
thur H. Kenney (Chevrolet), Val- 
lejo; Martin Leach (Chrysler- 
Plymouth), Fresno; Jerry Mar- 
cus (Cadillac-Oldsmobile), Wat- 
sonville. 

D. C. Minto (Ford), Burlingame; 
Van W. Peabody sr. (DeSoto-Plym- 
outh), Oakland; Jack Roth (Chev- 
rolet), Marced; Les Schwimley 
(Studebaker), Sacramento; George 
Scofield (Ford), Santa Cruz; James 
Scripture (Pontiac), Marysville; 
Gile Williams (Dodge - Plymouth), 
Modesto; Earle C. Dahlem (Ford), 
San Francisco. 

Forty-three district vice-presi- 
dents were elected. They are: 


M. J. Landy (Ford), Alameda; 
Charles E. Gorman (Ford), Jack- 
son; Jules Gerhardt (DeSoto- 


Plymouth), Chico; Geo. A. Stewart 
(Ford), San Andreas; E. J. Griffin 
(Chevrolet - Oldsmobile), Colusa; 
Frank Fitzpatrick (Chevrolet), 
Concord; William Buckner (Chev- 


Fruehauf Net Dips 
To $6,210,108 as 
Sales Set Record 


NEW YORK.—Fruehauf Trailer 
Co.’s sales in 1951 set a new rec- 








upon his death. 

McKnight said that he intended | 
to continue as chairman of the) 
board as long as the board desired. | 
He added that his interest in the 
company is in no way changed by | 
the sale. He has served with 3M | 
nearly 44 years. 

Albert Upped 

Marks Motors (Studebaker), | 
Portland, Ore., announces the ap-| 
pointment of John Albert as serv- 
ice manager. He replaces Harold 
Andreason, promoted to new-car 
sales. 








ord of $161,612,310, Roy Fruehauf, 
president, and Harvey C. Fruehauf, 
chairman of the board, said Thurs- 


day in the annual report to stock- | 


holders. 

This is an increase of more than 
22 percent over the $132,123,537 of 
sales in 1950, when total volume 
exceeded the $100,000,000 mark for 
the first time in the company’s his- 
tory, according to the report. 

Earnings after taxes were $6,210,- 
108, amounting to $3.94 per com- 
mon share after payment of pre- 
ferred dividends, compared with 
$8,620,035 and $5.59 a share in 1950, 
the company said. 





N. Calif. Pulls Peak 1,200 


Shelburne Elected President of Dealers Assn.; 
43 District Vice-Presidents Named 


rolet), Crescent City; H. B. Hatch 
jr. (Chevrolet-Oldsmobile), Placer- 
ville; H. J. Poffenberger (Buick), 
Fresno; W. G. Lambert (Chevro- 
let), Orland. 


Royal McCarthy (Dodge-Plym- 


outh), Eureka; Bill Stevenson 
(Ford-Mercury), Hanford; William 
Addington (Chevrolet), Lakeport; 


Bob Schalk (Pontiac), Susanville; 
A. J. Hartwig (Cadillac-Pontiac), 
Madera; Emil Bianco (Pontiac- 
Cadillac), San Rafael; A. J. Schil- 
der (Ford-Mercury), Ukiah; John 
Roth (Chevrolet), Merced; W. J. 
McCaw (Ford), Alturas; William 
Stahl (Packard), Monterey. 


Charles R. Hare (DeSoto-Plym- 
outh), Napa; Gilbert G. Cramer 
(Studebaker - Cadillac), Grass 
Valley; George F. Erb (Chrysler- 
Plymouth), Roseville; E. J. Cas- 
per (Oldsmobile-Cadillac), Quin- 
cy; Del White (Studebaker), Sac- 
ramento; C. L. Fairly (Buick- 
Pontiac), Hollister; R. A. Waters 
jr. (DeSoto-Plymouth), San Fran- 
cisco; John H. Eagal jr (Ford), 
Stockton; Harry Mayer (Lincoln- 
Mercury), Burlingame; Bob Coyle 
(Chevrolet), San Jose. 

Clifford Simpson (Buick), Palo 
Alto; C. G. Mendoza (Studebaker), 
Santa Cruz; Lou Gerard (Ford), 
Redding; Isiadore Riffel (Dodge- 
Plymouth), Yreka; Earl A. Jensen 
(Dodge-Plymouth), Vallejo; Hugh 
Price (Chevrolet-Oldsmobile), Peta- 
luma; Ed. P. Griswold (Ford), Mo- 
desto; Earl Huffmaster (Oldsmo- 
bile-Cadillac), Yuba City; Lee Wise 
(Ford), Sonora; John M. Moore 
(Chevrolet - Oldsmobile - Cadillac), 
Red Bluff; Gene Ford (Chevrolet), 
Visalia; S. N. Epperson (Oldsmo- 
bile-Cadillac), Woodland; F. C, Ha- 
mon (Chrysler-Plymouth), Marys- 
ville. 


CPR-83 Hearing 
Due Thursday 


WASHINGTON.—Hearings sched- 
uled for last Monday on the peti- 
tions of Texas auto dealers seeking 
to amend certain provisions of CPR 
83 were postponed until Apr. 3 in a 
last-minute action by OPS. 

The postponement was necessary, 
OPS said, because some of the peti- 
tioners on the eve of the original 
hearing date had not yet complied 
with the rules of procedure. 








Tank Transmissions— 


A final coat of white paint is given to 
the tank transmissions manufactured at 
the Buick plant in Flint before being 
shipped to the Army. Production rates for 


the transmissions have increased each 
month since August, 1951, when output 
of the torque converter transmissions 
started. 








AUTOMOTIVE NEWS, MARCH 31, 1952 














NEW PRODUCTS 











laire Distributing Co., 420 Lexington, New 
York 17. Is constructed of 
non-rusting brass mesh and 


non-corrosive, 
is easily re- 


movable, it adds. 





MONROE COUNTER DISPLAY—Sherry | 
Jago, a member of the sales staff of Mon- | 
roe Auto Equipment, has been selected by | 
Maeco News, the firm's house organ, to | 
be its shock absorber merchandiser model 
for the year. Here she shows the attrac- 
tive, three-color counter display, service | 
station merchandiser, which contains a| 
set of four shocks for replacement service. 











FUEL PRESSURE REGULATOR—Schneider 
| Carburetor Co., Inc., 620 Chestnut St., St. 
| Lovis, has announced increased production 
lof this Milesmaster fuel pressure regula- 
| tor. The company said that the regulator 
| provides the 
carburetor, and practically eliminates pres- 
J | sure against the needle valve. 


an even flow of fuel into 





+ + * 
STEEL BODY BULLETIN—Perfection Steel | 
Body Co., Galion, O., has prepared a bul- 
letin on its models 727, 827, 1027 and 
1034 hydraulic hoists, and series 200 and 
300 bodies. According to the company, 
these bodies are for use on heavy duty 
trucks. 





PLASTIC LABEL — Labelon 


is used for 
labeling stock of all kinds, as as 
work in progress and undergoing repair, 
spare parts, tools and dies, jigs, stock 
bins and fixtures. Pressure sensitive | 


well 





CHROME GUARD —The chemical coat- 
ings division of the Thomas Co., 1645 


Hennepin Ave., Minneapolis, has_ intro- Is 





| WHEEL BALANCER—Morgan Wheel and 
| Equipment, Omaha, has announced the 
Bal-Netic wheel balancing system. This 
new system is based on the principle of 
“three position balance,’ use for years in 
balancing armatures and generators where 
high speeds demand perfect balance. The 
system differs from other methods because 
it locates the position and amount of 
weight necessary to obtain ‘‘driving bal- 
ance," with due consideration for load, 
speed and tire deflection, the company 


states. The new system takes only five 
minutes to balance two wheels, it adds. 






ROAD LIGHT— Auto Lamp Mfg. Co., | 
2909 Indiana Ave., Chicago 16, has an- 
nounced this Pathfinder ‘Flash-A-Signal” 
portable flashing red emergency light for 
use during motor mishaps. The unit is 


equipped with a 25-foot flexible extension 
cord which permits the light to be placed | 
a safe distance from 
company said. 





the vehicle, the 


r 


ments for 25 years. Administrative 
and sales offices of Bacharach are 
at 7301 Penn Ave., Pittsburgh. 


* * * 





| 
| SHORT FINDER— International 


Products 
| Mfg. Co., 1450 S. Michigan Ave., Chicago 
5, has announced the development of a 


device to detect and locate shortened 
windings in generator and starter arma- 
tures. The Short Finder may be bolted to 
a bench and a foot switch fastened to the 
floor, the company said. 





4 DELIVERY BODIES—Universal Sales Inc., | 
| Delaware, O., has announced its line of | 
| Cee-Line house-to-house delivery bodies, | 


| which are mounted on a Chevrolet chassis. 


|The company recommends the bodies for | 


bakeries, dairies, laundries, florists and 
department stores. 


| Radio Antenna Leads 


|}ment antenna leads, varying in 
length from 12 to 96 inches and de- 
|signed to meet the installation re- 
quirements of all automobiles, has 
been announced by the National 


Electronic Mfg. Corp., 42-08 Vernon | 


Blvd., Long Island City, N. Y. 


* * * 








duced its Duk Kote, a chrome guard and 
rust preventive for autos, trucks and other 
vehicles. The company said that the ma- 
terial is contained in a push-top dispenser, 
and is easily sprayed on metal surfaces. 

* * * 


| transparent 


(sticks without moistening to any smooth | 
surface), and may be written on with a| 
pencil, stylus or dry ball-point pen. The| 
writing is actually underneath an outer | 
plastic and it is the} 
Pressure of the writing instrument alone | 


layer, 





are said to save much space wh n 
storing various materials. Inv: :- 
tory time is substantially shorter qd 


and order picking is speeded  p 
with the racks, according to t ie 
company 





PROTECTS PLUGS—Made of  vinyi- 


a plastic, Sparkaps will not crack, swell, or 


loose their resiliency, according to End 


| laco, Box 2134, Milwaukee 1. These spark 
| plug protectors protect the ignition system 


| 


against condensation, rain, snow, road 


splash, dirt and dust, the firm adds. 





WHEEL WEIGHTS—Harley C. Loney Co., 
16180 Wyoming, Detroit 21, announces in- 
troduction of the Champion line of wheel 
weights. Is being sold to the trade through 
automotive jobbers only. The company 


| states that it plans to introduce a line of 


A series of 15 auto radio replace- | 





Champion truck weights later. 


that causes the writing to appear. Thus 
protected by a plastic layer, the writing | 





proof, waterproof and acid resistant, ac- 
| cording to Labelon Tape Co., 450 Atlantic 
| Ave., Rochester 9. 


* 4 


| 








coat-vour Cae 





RELINES BRAKES—Westbrook Industries, 
140 Malvern St., Newark 5, N. J., states | | 
that its hydraulic system for bonded relin- 
ing can handle both the largest trucks and 
small cars. It adds that only one pump is 
needed and that up to 5,000 pounds pres- 
sure is delivered with a few strokes. Is 
equipped with a 5,000-pound pressure 
gauge, Westbrook points out. 





BeAr CLEAMIMGY 
SELF SHINUNGt 





GLEEM FOR SHEEN—E. F. Drew & Co., 
15 E. 26th, New York 10, offers Gleem, 
a silicone for restoring 
| to auto finishes. Can be applied in bright 
sunlight and may be washed with soaps 


| and detergents, the firm states. Comes in 

FEEDS DETERGENT ITSELF—The Swirl-O- | half-pint and gallon cans, as well as 30 
Feed attachment on the Swirl-O-Matic and 55-gallon drums. Does not chip, flake 
brush fits into the handle and feeds the| or peel under adverse conditions of tem- 


. treatment 
ey: s)* 





cannot be smudged and is soilproof, oil-| 2 


luster | 


|tool field through the purchase of 





REPLACEABLE FLOORING — Fruehauf 
Trailer Co. has announced a replaceable 
flooring for trucks, which is to be stand- 


FLOOR MATTING—American Mat Corp., 
1794 Adams St., Toledo 2, has announced 
its line of Ever-Tred vinyl-plastic link floor b : 
matting. The company said that the mo- |ard equipment for its Durasteel vans. A 


terial is non-absorbent, non-porous and | Soature = Se now Goree & ye Peal 
nels are grooved to allow the blocking of 


boxes and crates with nails. Fruehauf said 
the nailing process may be repeated in- 
definitely. 


100 percent grease-proof, and is ideal for 
use on oily or greasy floors. 





CAR CLEANER—A low price Auto-Vac 
kit is being manufactured by Pullman 
Sales Corp., Boston 19. The kit includes a 
110 volt, self-contained vacuum unit with 
no outside bag to snag or tear, heavy- 
duty hose, 35-foot cord, upholstery and 
crevise cleaning tools. Weighs 30 pounds. 
Casters may be removed for permanent 
Positioning on gas islands. Hose actually 
stretches from 6 feet to over 14 feet, per- 
mitting cleaning of the front and back 
seats without backing out of the car, the 
manufacturer states. 


Ps 








PTasilt) litte 
Bes eeeges memeeets? 


SAXTON PATTERN — Jason Corp., 11th 


Diesel Service Tool Field land Jefferson Sts., Hoboken, N. J., has an- 
nounced the Jason Sealpanel in a new 


Invaded by Bacharach 
A | Saxton pattern. According to the company, 

Bacharach Industrial Instrument | the stitchiess quilted plastic comes in five| THIRD AXLE UNITS—Detroit Automo 
Co. has entered the diesel service | finishes and 20 color effects. | Products Corp., 8701 Grinnell Ave.,  e- 
troit 13, has announced the Load-Boc 
third axle units for trucks. The comp 
said that one of the features is the ne» ly- 
designed Torq-leaf spring suspens > 
which can take motors of any tor¢ 





all inventories and production facil- 
ities of Curtiss & Smith Mfg. Co.,| 
Pottstown, Pa. | 

This new activity will expand; Barrett-Cravens Co., 4609 S. West- 
Bacharach’s service to the diesel in- | ern Blvd., Chicago 9, has announced | capacity so long as the gross weight 7” 
dustry, to which the company has| the issuance of a bulletin illustrat-| the Load Booster bogie axles does t 


Steel Storage Racks 





detergent automatically, according to Me-! perature or humidity, Drew adds. 


supplied specialized service instru-|ing its steel storage racks which | exceed the rated capacity on each mo 
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Car, Truck Output Estimates 
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Week Week Jan. 1 Jan. 1 
Ended Same Ended March, to to 
March 29, Week, March 22, 1952, March 31, March 29, 
1952 1951 1952* to Date 1951* 1952* 
‘HRYSLER 18,045 28,265 18,035 72,087 330,219 224,885 
Chrysler 2,404 3,817 2,604 9,905 43,334 31,260 
DeSoto 2,048 2,306 2,059 7,831 25,289 23,919 
Dodge 4,281 7,930 4,118 17,694 87,942 60,366 
Plymouth 9,312 14,212 9,254 36,657 173,654 109,340 
FORD . 24,539 29,416 23,713 96,008 356,372 194,922 
Ford 19,079 22,827 18,595 75,099 278,364 151,196 
Lincoln 808 801 915 3,294 8,018 6,716 
Mercury ‘ 4,652 5,788 4,203 17,615 69,990 37,010 
GENERAL MOTO . 88,640 58,154 35,476 138,553 673,454 417,716 
Buick . 7,030 9,685 6,283 24,846 121,051 75,342 
Cadillac .. 1,838 2,245 1,739 7,028 29,684 20,036 
Chevrolet . 19,532 28,905 17,382 68,258 334,800 206,070 
Oldsmobile 4,844 8,731 4,697 17,555 85,183 53,011 
Pontiac .... 5,396 8,588 5,375 20,866 102,736 63,257 
KAISER-FRAZER 1,442 3,981 1,406 5,390 48,926 14,769 
Frazer .. " ss icons . ; 7 y ; 
Kaiser .... 1,442 3,981 1,406 5,390 48,926 14,769 
CROSLEY .. 64 104 63 229 2,497 721 
HUDSON ..... 2,139 3,591 2,407 8,287 55,289 22,116 
NASH . 3,196 4,626 3,083 11,953 42,350 22,793 
PACKARD ..... 1,434 2,200 1,429 5,726 25,296 15,176 
STUDEBAKER . 8,178 6,566 3,330 13,235 71,048 46,851 
WILLYS-OVERLAND? 1,396 838 1,331 5,256 9,733 13,726 
Total Cars, U. S....... 94,073 137,741 90,273 356,724 1,615,184 973,675 
#ineludes station wagons. *Revised. ae 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 

















Week Week Jan. 1 Jan. 1 
Ended Same Ended March, to 
March 29, Week, March 22, 1952, March 31, March 29, 
1952 1951 1952* toDate 1951* 1952* 
CHEVROLET 7,669 12,286 6,700 26,619 117,533 79,850 
CROSLEY 5 24 4 41 239 97 
DIAMOND T 152 137 157 359 2,491 1,699 
DIVCO 60 100 60 258 1,212 876 
DODGE 3,266 3,412 3,254 13,066 39,842 41,291 
FEDERAL 35 57 35 130 524 470 
FORD 5,349 7,526 5,295 20,725 85,674 55,691 
GMC ..... PVncetae aida 2,528 3,415 2,716 10,018 35,676 28,696 
INTERNATIONAL 3,014 3,805 3,407 13,248 47,825 43,509 
MACK .... ies 260 336 290 1,071 4,291 3,206 
See 374 304 372 1,480 3,935 4,592 
STUDEBAKER 1,320 872 1,392 5,375 11,082 15,189 
WHITE hig 300 384 298 1,188 4,529 3,740 
WILLYS-OVERLAND.. 2,148 2,055 2,170 8,525 20,409 25,203 
MISCELLANEOUS 301 291 301 1,204 3,739 3,921 
Total Trucks, U. S.... 26,781 35,004 26,451 103,307 379,001 308,030 
Total Cars, Trucks, 
U. & .... id 120,854 172,745 116,724 460,031 1,994,185 1,281,705 
Total Cars, Trucks, 
Canada Se orcad 8,049 9,109 7,881 30,220 120,035 83,530 
Grand Total 


Cars and Trucks 
U. S. and Canada 


128,903 181,854 124,605 490,251 2,094,220 1,365,235 





*Revised. Miscellaneous a Autocar, Corbitt, Marnion H., Brockway, Four-Wheel 


Drive, Sterling, Nash 
N.B.: All U. 8. 


totals include cars and trucks for military orders. 





Production Hits 120,854 
For Another ’52 High 


(Continued from Page 1) 


ance at some plants, due to govern- 
ment controls on inventories. 

It is believed that a steel strike 
could close a few plants in as lit- 
tle as two weeks. Others might 
be able to continue operation for 
a month or more, but the effects 
of a long steel strike would show 
up later. 

A long steel strike, say auto mak- 
ers, could easily cripple efforts to 
build’ up to government-allowed 
production levels in the second 
quarter, and then prompt the de- 





Iowans Meeting; 
Lloyd, Cowles 
Due to Speak 


DES MOINES.—J. Saxton Lloyd, 
president of NADA, will deliver the 
keynote address at the 34th annual 
state convention of the Iowa Auto- 
mobile Dealers Assn. which opens 
here today (March 31) at the Hotel 
Ft. Des Moines. 

Gardner Cowles, Des Moines 
publisher and founder of Look and 
Quick magazines, will talk at the 
convention luncheon on Apr. 1. The 
title of his address is “How Can 
We Keep from Getting Whipped in 
Asia?” 

At the main banquet today, Alex 
Dreier, NBC news commentator 


and world analyst, will address the | production administrator, 
| last week: 


dealers. R. E. McCoy, president of 
the IADA, will give the president’s 


Session, 


fense planners to revise downward 
| the quotas of 1,150,000 cars and 
| 300,000 trucks announced last week 

for the third quarter. 
Second-quarter production as- 
signments call for 1,050,000 cars and 
250,000 trucks. Materials have been 
allocated on the basis of steel and 
aluminum for 1,000,000 cars; cop- 
per for 900,000. Makers are per- 
mitted to dip into inventories in 
order to build up to the permitted 

level. 
* * 


MATERIALS for second-quarter 


x 


the National Production Author- 
ity, have been doled out for all of 
;the 250,000 trucks. In addition, 
|truck makers are supposed to get 
|enough metals for 20,000 military 
units. 

| Barring a steel strike, second- 
quarter production could yield as 
many as 1,200,000 cars and 300,000 
trucks, or a total of 1,500,000 ve- 
| hicles. 

Present NPA regulations per- 
mit all makers to wind up their 
second-quarter assembly sched- 
ules early in June, and then 
spend the last 15 days of that 
month getting a head start on 
their third-quarter quotas, 
Chrysler, Ford and GM have! 
plans to do just that, but a long| 








truck production, according to | 


| month to get started on third- | aggerated. 








Capital Sees Peace Signs... 





End of Most Controls Near? 


(Continued from Page 1) 


quarter schedules. 


Second-quarter production may 


| yield as many as 1,200,000 cars and | 


300,000 trucks, as against unit-al- 
lowances of 1,050,000 cars and 250,- 
000 trucks. 
* + 

N ATERIAL allotments for sec- 
4 ond-quarter car production 
have been made on the basis of 
steel and aluminum sufficient for 
1,000,000; copper for 900,000. The 
government has promised to allot 
metal for 100 percent of the 250,000 
trucks. 

Only a few weeks ago, on the 
basis of the planners’ estimates of 
defense needs, it appeared unlikely 
that auto plants would be permitted 
to build as many as 4,000,000 cars 
and 1,000,000 trucks in 1952. How- 
ever, auto officials kept insisting 


* 





Cars of Tomorrow 
Stellar Attractions 


At Sports Show 


NEW YORK.—tThe greatest col- 


|lection of speedy and spectacular 


cars ever seen in this area is be- 
ing displayed this week at the In- 
ternational Motor Sports Show, 
which will run through Apr. 6 at 
the Grand Central Palace. 

While safety is the dominant 
theme and the show has the offi- 
cial sanction of the Council for 
National Safety Week, and safety 
exhibits are being highlighted by 
the AAA, NYU safety center and 
the National Safety Council, there 
are also a lot of other “dream- 
come-true” features. 

These include the flying car, the 
Airphibian: the “mystery sports 
car;” the first plastic car available 
to the public; the Progress of Avia- 
tion exhibit; the “Cars of the 
Stars;” the Military Amateur Ra- 
dio System broadcasting transmit- 
ter, and the Concours d’Elegance, 
famed European beauty contest for 
cars. 

The Airphibian, invented by Rob- 
ert Edison Fulton jr., is the first 
flying car to receive CAA approval. 

The answer to the desire for a 
faster, lower custom-styled car that 
combines the European principles 
of design with domestic production 
genius is found in the “mystery 
sports car,” designed by Richard 
Arbib for one of the major U. S. 
auto makers and which is expected 
to go into limited production this 
year. 

The first plastic bodied car, of- 
fered by Vaughan Motors, is being 
exhibited, and will be available for 
the first time in the East. 

The progress of aviation is illus- | 
trated in the Curtiss Wright ex- 
hibit, which traces the industry 
from the Kitty Hawk to jet propul- 
sion. The Mars, another armed | 
force release, is said to be the most | 
powerful outfit in its field yet re- | 
vealed to the public. It is set up at | 
the show so that visitors will be | 
able to contact relatives and | 
friends in the armed forces no mat- | 
ter what portion of the globe they 
may be in. 

A special attraction for the srorts | 
ear fancier is the actual comple- | 
tion of a $30,000 custom built car 
right on the floor of the Grand 
Central Palace. 


R.I. Lot Faces 
Added Trouble 


PROVIDENCE. — The president 
of a used-car dealership recently | 
penalized by the Rhode Island Auto 
Dealers’ Licensing Commission has | 
been arraigned in sixth district 


court here on a charge of receiving | 


a car, knowing it was stolen. 

The defendant, Max Gitman, 31, | 
head of Bren Motors, Inc., pleaded | 
not guilty, and was released under 


strike in the steel mills would prove | $3,000 bail pending trial. 
|an insurmountable barrier. 


Police charged that Gitman re- 


that defense needs were being ex- 


* * 


|“TIXHE present easing in supply | 
provides a welcome breathing | 
| spell,” Fleischmann said last week. | 
| “However,” he cautioned, “we 
{should keep in mind that it could | 
be temporary.” 

Auto makers agree that a note of 
caution is justified. They point out | 
that, while metal supplies are| 
loosening up appreciably in some 
areas, they are still tight in others. 

And even the most optimistic 
procurement men in the auto in- 
dustry believe that copper, nickel 
and other important materials 
will continue in short supply for 
a long time. Further bans on the 
use of nickel in autos were an- 

nounced last week. 

In addition to motor vehicles, 
Fleischmann said that more mate- 
rials will also be made available 
for the production of household 
appliances and other consumer | 
goods in the third quarter. 

It was noted that the announce- 





| Commerce 





ment of third-quarter material al- 
lotments came about two weeks in 
advance of the timetable estab- 
lished for previous quarters, and 
just prior to Senate deliberation on 
whether to extend the Defense Pro- 


duction Act. 


* * * 


Sawyer Reveals Plans 


For ‘Fact-Finding’ Tour 

WASHINGTON. — Secretary of 
Charles Sawyer an- 
nounced last week that he will 
soon undertake another series of 
“fact-finding” tours around the 
country, similar to the ones he 
took in 1949. The National Pro- 
duction Authority comes under the 
jurisdiction of Sawyer’s department. 

“The time seems to have ar- 
rived,” Sawyer said, “when some of 
us should leave Washington to go 
out through the country and listen 
to what businessmen and others 
have to say about economic con- 
ditions. We are at a point in our 
mobilization effort where a review 
|of conditions is in order.” 





Woolson, 75, Ex-Chief 
In Chrysler Engineering 


DETROIT. — Harry T. Woolson, 
75, retired executive engineer of 
Chrysler Corp.., 
died March 23 
while vacationing 
in St. Petersburg, 
Fla. Burial was 
held last Thurs- 
day in Woodlawn 
cemetery in De- 
troit. 

Mr. Woolson, an 
executive engi- 
neer from 1935 
until his — retire- 
ment in 1947, 
started with Chrysler as chief en- 
gineer in 1925. He was a former 
president of the Chrysler Institute 
of Engineering and headed the Na- 
tional Society of Automotive Engi- 
neers in 1937. 

* * * 


Mack C. Goodwin 


GRAND RAPIDS, Mich.—Mack C. Good- 
win jr., 51, co-owner of Goodwin Pontiac 
Co., 1250 Madison Ave., died at Blodgett 
hospital here after a four-week illness. Mr. 
Goodwin had been with Pontiac division for 





Harry T. Woolson 


30 years. He was a member of the Old 
Timers club of the National Automobile 
Dealers Assn., Grand Rapids Passenger 
Car Dealers Assn. and the Michigan Auto- 
mobile Dealers Assn. 


+ 


Irving Greenwald 


BIRMINGHAM, Ala.—lIrving Greenwald. 
52, former used-car dealer in Louisville, 
died here March 17 while on a honeymoon. 
The couple had been married in Louisville 
|} only the day before. 


* 


Roger L. Morrison 

ANN ARBOR, Mich.—Roger L. Morri- 
son, 68, professor of highway engineering 
and highway transport at the University 
of Michigan, died March 23 after a lin- 
| gering illness. Mr. Morrison had been on 
the university faculty since 1942 and for- 
merly directed the state's highway testing 
laboratory. 


* * 





* x 


x 


Charles D. Zimmerman 


WATERTOWN, N. Y.—-Charles D. Zim- 
merman, 62, one-time automobile dealer 
here and a life-long resident of the city. 


* * 


Obituaries 


died March 18. He left the automobile 
business some years ago because of poor 
health, 

* 


* * 


Howard Marshutz 


ST, LOUIS.—-Howard Marshutz, 54, su- 
pervisor of waterproof sales for Bemis 
Bros. Bag Co. since 1943, died recently of 
complications resulting from an automobile 
accident. Mr. Marshutz joined Bemis in 
1916 as a salesman for the St. Louis plant 
and, except for two vears'’ service in the 
U. S. Navy in World War I, was with the 
company until his death. 


* * * 


Sydney F. Cotten 


PETERSBURG, Va. — Sydney Franklin 
Cotten, 62, owner of Cotten Motor Co. 
here, died March 19 of a heart attack. 
Mr. Cotten had been in the auto business 
here for 35 years. 

* * 


E. Gordon Perry 

DALLAS.—E. Gordon Perry, 67, owner 
of Perry Motor Co. (Dodge), died at his 
home in San Angelo March 18. Mr. Perry 
moved to El Paso in 1908 from his native 
Woodville, Tenn. He, along with his broth- 
er-in-law, set up the first Ford deal in that 
west Texas city in 1912. Three years later 
he established another ‘‘first’’ by operating 
the initial Dodge deal in Texas and sold 
the 10th Dodge manufactured by the com- 
pany. 

* * * 
Charles H. Hayward 

ANGELES.—Charles H. Hayward, 
died March 20 at his 


LOS 
76, auto dealer, 
home here. 

* * * 


Mike W. Tipps 
| DALLAS.—Mike W. Tipps, 54, a veteran 
|}of 30 years in the automobile business, 


|died March 18 in a Dallas hospital. He 
| was associated with Vandergriff Chevrolet 











|Co. in Arlington. 
| Auto Stocks 
March March 1951-52 
26 19 High Low 
Chrysler 74% 72% # 82% 65% 
Crosley 2% 2% 5% 2% 
GM 53% «52% = OA 46 
Hudson 14% $= 20% 12% 
K-F 6% 5% 8% 4% 
Nash 21 203% «422% 17% 
| Packard 4% 4% 6% 4% 
Stude. 36% 36% 36% 25% 
Willys 9% 9 12 1% 
Average 24.65 24.25 


Compiled from reports of trading on the 
| N. Y. Curb and N. Y. Stock Exchange. 








"52 Lincoln Capri for Economy 





, | To defend the Grand Sweepstakes Award of the Mobilgas Economy Run, AAA 
As Manly Fleischmann, defense| ceived a 1951 Cadillac valued at | Deputy Reeves Dutton (center), chooses a 1952 Lincoln Cosmopolitan Capri 4-door 


warned | $4,500. Gitman’s arrest closely fol-| sedan to make the three-day performance test from Los Angeles to Sun Valley Apr. 14. 
| lowed the revocation of the Bren | Dutton and Wert Headley (left), of Mobilgas, made their selection from the convoy lot 


; “A slight tightening of supply| Motors dealers license by the state | at the Lincoln-Mercury assembly plant in Los Angeles with the help of district sales 
report during the first afternoon’s| could easily throw the balance the| commission for alleged unethical! manager George Boggs. The car is sponsored by John Deaton, of Deaton Motors, 


other way.” 


| Practices. 


Beverley Hills, Calif. 
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(Continued from Page 6) 
neither specifies dollars-and-cents 


ceiling prices as do CPR 83 Spe- 
cial Orders for new cars and CPR 
94 for used cars. 

Q. How are new and used Chev- 
rolet and GMC Suburbans classed? 

A. OPS now regards these mod- 
els as passenger cars and lists 
prices for them in Special Order 
11 of CPR 83 and Amendment 3 
of CPR 94. 

Q. Have price controls been re- 
moved from prewar used cars? 


A. Definitely not. FRB has 
stricken prewars from Regulation 
W but they remain under CPR 94. 

Q. How are maximum loan val- 
ues figured under Regulation W 
and the OPS Regulations? 

A. The maximum loan value is 
two-thirds of the selling price (not 
the ceiling price). In no event may 
the maximum loan value, however, 
exceed two-thirds of the ceiling 
price. 

+ * + 
How should an overallowance 

* on a tradein be recorded to 
conform with the one-third down- 
payment requirement of Regulaton 
Ww? 


A. FRB offers the following ex- 
ample: A dealer has a car which 
is offered to a prospect for $1,000, 
but for which the customer has 
only a $200 tradein. Regulation W 
would not be violated if the tradein 
allowance were raised to $400 to 
bring the customer over the third- 
down rule. However, the transac- 
tion would not be in the “good 
faith” required by Regulation W if 
the overallowance is offset by boost- 
ing the price of the car sold from 
$1,000 to $1,200. Boosting the price 
of the car being sold, moreover, 
runs the risk of a ceiling-price 
violation. 


Q. What provisions of CPR 83 
affect used-car dealers handling 
“new” cars? 

A. OPS has ruled that used- 
car dealers must respect new-car 
ceiling prices contained in Special 
Orders and post prices of any 
new cars being handled. Used- 
car dealers need not file the Form 
98 report of preparation and 
conditioning charges required of 
franchised dealers by CPR 83. 

Q. What are the ceiling prices for 
used 1952 cars? 

A. Specific used-car ceilings for 
1952 models will not be issued by 
OPS for a few months yet. New- 
car ceilings apply in all cases. 


Classified Want Ads 


HELP WANTED 


SALES MANAGER for large Lincoln-Mer- 
cury dealer on the east coast. We need 
a man to handle and train a sales force 
to sell today’s cars, in today’s market, 
under today’s conditions. One who is 
familiar with volume selling. If you are 
the man, this is the position you are 
seeking. Your earnings will be dependent 
on your results, besides drawing a/c. 
Replies. giving full details, will be held 
in confidence. Box 1260, c/o Automotive 
News, Detroit 26. 


SALESMAN, covering new car dealers, for 
a strong established line of custom built 
and universal auto seat covers. Priced 
right for volume and continual repeat 
business. Good income from liberal com- 

issi arra t. Write for details, 
stating full particulars as to territory 
covered, references and any other infor- 
mation. All correspondence held in strict 
confidence. Kristy Manufacturing Co., 
599 N.W. 29th St., Miami 37, Fla. 


SALESMEN. Manufacturer of custom auto 
seat covers expanding territory. Highly 
successful with complete line for new 
car dealers. Good commission. Write for 
information, giving qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J 























50% 
COMMISSION 
On Exclusive Product 


A sales-tested product developed and 
produced by AAA manufacturer. Easily 
applied, quality auto coating that in- 
stantly restores original paint finish. Like 
no other product on the market. 


Protected territories available to progres- 
sive, qualified salesmen familiar with au- 
tomotive supply trade. Product -is a 
patented, repeat item with proven sales 


AUTOMOTIVE NEWS, MARCH 31, 1952 








CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS 


(18c) 


PER WORD for each insertion. 


Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed "Box No. ......, in care of Automotive News, 
lar ($1) per insertion for address and extra service as replies are forwarded, 


received, Display Ads: 
WANT AD DEPT., 


$9.80 per inch, per insertion. 
AUTOMOTIVE 





add One Dol- 
the same day 


Detroit 26, Mich.” 
unopened, 


NEWS, PENOBSCOT BUILDING, DETROIT 26, MICH. 





HELP WANTED 








‘Successful’ Auto 
Sales Managers 


We have openings for 4 experi- 
enced ‘‘top - flight,"’ “high - pow- 
ered'’ men who know the retail 
automobile business. 


Qualifications: We are looking for 
4 men who already have good 
incomes and now want greater 
opportunity ... 


—men who have mastered 
the art of surmounting all 
obstacles 


—=men who probably are not 
even thinking of making a 
change 


—men who do not have 


‘can't’ in their vocabu- 
lary. 
We .want ambitious men who 


would not overlook a challenge in 
a once-in-a-lifetime opportunity to 
go places fast in the automobile 
business. 


If you are one of these men, we'd 
like to talk to you—and soon! All 
replies held confidential. 

Box 1293, c/o Automotive 


News, Detroit 26 





ARE YOU INTERESTED in a sound busi- 
ness future? We offer an exceptional 
opportunity to young men between the 
ages of 23 and 30 who desire a career 
in sales and want to become permanently 
situated. Experience is not necessary. 
Our representatives are thoroughly trained 
at our expense in the products we manu- 
facture as well as our selling and sales 
Promotion procedure. They are also given 
supervised training in the field. When 
assigned to a territory, they receive 
weekly advances and guarantee of $488 
monthly until they become fully estab- 
lished. 1951 commissions paid to our 
leading producers averaged $53 per day. 
1951 commissions paid to all full year 
salesmen averaged $35 per day. You are 
invited to consider your future in our 
organization. Write fully, in your own 
handwriting, stating age, education, 
marital status, business records and ref- 
erences to P. O. Box 177, Memphis, Ten- 
nessee. Also inclose a snapshot photo- 
graph of yourself, if available. If you 

the ry qualifications, in- 
terviews will be arranged. We will gladly 
present the facts concerning our business 
and discuss your future with us without 
obligation on your part. You will be given 
every opportunity to thoroughly familiar- 
ize yourself with our operation before 
making your final decision. ARTHUR 
FULMER, Automobile Seat Cover Manu- 
facturer, Trim Supply Wholesaler—Mem- 
phis, St. Louis, Charlotte, Louisville, Lit- 
tle Rock, Dallas, Indianapolis. 











POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 














experience in 14 states. Numerous sample 
inquiries make $1.50 sample charge neces- | 
sary. Complete information promptly fur- | 
nished. 
Mail detailed selling experience and 
territory desired to 
Box 1292, c/o Automotive News, 
Detroit 26 





OFFICE MANAGER wants to relocate in 
Kentucky or vicinity. Eight months’ re- 
cent experience as an office manager with 
a Ford dealer and 3% years in public 
accounting. Kentucky Notary Public, col- 
lege graduate, CPA candidate, member 
of various civic and professional organ- 
izations, 27 years old and single. Write 
or call A. T. Payton, Office Manager, 
Riggs Motor Co., 4021 Frankfort Ave., 
Louisville 7, Ky. Telephone Belmont 
2441. 





GENERAL - SALES MANAGER. 31 years 
of age. College graduate, G-M schooled. 
Aggressive, hard worker. Can get that 
extra difference on deals. Future rather 
than compensation first consideration. 

sales manager 

Box 1236, c/o Automotive 

Detroit 26. 


Presently employed as 
300 car deal. 
News, 


POSITION WANTED 


POSITION WANTED 





| GENERAL MANAGER—Somewhere middle 





states, 20,000 to 50,000 population, 150 
to 250 new car quota. Besides profits, 
owner must want respect of community, 
employes and factory and intend to re- 
main in business. Service, sales (both 
new and used) and parts minded and 
experienced (both prewar and postwar). 


Worker, not an armchair director. No | 
desire to own. Percentage net profit 
basis. Box 1280, c/o Automotive News, 
Detroit 26. 


ACCOUNTANT - OFFICE 





GENERAL - SALES MANAGER with ex- 
ceptional background of experience over 
a period of years, Possess ability and 
reliability. Sharp appraiser of used cars. 
Exceptional closer, can train and develop 
men, handle advertising and sales pro- 
motion. Have pleasant personality and 
ability to work well with key personnel. 
Box 1299, c/o Automotive News, De- 
troit 26. 





TRUCK MANUFACTURERS, ATTENTION | 


—Best, most experienced truck editor in 
the industry is ready with a theme guar- 
anteed to give your mailing piece maxi- 
mum sales influence among truck owners, 
operators. Merchandise and feature mind- 
ed. Able photographer, good personality. 
All the qualifications necessary to put 
your publication at the top and keep it 
there. Excellent references. Box 1304, 
c/o Automotive News, Detroit 26. 





MR. NEW CAR DEALER: I am interested 
in a sales position with a big dealer on 
commission-incentive basis. Am presently 
employed (Buick). Have excellent record 
producing profitable volume business sell- 
ing Cadillac-Buick cars, tires and acces- 
sories. Making change due to lack of 
earning incentive. Age 45, married, 
white. 20 years’ automotive experience 
including sales-service management. Lo- 
cation open. Earning potential $12,000 
plus. References upon request. Box 1281, 
c/o Automotive News, Detroit 26. 





MANAGER - SALES MANAGER, 43 years 
old, married, two children, seeks perma- 
nent connection with 300 car contract 
dealer or larger. Have 20 years’ experi- 
ence in automobile business. Past 5 years 
with one of ‘‘Big Three’’ lines. Would 
like salary with profit sharing oppor- 
tunity to buy stock from profits. Excel- 
lent references. Box 1263, c/o Automo- 
tive News, Detroit 26. 





POSITION WANTED—Parts manager Gen- 
eral Motors products, now employed, de- 
sires change. Prefer small but growing 
business in Virginia. Seventeen years’ 
experience. Married. Best references. 
Box 8553, Richmond 26, Va. 


MANAGER, ex- 
perienced in small and medium-sized GM 
dual agencies. College, married, one 
child. Want to relocate in Florida or 
Texas for health reasons. Box 1282, c/o 
Automotive News, Detroit 26. 

OFFICE MANAGER: Thorough knowledge 
of General Motors system. Desires change 
to warm, dry climate for family’s sake. 
Box 1283, c/o Automotive News, De- 
troit 26. 

DEALERSHIPS AVAILABLE 


DEALERSHIP AVAILABLE, handling Pon- 
tiac, in north central Ohio. 118 new and 
231 used cars delivered in 1951. Will 
lease modern building, 65’x145’, with 
used car lot adjoining. Have made 
enough money to retire and will sell in- 
ventory. 
$90,000. Box 1267, c/o Automotive News, 
Detroit 26. 


AVAILABLE-—subject to factory approval. 














Agency, handling Buick, at inventory 
price only. In heart of booming south- 
west oil, ranching and cattle country. 
Town, 5,000. Close to major markets. 


Half million annual sales. $35,000 will 





handle. Box 1302, c/o Automotive News, 
Detroit 26. 
DUAL DEAL and one of ‘‘Big Three’’ in 


fast growing industrial city on Gulf of 
Mexico. Sales last year—$800,000. Mod- 
ern building and facilities. Taking big- 
ger deal. Must sell immediately at book. 
Will stand rigid inspection. Box 1303, 
c/o Automotive News, Detroit 26. 
DEALERSHIP, now handling Buick. East 
Texas oil fields, 100,000 people in county, 
23,000 oil wells. A crop every day. 100- 
car deal, Small new building, adjoining 
used car lot on U.S. 80. 16,000 cars pass 
every 24 hours. Very profitable deal. 
$40,000 takes all, no new or used cars, 
will finance part. Can get return in two 








years, Must qualify with Buick factory. 
Box 1308, c/o Automotive News, De- 
troit 26. 

DEALERSHIP AVAILABLE, 125 _ unit 
Dodge agency in northeast Iowa. Lo- 


cated on one of two main highways in 
prosperous farming community. Popula- 
tion 10,000. All equipment and fixtures 
new in 1946. Will rent new building and 
sell at inventory. Reason for selling to 
clear estate of late husband. Write Box 
2127, Waterloo, Iowa. 


Present inventory approximately | 


DEALERSHIP WANTED 


WANTED AUTO AGENCIE; 


We have qualified buyers for all size to 
agencies throughout the United States. Al! re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 28 Years 
150 Montague St. Brooklyn 2, NY. 
ULster 2-5600 











a 


SALES MANAGER of General Motors 4d: «l- 
ership, financially able to buy Ford, ‘iM 
or any ‘‘Big Three’’ deal in 150 to (50 
car contract, Prefer midwest or so. ‘h- 
ern territory. Factory approval and con- 
fidence guaranteed. Address Box 1/4 
c/o Automotive News, Detroit 26. 

BUY ALL OR MAJOR PART of 100-200 
car dealership in south, preferably Al!a- 
bama or Georgia. Factory approval as- 
sured. Replies held confidential. Box 
1301, c/o Automotive News, Detroit 24. 

FORD, GM WANTED, any size. Ample 
capital, factory approval. Confidential. 
Box 1285, c/o Automotive News, lLe- 
troit 26. 

SMALL DEALERSHIP in Chicago or sub- 
urb. ‘‘Big 3’’ preferred. All negotiations 
in strict confidence. Box 1265, c/o Auto- 
motive News, Detroit 26. 


BUSINESS OPPORTUNITIES 
WELDING AND MACHINE SHOP, north- 
ern Minnesota, with modern apartment 
2nd floor. Direct General Motors agency. 
Three mechanics now employed. Approxi- 
mate income $125,000. Price $25,000 in- 

















cludes building, shop equipment and 
parts, $7,000 cash will handle. Clear 
property considered on balance. L. L. 


Spafford, Spooner, Minn. 


NEEDLE IN A 
HAYSTACK 


Man of high character, sales personality 
and good education can secure substantial 





working interest in well established manu- 
facturing concern — Detroit area — by in- 
vesting $10,000 to $15,000. 

Quality automotive product accepted as 
best in its field. 


Box 1305 
c/o Automotive News, Detroit 26 








DEALER SERVICES 








INVENTORY SERVICE 
Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization — in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write tp snc details. 





AVAILABLE, subject to factory approval, 
a well established dealership handling 
Dodge-Plymouth 400 miles from Detroit. 
Sold 166 new vehicles last year, gross 
about $400,000. Parts inventory, tools 
and equipment about $40,000. Owner for 
26 years retiring. Write Box 1286, c/o 
Automotive News, Detroit 26. 





EXECUTIVE SERVICE MANAGER, heavy 
duty GM background, Volume operation 
only. Keen businessman. Ability to hold 
all phases of operation and personnel to 
production and efficiency, to the end of 
repeat business and high absorption. Age 
33, college, married. Box 1271, c/o Auto- 
motive News, Detroit 26. 





MANAGER or ASSISTANT in deal to 400 
cars, south or west. Capable profitably 
merchandising new and used vehicles; 
producing balanced, aggressive operation 
all departments. Have successful operat- 
ing experience under today’s conditions. 
Under 30, interested only in connection 
with future. Box 1300, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER. Florida only. 
Twenty years’ experience with large GM 
dealers. Can make investment of $25,000. 
Perfect health, energetic, sober, family 
responsibilities, pleasant personality. Box 
1298, c/o Automotive News, Detroit 26. 


MANAGER - SALES MANAGER—44 years 
old, married, one child. Presently em- 
ployed as general manager Chrysler Corp. 
franchise. Desire similar connection west 
coast or far west—Chrysler or GM. Pres- 
ently residing middle west. 16 years’ 
experience. Best qualifications. Write Box 
1261, c/o Automotive News. Detroit 26. 


GENERAL - SALES MANAGER, 31 years 
of age. College graduate, GM schooled. 
Aggressive, hard worker. Can get that 
extra difference on deals. Future rather 











than compensation first consideration. 
Presently employed as sales manager 
300 car deal. Box 1236, c/o Automotive 
News, Detroit 26. 





ACCOUNTANT - OFFICE - BUSINESS 
MANAGER, Los Angeles. Experienced 
all phases automobile business including 
tax, finance, organization, etc. Familiar 
all accounting systems, budgets and daily 
controls. Box 1294, c/o Automotive 
News, Detroit 26. 





GENERAL or SALES MANAGER. Sales 
manager for former 400 car GM dealer 
desires to locate in Arizona. Experienced 
all phases of operation. Age. 26, mar- 
ried, draft exempt. Box 1276, c/o Auto- 
motive News, Detroit 26. 





USED CAR MANAGER or GENERAL 
MANAGER, fuliy experienced in all 
branches of new and used car merchan- 
dising. Excellent references. Prefer vi- 
cinity New York City. Box 1295, c/o 
Automotive News, Detroit 26. 


USED CAR BUYER, excellent buying con- 
nections and references, desires connec- 
tion with volume operator in or around 
New York City Box 1296, c/o Automo- 
tive News, Detroit 26. 

BUSINESS MANAGER - ACCOUNTANT, 
middle age, married, college graduate, 
fifteen years automotive and seventeen 
years public accounting; General Motors, 
Packard and Chrysler experience. Im- 
mediately available. Box 1297, c/o Auto- 
motive News, Detroit 26. 











WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 


411 Curtis Bldg. Detroit 2, Mich. 





CALIFORNIA COAST CITY, handling 
Chrysler-Plymouth, 120 basic. Population 
60,000, 10,000 growth last two years. 
Annual sales over $600,000. No real 
estate. $45,000 total for equipment, 
parts, office equipment, lease and busi- 
ness. Box 1290, c/o Automotive News, 
Detroit 26. 

LEADING INDEPENDENT car and truck 
dealership available in southern Arizona. 
Gross approximately $600,000 per year. 
In prosperous county seat. Will require 
factory approval and $20,000 to handle. 
Nearly new building for lease or sale. 
You do not have to purchase used car 
inventory. Box 1291, c/o Automotive 
News, Detroit 26. 

DEALERSHIP AVAILABLE, handling one 
f ‘‘Big Three,’’ also truck franchise and 
top line farm machinery. Reason for 
selling, factory has offered larger deal- 
ership. Selling at inventory. Prosperous 
village western New York. Box 1288, 
c/o Automotive News, Detroit 26. 

GM DEALERSHIP in southwest, including 
popular line of trucks. Invoice parts and 
equipment with excellent facilities for 
sale or lease. Confidential. Box 1289, 
c/o Automotive News, Detroit 26. 

DEALERSHIP AVAILABLE if approved 
by factory. One of ‘‘Big Three.’’ Estab- 
lished 30 years. In same location. South- 
ern Minnesota. Want to retire. Box 
1287, c/o Automotive News, Detroit 26. 

FOR SALE. Very exceptional buys in deal- 
erships, now handling Nash, Studebaker 
and Chrysler franchises in the midwestern 
states. Leonard J. Schrader, 509% East 
Green St., Champaign, Ill. Phone 9094. 




















IN THE NORTH PLATTE VALLEY 
We have one of the best money making car 
and truck franchises, handling D.T. trucks 
and Hudson cars and all heavy equipment. 
1951 volume approximately $700,000 netting 
$30,000. Will take about $65,000 to handle. 
VOGLER REALTY CO. 
Box 966, Phone 1064, Scottsbluff, Nebr. 








DEALERSHIP WANTED 
DEALERSHIP WANTED — Desire ‘‘Big 
Three’’ franchise, 100-300 car quota. Any 
location considered, Have factory ap- 
proval; ready to move. Replies held 
strictly confidential. Box 1273, c/o Au- 
tomotive News, Detroit 26. 








Aut tive | e Co. 


9900 Freeland Detroit 27, "Micke WE 3-6449 








ATTENTION 
DEALERS 


Licensed Used Car Dealer in New 
York will act as buyer for out of 
state dealers. Can also arrange 
for drive outs. 

Box 1307 


c/o Automotive News, Detroit 26 








INVENTORY SERVICE 
Parts Accessories 


Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential, Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY CO., INC. 
831 E. 78th St. Chicago, Llinois 
ESsex 5-8300 


INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 


CARS WANTED 


1951 — PACKARDS ce 1951 














Must be sharp — No wrecks please 
Must ine , lowest price 


os Angeles 
eammee "MOTOR ae 
3125 W. PICO LOS A NGELES, CALIF. 


Phone Parkway 9800 





1952 FORDS WANTED by authorized Ford 
dealer. Will pay $100 over invoice price. 
We guarantee these cars will not be sold 
over O.P.S. ceiling prices. Write or 
phone collect, Herkimer 1657. Castle Car 
Co., Inc., Herkimer, N. Y. 

USED JAGUAR XK120. Give price, con- 
dition and any extras, Box 351, Port 
Clinton, Ohio. 


USED CARS FOR SALE 














KEN SCHAEFER’S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 


EVERY THURSDAY 
Dealers Meet at the - of Ame: ica 
INDIANAPOLIS, INDIANA 


Art 
915 N. illinois St. 





uctienser 
Phone Lincoln 5°83 
—_ 




















# 
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USED CARS FOR SALE 


PARTS FOR SALE 


| 


PARTS FOR SALE 


MISCELLANEOUS 








—AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—At— 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











both these auctions. 


R. D. WEST, PROP. 





Jos. E. Johnson 
Auctioneers 





You will always find reo! action at 


Tex Rickard 











ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


FORD, MERCURY, LINCOLN PARTS and | 
- 50% off | 


accessories, 1936 to 1950. 10% 
cost. Complete list upon request. 
phone, wire. Gordon Rountree, 


5th, Waco, Texas. Ph, 2-2591 


Write, 


Oldsmobile 


Parts 
24-HOUR-DELIVERY SERVICE 


es 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-5600 





216 N. | 











DODGE-PLYMOUTH 
and 
DODGE TRUCK PARTS 


If you are looking for a part for that 
old car or truck, contact us. We always 
keep a supply of parts on hand for 
early model cars and trucks. 


S. H. GROSSMAN, INC. 


Wholesale Distributors 


for 
Chrysler Corp. MoPar Parts 
Dodge Dealers Since 1916 


309-315 Central Ave. Newark, N. J. 
Telephone Humbolt 2-0200 














CROSLEY PARTS—Central Illinois’ largest 
stock of factory approved parts. Ship- 
ment made promptly. Wholesale and re- 
tail. Bulk-Lee Sales Co., Box 202, 
Abingdon, Ill. 





BUSES FOR SALE 





LIQUIDATING 
Dodge-Plymouth Dealership 
Assets being offered as follows for the 
entire lot, F.O.B. 
Parts, accessories, tires, etc. 
Current net approximately $40,000, will 


sacrifice for $27,000. Used vehicles. 
Wholesale val: approximately $60,000, 
will sacrifice f $54,000. 


Furniture, fixtures, tools and equipment. 
Book value $27,000, will sacrifice for 


| $13,500. 


Fifty new vehicles—sacrifice at 
current invoice. 
Box 1306 


c/o Automotive News, Detroit 26 





CHAMOIS. Buy direct from importer and 
save. Soft, absorbent—for cars, windows, 
mirrors, silverware, chinaware. Regular 
size 13”x10”—-$1 each, $10 dozen; large 
size 17”x13”—-$2 each, $20 dozen; jumbo 
size 18”x14” — $3 each, $30 dozen. 
C.O.D.’s accepted. Send cash, save post- 
age. Sax-On, 3840 Fullerton, Dept. TT- 
12, Chicago 47, Ill. 


AUTOMOBILE DELIVERY 
RELIABLE SERVICE 
Minimum Dealer Cost 
HAYES AUTO DRIVAWAY, INC. 
DETROI 





MISCE LLANEOUS 


AUTOMOTIVE LOCK and KEY ‘PARTS. 
Full line of Briggs and Stratton, Yale 
locks in stock. Catalogs available. May- 
flower Sales Co., Inc., 1053 Bedford Ave., 
Brooklyn 5, N, Y. 


1,000 SIMU Le ATED 
cards—$3.25 per 
black, postpaid 
upon request. Research Products Co., 
Middle Neck Rd., Great Neck, N. Y¥ 


“ENGRAVED business 
seven lines—blue or 
Samples and type styles 
123 





ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce St., 
Lynchburg, Virginia. 








EQUIP CAR OR TRUCK with Sharp Brake 
Lock. Write for 15-day free trial offer. 
Sharp Mfg. Co., Nelsonville, Ohio, 


AUTOMATIC BRAKING 
TOW BAR 
Complete with controlled steering 
Guide Cables and $ 
BRAKE HOOK-UP....... 61 45 
Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 





QUICK-TOW, Bumper- 


to-Bumper TOW GiRsctsact $19.50 


ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 
Protecto aes Ch rae Bags 

a 


TOW BAR SALES CO. 














ies - Good : NEW SCHOOL BUSES—Dodge, Reo, GMC, | 9970 GRAND RIVER T 4, MICH Exclusive Factory Distributors 
en + -valigeaeaas B u ! c K International Harvester, Ford, Chevrolet, WeEbster 3-9259 AN 3-8888 Nite \M O 4-4485 
Upholstery Like New WHOLESALE Studebaker, White. Immediate delivery We are prepared to insure your cars DE 2-0700 19 ie 
Buy Now at Low Prices in sizes 48, 54, 60 and 66 passengers. if you wish, or have need for insurance. 40 South Clinton St., Chicago 6, Illinois 
ai PARTS Late model used buses—1950 GMC, 1948 








Chevrolet, 1947 Ford, Pony Cruiser—25 
passenger, yellow cruiser-—29 pa 


1948 - 1949 





ONE OF THE EAST'S 








Plymouths — Fords — Chevrolets LARGEST INVENTORIES National mee Seles Co. ine. 1 N. 
r * adelphia 4, a. ring 

THE R. A. AGENCY Same Day Service on Mail Orders or aoe TRUCKS FOR SALE DAY-GLO WINDSHIELD 
S4TH & LINDBERGH BOULEVARD Phone Calls — All Shipments C.O.D. FOR SALE—Parts panel truck, 76” x 


PHILADELPHIA 43, PA. Phone Parts Department 12’6” x 7’6” van type body with built-in 


PLACARDS FOR USED CARS 


eed * bins. 1949 Ford chassis. Will sell body 
weseae er’ oe 7-1700 Circle 5-5910 separately. Price $1,600 complete. Call 
521 W. 57th $e. ai. i? J. C, Auffenberg, Inc., Belle- Striking flourescent windshield placards for every make of car with space for 
ville, . 








year and price. Complete set of 19 — 11” x 14” signs in attention-getting 


Day-Glo colors. A must for every uzsed car dealer. 


Complete set, $5.25 postpaid 
Check or Money Order Only 


MILTON GRANT 


2124 ST. CLAIR AVENUE 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
New York 19, New York 





COMPLETE CAR CARRYING Dodge trac- 
tors and Delavan trailers from $1,500. 
Firestone Motors, Inc., 1029 Market St., 
Lemoyne. Pa. Phone 8-0824. 


TRUCKS WANTED 


ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1950 and 1951 Chevrolets 
Fords and Plymouths in coupes, two and four 
door sedans. 














PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


Performance guaranteed equivalent to a 
new unit. 

Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 

Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 


Ace Automotive Products 


USED WRECKER 
Preferably 1948, 1949 or 1950 Chevrolet, 
GMC Truck, equipped with 515 Holmes 
dual crane and pickup wench. 


CLEVELAND 14, OHIO 











These cars can be seen at— 
ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 





Advise condition tires and A U T O A U C T | O N 
NEWBURGH, N. Y. 


And Every Tuesday Thereafter 


general condition truck. 


M. D. Swain, Service Manager 





Douthit-Sanchez Company 


1011 Union Avenue 





AUTO AUCTION Memphis, Tenn. 











2 Teleph 2-1277 
3 TIM ANSPACH 5416 N. Broadway Chicago 40, Illinois ee For Dealers Only 
Atbanr Schanactedy as Phone: Longbeach 1!-1773 Our lot is fenced in and protected. Cars may be left with us previous to the 
ALBA N.Y. SHOP EQUIPMENT FOR SALE day of sale at no charge. They Are Safe. 








(For come Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





MARTY BALL AUTOMOBILE AUCTION 


457 BROADWAY NEWBURGH, N. Y. 


HARD-TO-GET 


BUICK PARTS 


Large Inventory 
All the Scarce Items 
Orders Shipped Same Day 


Phone — Wire — Write 


MASSEY BUICK CO. 


2676 W. LIBERTY AVENUE 


PITTSBURGH, PA. 
LEhigh 1-9800 





DRIP GUARD 


Protect Your Showroom Floor 
From Grease and Oil Drip 


@ HUGS UNDER CAR 
$95 


@ DOES NOT SHOW 

@ QUICKLY INSTALLED 
pre- 
paid 


@ NEW LOW PRICE 
DOW COVER COMPANY, Inc. 


77 County Street 








alloeatlieetinestieatiometianetimentionetnenttanntiaastia=eete tte 


New York's Newest 
Wholesale Outlet... 


| TRADER HORN 


j (Bud Warren) 
j 125TH ST. & IITH AVE. 
i Easily reached via West Side Highway, 


which has its 125th St. exit practically at 
our front door. 


OUR INVENTORY OF 160 CARS OF ALL 
MAKES AND MODELS WILL BE SOLD 
BELOW WHOLESALE 
AS AN INTRODUCTORY OFFER. 


Don't miss this amazing opportunity, 








STAKE BODIES 
IMMEDIATE DELIVERY 
10’, 12’, 14’, 16’ 


66—6’x6’ 21-ton all-steel army cargo bodies for sale. 
Prices and Descriptive Literature furnished on request. 








New Haven, Conn. 


mana 





some 


Please phone 540 or write 


KNOX METAL PRODUCTS, INC. 





FOR SALE. One model 15 Storm Vulcan 
crankshaft grinder and Kotafin grinder 


Genuine Oldsmobile Parts 











o2 A L + : . attachment. All gauges and accessories 
visit the genial argest Olds parts wholesalers in the middle included—_$5,000. One model BRP Tobin THOMSON, GEORGIA 

TRADER HORN west. Shipments made promptly. Arp bearing resizer and model BPR at- 

tachment — $1,000 One model 200A 

7 Buyers — 6 Salesmen to Serve you. GREBE OLDS Lempco reamer and complete set of 





a 


reamers—$400, One Winona portable in 
the block crankshaft grinder and attach- 
ments—$275. One Seal Line hydraulic 
wheel press and attachments for stand- 
ard wheels—$600. This equipment like 
new, used less than four months. Price 
quoted F.O.B. Blytheville, Ark. Crating 
charge extra. Automotive Supply Co., 
Box 728, Blytheville, Ark. | 

USED - REBUILT Harley-Davidson servi- 
cars. More business, less cost, good ad- 
vertising with this one-man pick-up and 
delivery system. Harley-Davidson parts 
and accessories. Free bulletin. Knuth’s 
(Factory Dealer), 1753 Muskego, Mil- 
waukee, Wis. 


BEELINE FRAME straightening machine 
with attachments. Excellent condition. 


ome ee 


New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 (_] 
for which check is attached [[] or send bill (_] 


Drivers Available 
Shipping arrangements made 
University 4-9525 
42 St. Clare Place at 125th St. 
One Block West of Broadway 


3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








Ean 





BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . Same Day Service 
On Mail Orders and Inquiries. 








0 oda. 
| 


BEST in the MIDWEST! 
Carl E. Marker's 
FORT WAYNE 

AUTO AUCTION 








AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 








Sale Every Tuesday — 11:30 A.M. All Shipments on C.O.D. Basis Reasonable. eres Motor Sales, Inc., 
ROBERTSON BUICK CO ® Wk. \s:dacsdawnssaveecesunbieiiucareypeciacaskarkin<eesneuaenneeae 
Open all night Monday night . MISCELLANEOUS 
F - TTT OS RAITT «=ORMEEEE GO Goo c cccc cc ccc ccc cc crcsccccrcccscecevecscececonessescenceneeeseoes 
Dealers Only “ans = br or, bedrooms, newly furnished, private bath, | 
P ——aa a private entrance, free newspapers and jf eee eee eee «5 ais 0 Soa Bw ane Dawe eae ne ea eae eee | 
hone — E-1254 Phone — E-5209 CHICAGO §, ILL. parking—in beautiful Coral Gables. Fit-|) ‘cccccccccccctcn ttt 


teen minutes to beach, five minutes to 


All Phones WAbash 2-1030 




















Where You Buy and Sell RIGHT! Miracle Mile shopping center. $25 per Street Address... 2... ccccccccscccsscccccccccccccece Zone No.........- 
P : week. Mrs. V. A. McGee, 4222 8S.W. 
324 West Main St. Fort Wayne, Ind. Ss Gh, Mel GE, Ws GE PUNOTE  C8ty. occa ccc escncencnccdesecsecsesnenseces RRP 
WE GUARANTEE ALL CHECKS Agency. P. O. Box 132, Oil City, Pa. 
PONTIAC PARTS SAVE $3,000, approximately, on this 1949 || TRADE CONNECTION: 
model Burroughs accounting machine— 
TRY 7 ON ALL GM. PARTS style No. 77-20-25. 20 register: 13-column Car Dealer () Truck Dealer () Manufacturer [1] 
i A distribution; automatic totals. Designed . : . 
AUTOMOTIVE NEWS , ped Sagntens to handle automotive dealers’ complete Jobber [) Insurance [) Financial ( Supplier 
WANT ADS Direct Phone — AM 2-7117 accounting operation. ‘ Selling machine, 
- stand and year’s supply of forms. Ee Sate OF COR s oc cnndnn s0esee ab ad ceedarss ORs sasbe0nsensenepeneeerenes 
onan FRANKLIN-WEBER PONTIAC stand and year's supply of forms. This || mote of Car.....-.--+++- or one 
ET 6101-25 N. Clark St. Chicago, Wi.| Pinkham, Inc., 415 S. Monroe St., Mon- 3-31-52 | 














roe, Mich. 





Le ce a a ae ee 























1875 


HARLES E. JOHNSON was born on a farm near New- 
e aygo, Michigan, in 1875. He became, in turn, a 
woodworker, a cabinet maker, a laborer in a bicycle fac- 
tory. He designed camshafts for Muskegon Motor Spe- 
cialties and became tool room foreman for Continental 
Motors. 

In 1911, with Paul R. Beardsley, he founded the Piston 
Ring Company, which later became the Sealed Power 
Corporation. They produced their first piston rings at 
night and during weekends, while holding other jobs. 
The quality of the rings soon brought orders that required 
full-time operation. The two partners then went on the 


payroll at 30 cents an hour each. 


Charles E. Johnson 


Sealed Power 


MUSKEGON, MICHIGAN 





1952 


Mr. Johnson’s inventive genius resulted in better and 
better piston rings. Ultimately he held dozens of patents 
and his insatiable interest in things mechanical persisted 
to the instant of his death which took place as he was 
working on the engine of his automobile. 

Today, Sealed Power Piston Rings, Pistons, Cylinder 
Sleeves, and Motor Parts are known and respected all 
over the world. Sealed Power Piston Rings are used as 
original equipment by manufacturers of more than 80% 
of all makes of passenger cars and commercial engines. 

The story of Charles E. Johnson and Sealed Power is 
another splendid chapter in the American saga of free 


enterprise. 


Corporation 








